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INTRODUCING - 

The AH New PROTEK Case Line 
from American Audio. 

Quality! 

Durable! 

Road Worthy! 


YOUR INVESTMENT! 

PROTEK YOUR GEAR 

AT GREAT INTRODUCTORY PRICES! 


PROTEK/TT 



PROTEK/CD 

HOLDS UP TO 

60 REGULAR JEWEL CASES OR 
120 SUM JEWEL CASES OR 
240 VtEWPAK CO SLEEVES 


AVAILABLE COLORS: 


BLUE 




BLACK 


RED 




SILVER 


Orsmtouted m Canada by Sounds Qatrtbutton: 
800 PG SOUND or cxwti 


/tmenicott / 4udfo 

Contact us today for a authorized dealer in your 

area or a free catalog! 

800.322.6337 or info©americandi.com 


'Prying m U S Uottare Oaaiar prica may vary Prtca & Specification aubfeet La change w4l>ou£ 

C8Q01 Amancmn Audio. Lt* Angetem CA 30058 USA 


























Top 200 for 2002 

You tell us what you played 


Navigating the Sea of Current Music 

_ Sho rt route to the songs you need _ 

44 


VJing 4 Fun & Profits 

Putting a new face on your music 

50 


Mobile Beat DJ Show: Las Vegas 

News - Registration 


58-82 

mackie: 

DJ All Stars 

An Ace and a Spark 


DJ Shopper 

Audio enhancers from Aphex and Peavey 


Scoops 

Reviews of Pioneer, CAVS and HomeMix gear 


E-Beat 

Download showdown 

66 

Singalong Essentials 

100 required karaoke tracks 
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SLJDC STYtf CASE 

When they re 
closed up and full 
projected they 
iu&l like any other 
reck Great for 
those who need 
access to hof izon 
laMy racked gear 
| Hike drive bays, 
tape decks EQ s 
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Combo Tilts 
come with 
heavy duty 
construction 
and expand- 
, *bf!ity r The 
! Combo TiJfs. 
have all the 
features of a 
Pro Tilt but add 
a cooi horizontal 
rack on top. 

Plus you have 
the option of 
mounting an 
effects rack above 
and setback. 





n u r carrying cases provide the 

mb 3 in carpeted case pro¬ 
tection lor all your music 
needs WhetheryouhaulCDs, 

SBSIB£ 

?eXt$StMY love 

mir rases to haul around 
Sghting, musical instruments.. 




EDGE QUMO 
PAT, PEND 


CPI61000 


Sighdensityot foam padding all 

around each piece. 


___ 
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need a custom 
designed specialty 

CASE? „ _ 

CALL US AT 
1 - 626 - 334-0800 

for your custom 

CASE QUOTE 
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FRBMIOW 


















FR1200 


Holds [1]mixer and [?] turntables at 90' position. 
Removable access panel Wheels added for easy 
transport 


FTTX 
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FRCD 600 W 

Holds 600 view pack or 200 jewel case CD's 




__ _ __ 

FR1003 
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Medium Duty fully loam padded, 
single turntable case 
Available in Red Bkie and Bfacl 


Rugged construction 
ATA style turntable 
case. Designed for 
those of you who 
consider DJ'ing more 
than just a hobby. 


*> 






Features an angled, protruding ■ 
top section and is available In 3 sizes. 

All flits combo cases come wilh siandardl 
fear hinged access panel Giving you 
easy access to die rear panel of the gear] 
nnd makes wiring a snap 
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BATTLE BRIDGE 

PAT. PEND 



MTS-2 
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MBS 





Adapter that mounts a mixer between 
BM 


'O turntable cases 








100% mobil trussing system 
Breaks down into 6 portable 
pieces, 2 black aluminum 
tripods which extends up to 
9 feet, 2-5 foot truss I Beams 

when connected have a -- 

10ft span & 2 T Bars 


LTS-1 


Black high quality aluminum 
tripod stand Tnpod extends 
to 9 5 ft Folds up for easy 
iransport. Maximum load 
capacity 100 lbs 


Weight: 8 5 lbs 



BATTLE 
STAN D 
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ODYSSEY INNOVATIVE DESIGNS 

155 N. ASPAN. AZUSA, CA91702 tel:626 334 0800 • fax:626.334.0226 


* * p *mm ip— 

www.odysseygear.com 
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Every Audia& Video Rack Needs... 

Protection Against AC Power Spikes, Surges, Sags, EMI and RFI Transmissions. 

Power Distribution 
Power Conditioning 
Power Regulation 
Power Sequencing 

by ETA Systems 

800 - 321*6699 

Cm SYSTEMS www.etasys.com 




The Power Just Keeps On Coming 

1532 Enterprise Pkwy, Twinsburg OH 44067 



I «ri 


INCREASE PROFITS! 

Upgrade Your Image With Professional 

BROCHURES • POSTCARDS • FOLDERS 


Tk^iI To 
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esigned • Customized text 

Get Professional Results with 
Professional Marketing Products! 


Increase Bookings (or 


• Weddings 

• School Dances 


• Bar/Bat Mitzvahs 

• Corporate Parties 


_ 

I'COVi I, 


To Request FREE SAMPLES 

1 -800-010-AI 52 • 515-276-9266 

fax: 515-276-4267 email info@bmMrifo.com 

Ms if our website to Hew our entire product line mm! 


MARKETING 


www.breakthroughbrochures.com 


Track one 

It’s All About 


the Song 



Last December I attended the AES (Audio 
Engineering Society) convention in New 
York City. It had been rescheduled from 
late September for obvious reasons, but the 
exhibitors and attendees were upbeat—a 
definite sign of the city’s renewal in prog¬ 
ress. This show is a showcase for high-end 
studio gear, the stuff the music industry pro¬ 
fessionals use to produce all those great 
songs that we get to play for our audiences. 
To put all the technology in proper focus, 
a songwriter’s showcase was also part of 
the AES schedule. On the backdrop of the 
stage where artists performed throughout 
the show was the slogan: “It’s All About the 
Song,” 

It’s a sentiment that sums up the 
theme of this Mobile Beat issue. When it 
comes down to it, the songs we play week 
in and week out are the basis of what we 
do. While this may seem obvious, recent 
events have helped me, and I’m sure many 
of you, see the DJ's job in a different light. 
The songs we play have their various func¬ 
tions: straight up party tunes, emotional first 
dance songs, interactive dance tracks, and 
so on. At any event, but especially in emo¬ 
tionally difficult times, the music we play 
should provide our audiences with what 
they need to release their feelings in a posi¬ 
tive way on the dance floor. 

While in NYC 1 also made a pilgrimage 
to Ground Zero. In the early morning quiet, 
before the crowds had gathered at the 
blocked-off street corners for a view of the 
site, I was able to take a long look at some 
of the memorials and sentiments of sym¬ 
pathy people had left along the sidewalks. 
One consisted of flowers, a candle, a CD, 
and a note with the word “song” written 
down its center. 

What do we have to offer in times of 
trouble as well as joy? A song. 

Dan Walsh 
Managing Editor 
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ULTIMATE CHOICE OF KARAOKE ENTERTAINMENT 
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Sing with the Professional Karaoke Systems from VocoPro! 

Need to upgrade your Karaoke system? Want to take your performances out on the next level, 
but need more sound? VocoPro has the perfect systems for you to do the job right. 


VocoPro's Professional Karaoke line offers a wide variety of systems to accommodate your needs, whether you're 
performing at home or in nightclubs. AM of VocoPro's systems are fully expandable to give you the ultimate in 
flexibility. Great sound and pro features are just two more reasons to go with a Pro Karaoke system from 
VocoPro. 


Because after all, you sing like a Pro! Let VocoPro 
show the world how good you really sound. 


Go with the pro's! go with 
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KJ- 7900 PRO 

MIXER SERIES 


VIPER II 

PRO SERIES 


DUET 

SEMI-PRO SERIES 


- BRAVO II 

SINGER SERIES 


TWISTER II 

PRO SERIES 




:LUB6800 

CLUB SERIES 

a* 


j i 




V 




* * * 


rift* 




DECODE-G1 

CDG DECODER SERIES 


DA-8900 PRO 

AMP/MIXER SERIES 
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Jay Maxwell s “Play Something America Can Dance To,' from our last 
issue, generated a spirited response. Here's a sampling... ~Ed. 


Jay, 

First off, thank you for your service to this great nation. Thanks also 
for your timely article on patriotic music. Immediately after September 
11, many of my clients began asking for "God Bless the USA" and 
other patriotic tunes and, being the red, white and blue-blooded first 
generation son of an Italian immigrant, I was already fully stocked with 
the appropriate music (including military marches). I also sent a memo 
to my boss suggesting that all of our DJs have enough patriotic tunes 
on hand for their clients. 

Your list of patriotic music is excellent...with one exception. How 
could you possibly omit "America the Beautiful" sung by Ray Charles? 
In addition to his rendition being a classic, we here In Phoenix were 
fortunate to have him perform it during game 2 of the 2001 World 
Series. Needless to say, he was magnificent! 

Thanks for your continued good work and advice. I 


always look forward to reading your articles in Mobile Beat. 

Jim Davenport 
Cirton Sound Services 
Phoenix, Arizona 

Dear Mobile Beat, 

I think the 50 songs on your flag waving list are great, I just wanted 
to add more. I have been a Mobile DJ since 1989.1 also have been 
in commercial radio for 6 years and have a show that I volunteer for 
on our local college station. I mention this to let you know about the 
special I ran the day after 9/11. It was on my college show, called 
‘The 80's Rewind" Obviously they were all 80s American songs 
(save for the 3 versions of the Star Spangled Banner I played). 

I was originally going to broadcast this on July 4th but 
never did. The songs were not necessarily patriotic but they 
were all about the US, cities and states, etc. A few of the 
songs were about the state of the world. This was the play list: 
HOUR 1 

Star Spangled Banner - Whitney Houston 



For information on buying, renting 

or selling call: 

416-806-1855 

email: theweddingwheel@hotmail.com 
or check out our website at 

www.theweddingwheel.com 
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Major Savings 

SL-1200MK2 List $699 00 
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The Complete Lighting 
Rig - Just Add Lights 

TSP list $299.00 


ProSound And Stage Lighting 
guarantees the lowest prices. If you 
should ever find a lower price well not 
only meet that price, we ll beat it by an 
additional 10% of the difference to thank 
you for bringing it to our attention - 
before or after your purchase. 




>t Price Guarantee 
ner Satisfaction Guarantee 
Shipped The Same Day 
nline Ordering at pssl.com 

fp sound 
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The Home Party Fog I 
Machine! ' 

The F-75G fog machine is perfect 
for small home parties anti other 
light use occasions. Durable plastic 
housing. 3.000 cubic feet per 
minute output. 

F-750 List $199.00 
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Your Price 

$CQ99 


59 


$140 
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The Pro Audio / DJ and Stage Lighting Catalog 

11070 Valley View Street. Cypress, California 90630 
(714) 891-5914 FAX (888) 777-5329 






























































Feedback 

Born In The USA - Bruce Springsteen 
Pink Houses - John Cougar Mellencamp 
California Creamin' - Beach Boys 
America - Neil Diamond 
American Made - Oak Ridge Boys 
What’s Goin' On - Cyndi Lauper 
Allentown - Billy Joel 
American Storm - Bob Seger 
America - Prince 

The Kid’s American - Matthew Wilder 
Theme from New York New York - Frank Sinatra 
Kids In America - Kim Wilde 
Hands Across America - Voices Of America 
What A Wonderful World - Louis Armstrong 

HOUR 2 

Star Spangled Banner - Ricochet 

Chimes Of Freedom - Bruce Springsteen 

Living In America ■ James Brown 

American Dream - Crosby, Stills, Nash. & Young 

Anchorage - Michelle Shocked 

Man In the Mirror - Michael Jackson 

Free - Prince 

Key Largo - Bertie Higgins 
Real American - Derringer 
For America - Jackson Browne 


All American Girls * Sister Sledge 

R.O.C.K. In the U.S.A. - John Cougar Mellencamp 

We Didn’t Start The Fire - Billy Joel 

Living In the Promiseland - Willie Nelson 

HOUR 3 

Star Spangled Banner - George Jones 

Wild Wild West - Escape Club 

In America - Charlie Daniels Band 

Calling America * ELO 

American Heartbeat - Survivor 

American Dream - Simon F 

I Love LA * Randy Newman 

{You Can Still) Rock In America - Night Ranger 

Ronnie’s Rapp - Ronn and the DC Crew 

Coming To America - System 

Amarillo By Morning - George Strait 

American Music - Pointer Sisters 

That's Freedom - Tom Kimmel 

America - Kurtis Blow 

Back In the High Life Again - Steve Winwood 
God Bless the USA - Lee Greenwood 

I have used many of these songs in my mobile business since then. 
I hope it helps others out. 

Sincerely, 

Dan Sheldon 
Erie, Pennsylvania 
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CHECK OUT OUR 
LATEST GUIDE! 
ODER 75 HOT NEW 
PR0DUC1S! 


E CALL 
FAT $ 

' ALL! 


CALL US TOLL FREE 800.324.2673 

WWW.THECORESTORE.COM 
OrI-MAIL US FOR PRICES: 
SALES@THEC0REST0RE.C0!V! 



www.mobilebeat.com 
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of Fog Machines 


Our High Capacity 
Foggers Offer More 
Value and Performance 
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F-1200 Category IV 

1,000 Walts, 15,000 cu. ft/min,. Multi-function 
timer Remote and Optional DMX. / 
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F-IOOO Category III 

1,000 Watts, 5,COO cu, ft/min , Wired 


F-800 Category II 

700 Watts, 3,000 cu, ft/min., Wiled Remote 


F-750 Category I 

700 Watts, 3,000 cu. ft/min.. Wired Remote 
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E-mail: sales@(hauveflighting.(om 
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Hip Table Spins 
Heads 

Designed by Karim Rashid and marketed by Pure 
Design, the DJ Kreemy Table will turn heads wher¬ 
ever you spin. Inspired by past experiences as a DJ, 

Rashid has “created a new cultural artifact for the 21 st 
century," and given us “an object endowed with 'com¬ 
municative soul 

The table has a luminescent yellow-green fiberglass 
body, a steel base and includes a dual lighting system with 
concealed power cord. The bulbous form grows out of Rashid’s 
Sensual Minimalist aesthetics. He explains: “...The stand is an 
extension of the two records that resonate through a floating, 
voluptuous container. The DJ Kreemy Table is available at 
www.puredesignonline.com for $2,900. 



. ‘ . *v r v » 4 l ' 




1200s Fly Free 


$10 SAYS 

YOU’LL NEVER LOOK AT 
MIXING THE SAME AGAIN. 



MixMeister Pro software lets you see—and control—your music 
like never before. You'll have more power over your 

playlists and your audience. 

See for yourself at www.mixmeister.com/mobile 

Use promotion code M0BILE1 and take $10 off today. 


DAT Music, LLC, the parent company of 1200s.Com, the Web 
site started in 1997 by DJs as a source for all things related 
to the classic turntables from Technics, have announced a 
new free pick-up and delivery service for customers needing 
repairs in the New York City metropolitan area. Since moving 
their repair facility from Manhattan to Franklin Square, out on 
Long Island, 1200s.Com, began offering the service to their 
clients who were unable to easily transport their gear to the 
new location. 

In addition, 1200s.Com also offers free Returned Ground 
shipping to customers outside the NYC area, including 
Canada. Customers are only responsible for shipping to 
1200s.Com. Check out the Web site for more info or call the 
service department directly at 1-866-DAT-MUSIC. 

Fly South for the Winter 

Between March 23-27, 2002 thousands of music-minded trav¬ 
elers from around the world will migrate to Miami Beach for 
the 17th annual Winter Music Conference. WMC attendees will 
enjoy a new host site; the Miami Beach Convention Center, 
located in the heart of South Beach. During the course of 
the five-day conference week, relationships are forged, deals 
struck and some of the best music of the year debuts. Con¬ 
verging on the WMC will be major and independent record 
labels, publishers, promoters, managers, agents, artists, DJs. 
remixers, producers, radio and video programmers, retailers, 
Internet companies, equipment hardware and software manu¬ 
facturers, as well as the music media. For complete show info 
go to www.wintermusicconference.com. 
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Performance and Reliability 



The CMX-3000, 
what the competition 

wishes they were. 

Created to exceed the expectations of DJ's, the CMX-3000 sets 
a new benchmark for performance and reliability. With groundbreaking 
features such as Wave Display, Hot Cue/Loop functions and the world's 
first Emergency Loop feature, the CMX-3000 wilt truly ignite your creative 
juices. After spending 7 years revolutionizing the market with the 
Introduction of the classic CDJ-700S technology. Pioneer and 
the CMX-3000 have once again redefined the art of the 
twin CD player and with it, the artistry of the DJ. 



For all your product info., Deolers and more: 
www. .com 800-782-7210 
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Heaven On Earth 
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Selection * Great Functonallty ■ 

comes to your gear, we ve got you covered! 

1-20 Lincoln Ave. • Holbrook NY 11741 

1433 • 631-563-0773 • FAX 563-1390 

Ultra Fast Turn Around Timef 




Battlefield Conversion 

When you're in the back hallways, behind 
the kitchen, trying to find your way to 
the reception hall, you really appreciate 
a well-designed gear-moving device. The 
Konvert-a-Kart, designed by Paul D. Bar¬ 
rett of Visible Difference Enterprises is a 
portable, collapsible, self-contained work¬ 
station. It does double duty as a sturdy 
hand truck that quickly changes into a 
table and back again. A strong strap lets 
you carry a mixer/CDP combo or cases 
of CDs to your set-up area, already in 
position for your event. That’s half the 
battle! Check out www.konvert-a-kart.com 
for more information or contact Cadence 
Cases at 866-780-4088 for availability. 


Chauvet Lighting • 3000 N. 29th Court • Hol¬ 
lywood, FL 33020 * Tel: 800-762-1084 • Fax: 
954-929-5560 • www.chauvetlighting.com 


American DJ’s new intelligent scanner, the Utopia 250S, features 17 gobos 
plus spot, 6 dichroic colors plus white, 4 multi-colors, and slow scan ability. 

A sound active fixture, the Utopia 250S will perform to the beat of the music. 

A sensitivity knob is provided to control the intensity of its movement. One of 
the Utopia 25QS’s four DMX channels can be programmed to produce a single 
color/gobo effect, while the other three continue other pattern combinations. 
The effect uses high quality smooth stepper motors with a 1,8 degree rotation. 
It measures 19.75” x 8.25" x 6.5” and weighs 25 pounds. MSRP: S419.95 

American DJ • 4295 Charter Street • Los Angeles, CA 90058 
Tel: 800-322-6337 • Fax: 323-582-2610 • www.americandj.com 


Lighting With Attitude 

The Intimidator CH-605 is a new 4-channel 
DMX luminaire from Chauvet Lighting. It fea¬ 
tures stepping motors, pan and tilt, and sepa¬ 
rate gobo and color wheels. The unit projects 
and strobes in 14 colors plus white, with 11 
gobos plus an open setting. Built in beat-acti¬ 
vated programs enable stand alone operation. 
It is programmable via Chauvet’s ShowXpress, 
DMX-40, DMX-6 or any universal DMX control¬ 
ler. Power is switchable between 110v / 230v. 
One 300-hour 1 x ELC3 24v 250w bulb pro¬ 
vides the shine. MSRP: $299.99 
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You know how impact and detail get lost through recording and mixing. And you just can't EQ. 
compress or mix the life back in. When you're at wit’s end, the Aphex Model 204 can save your sanity. 


The Model 204 renews and vitalizes your sound. The Aural Exciter' 5 restores and improves definition and detail. 
At the same time the Optical Big Bottom* solidifies and strengthens the bass without hogging all the level. 


If you need professional and impressive sound you owe it to yourself to get a Model 204. You'll probably save 
your sanity and a lot of perfectly good mixers. You’ve got a problem - We’ve got the solution! 


The all new Aphex Model 204 Aural Exciter and Optical Big Bottom 





SYSTEMS VI068 Randal! Street, Sun Valley, CA 91352 U.S.A * 818-767-2929 Fax: 818-767-2641 www.aphex.com 
Aphex. Aural Exciter and Big Bottom are registered trademarks of Aphex Systems • No mixers were harmed in the production of this ad 
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/Ven Products 0 New Headquarters 0 New Website 


gemini 




Gemini Sound Products Corporation 

120 Clover Place Edison, NJ 08837 USA Phone: 732*938-9003 Fax: 732*938-9006 

WWW.GEMINIDJ.COM 






















































No Better Case For Your CDJs 


When Pioneer offered these rugged, custom 
coffins as an option with their high quality 
mixers and CDPs, their exclusive manufac¬ 
turer was ASA Cases. And when Pioneer dis¬ 
continued the case option, ASA made them 
available, direct to you from the factory. This 
special system case holds two CDJ-IOOOs 
and a DJM-6G0 mixer. An AC power strip is 
built in so all you need to do on location 
is plug it into the wall and connect to your 
amp rack. The case is a lightweight (25 lbs.), 
ATA-style unit featuring pop-rivet construction, 
heavy ball corners and recessed hardware for 
the highest level of protection for your Pioneer 
components. Look for it at the Mobile Beat DJ 
Show in Las Vegas (2/19-2/21). MSRP: $449 

ASA Cases 
PO Box 244 
Yorba Linda, CA 92885 
Tel: 909-738-8222 
www.asacase.com 




MPro Series 


Denon DN180 


SEDJ5000 

v mX'J 


Electra 


SL1200Mk2 


ncore Serie 


KCD200 


Rover 


ODYSSEY 
CASES START 
INC AS LOW 
LAS S69.99! 


MDRV700 


M447 


AMtRK* 


8230 


Save $25.00 on your next order of 
$250.00 or more when you mention this ad 

One rebate per customer offer ends September 30, 2001 
Not valid with any other discounts or promotional offer. 


3050 MILL STREET RENO, NV 89502 
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Rack*A-Dapt 

Thd Racfc-A-Dapt 10 convert! moat 10' 1 
mixers to fit in a standard 19" wide rack 
mount, It accommodates mi xers up to 
12.25" high. The panel size la 14" high 
(8 spaces} by 19" wide. 

The Rack A-Oapt 10 is constructed of 
sturdy 14-gaugo steel with a professional 
non-glare, black texture finish. 

r E 

The panel Includes a hob for 
mounting a headphone jack. The 
headphone jack accessory kit is 
available for separate purchase. 


RfCk A-Dapfii IQ 
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Soe your local Grundorf dealer for 
more details! 


712-322-3900 

Faat 712-322*345? 

Vis<t us oritne a' ww Gmndorf com 
Email ^ to® Grundorf com 
721 Ninth Avenue * Cour: it Bluffs IA 51501 
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Since 1973 


800-582-2421 


Lighting Sound Effects 


Authorized Dealer 
Representing Top Manufacturers 




Pro DJ & Karaoke 


[op«r Triiite Martin 



All 
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audio-technica 

...& More 


Innovative Technical Assistance" 


www.entsyscorp.com esc@nac.net 


iUUV 1 


it’slilUi 



Hot Off the 
Rack 


Pioneer Electronics has introduced its first pro DJ 
rack mount mixer, the DJM-3000. Its unique Effect 
Mix mode treats phrases with a BPM-linked opera¬ 
tion featuring an improved auto beat effector. A 
new effect, Roll, which performs a drum roll to 
the beat of the music joins Echo and Zip in the Pio¬ 
neer arsenal. Two digital outputs are also included. 
The Auto BPM Counter measures and digitally dis¬ 
plays a track's BPM (ranges: 70-139/91-180/70- 
180/manual), Tapping on the Tap button lets you 
manually input BPMs of tracks that are difficult 
to measure. The DJM-3000 incorporates all the 
effects of the DJM-600, including Delay, Echo, 

Auto Pan, Flanger, Pitch Shifter, Reverb, Auto- 
Transform, and Auto-Frequency Filter, all of which 
link to the BPM. Seven line inputs and four switch- 
able phono/line inputs, as well as three mic inputs, 
are all included. The DJM-3000 will be available at 
the end of February, 2002. MSRP: $1,099 

Pioneer 

2265 E. 220th Street 
Long Beach, CA 90810 
Tel: 310-952-2111 
Fax: 310-952-2990 
www.pioneerprodj.com 
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WHEN IT COMES TO PROFESSIONAL OJ EQUIPMENT, WE RE REWRITING THE BOOK! 


CHAPTER 1 


A STANTON 
SOlM &OOD. 










A 

RM 50 Shown vnrfi 

(1pfian.il Rofary Knob'* 



sTaN on 



;l There’s a big difference between sounding expensive and being 
r expensive - and that difference is Stanton. With features like Fader 
1 1 Start, multiple Mic inputs, booth outputs and rotary knobs option, 
we really are rewriting the book when if comes to DJ equipment. 
■ Check out our entire line at a serious audio retailer near you! 



Fully Loaded Super Compact 
19 rackmount mixer 
1 Band Isolator with complete 
Kills (*9/ 60 dB I 

• Fader start 

Fully assignable crossfader 

• 4 Mic inputs 

Balanced XLR master output 



Fully-Loaded Club and Mobile 
DJ mixer 

• Gam and 3 band EQ 

(• 9/-60 dB) per channel 

• Fader start 

Fully Assignable crossfader 

• 3 Mic inputs 

Balanced XLR master output 




With Hirers send 

jnd return loop 



STANTON CD PLAYERS 



*40 Seconds ol Ann Shock * Seamless loop * Digital Outputs 
* Fader Start * Frame Search 




• 40 Seconds of Am* Shock * Seamless loop * Digital Ourpuis * Fader Sun 

* Frame Search • Seamless Cue * Turntable Effects • Reverse Pla> 


Stanton Magnetics • 954-689 8833 • www.siontonmo^nc he S.cam 

A Stanton Group Company © 200? 


























































PARTY SUPPLIES FOR ALL YOUR SPECIAL EVENTS! 


SLOW PRODUCTS 

BY flWQC IN THfc NIGHT 

HATS 
mARACA5 
GL ASSES 
TAMBOURINES 
DECORATIONS 
HOLIDAY 


See You In 
San Francisco 
& Las Vegas 
at the 
DJ Shows 




Sign Up For Your FREE Online Party Stor 

@ www.MakesParties.com 


jQ@UDuQQ] 


THE PARTY DIVISION 


PARTY HITS 


P APERGOODS 


INFLATABLES 


MASRS 


GIFTS 


FAVORS 


Order Toll Free: 1 >800*645-6513Ext. 3025 & 3033 
114 Church St. Freeport, NY 11520 
Phone: (516) 546-7400 24 Hour Fax (516) 546-7024 



Looking for me? 

I’m looking for you! 

I am about to spend thousands 
of dollars on the most important 
day of my life. Now you can reach 
me before I make my purchasing 
decisions. 

List Service Direct, Inc. has been 
compiling and providing mailing 
lists of newly engaged “brides to be” 
for over 10 years. 

Let us help you contact these 
extremely valuable newly engaged "brides to be” before 
your competition does. 

Call us now 1-800-371-5487 

List Service Direct, Inc. 

2 Christie Heights St., Leonia, NJ 07605 Fax 201-585-1732 
www.Nstservicedirect.com • e-mail info@listservicedirect.com 
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Petite 

Thunder 

Although part of the company’s 
extensive line of Control Con¬ 
tractor products, JBL Profes¬ 
sional’s new SB210 Compact 
Subwoofer may also attract the 
attention of Mobile DJs looking 
for a powerful but portable extra 
low-end punch. At just 14” tall, 
the dual 10” aluminum/ceramic 
composite cone woofers handle 
a total 400 watts continuous 
and 1600 watts peak power. 
Intended for use indoors or 
out, the SB210 features a high 
impact polystyrene cabinet and 
multilayer thermoset composite- 
covered grill for full weather 
proofing. (Pictured without grill.) 
Its frequency range is 42Hz to 
200Hz. The SB210 weighs a 
very mobile 43 pounds. MSRP: 
$590. 

JBL Professional 
8500 Balboa Blvd. 

Northridge, CA 91329 
Tel: 818-894-8850 
Fax: 818-830-7865 
www.jblpro.com 


www.mohilebeat.com 


















































































Still lugging around heavy equipment? 
Still rummaging through your CDs? 

You need DJPower! 


Mixes like your existing mixer plus so much more! 
Auto & Manual Beat Mixing 



The only MP3 mixer that also Mixes 
Videol (Karaoke too!) 

Optional RF Remote Control 


Optional Touch Screen 


Optional Advertiser/Banner 
add-on 

Fully Customizable Hot 
Buttons 

Customizable Screen 

Rip your CDs. Record your 
vinyls. Record your mixes. 

Requested songs at your 
fingertips. 


Program your sets in advance. 


Don't settle for less....Meet ALL 
your needs in one box 


ETV & Top Hits Karaoke 
libraries now available - 
preloaded on your system 
& ready to go! 
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A FEMEX 




SEISMIC ACTIVITY 
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DJ Shopper 

Tapping Into the Original 
Sound Shaper and the 
Brave New World-Shaker 


3ATTU tmium 




5UIHIR^0NKe&etATW 


S — omelimes you wish the knobs on your mixer would 
do more. “If only this thing would go to eleven'' you 
find yourself grumbling under your breath as you 
struggle in vain to pump a fuller sound out of your system. 
You've tweaked your outboard graphic EQ but you can’t 
imagine twiddling those little sliders up and down for every 
song. So whafs an aurally frustrated DJ to do? 

Bigger, more excited sound 

Thankfully. Aphex Systems offers an easy answer, and, 
believe it or not, It's actually been around for over 25 years. 
Their solution to your dilemma is the Aural Exciter®, in its 
latest incarnation, Model 204 Aural Excite® and Optical 
Big Bottom® (MSRP: $399). Although the hardware has 
changed since the first rental-only unit that Aphex introduced 
in 1975, the basic concept remains in effect. By using a 
secret algorithm, the unit generates an increase in the per¬ 
ceived loudness of selected frequencies by passing an input 
signal through a high-pass filter network and harmonic gen¬ 


erator. The resulting sound, which is added back into the 
original unfiltered signal as desired, contains additional har¬ 
monics based on the original amplitude and frequencies, but 
doesn't noticeably increase the overall level. In other words, 
you get fuller midrange and highs, without blowing out your 
speakers with unexpected signal spikes. 

The new unit lets you apply this treatment to two chan¬ 
nels independently, so you can brighten a stereo mix or use it 
to broaden individual vocals for karaoke. Balanced XLR and 
balanced/unbalanced 1/4" inputs and outputs are included. 
Knobs give you control over the frequency range, the amount 
of effect being added to the original sound, and the “relative 
richness” of the harmonics the unit generates. 

Experimenting with these settings is easily done on the fly. 

I was able to immediately beef up some classic, pre-digital 
party tunes in no time, actually making Elvis and the Tempta¬ 
tions sound like they were playing right there, live in my 
studio. Come to think of it, was that Elvis I saw sneaking out 
my back door? 


These two single rack-space 
tools can broaden your audio 

experience m By Dan Walsh 
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Plays Louder. Longer! 
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Great Sound is no accident — Tips on sounding your best 


ve got 5 DJs working for me. How do I make sure 

hey always sound the best?” 


A 8 Miami FI 


! 





V 





m 










wr 


-DJ Danno, Los Angeles 


Hey, A.B. in Miami: 


t's tough enough to find talented DJs 
who can entertain and show the client a 
great time. Expecting them to be tech¬ 
nical wizards as well is really asking a 
lot. What you need is a sound system 
that sets up in minutes without any com¬ 
plicated patching. And it needs to sound 
great without a lot of twiddling or fine 
tuning. That is pretty much a description 
of JBL's EON 15 G2. These speakers have 
400 watts' of bi-amplified power built 
right in. But they only weigh 46 pounds, 
because JBL engineers developed the 
exclusive Neodymium Differential Drive 1 


speaker to dump 


weight without giving up performance. 


So you won’t have to add bodybuilder 
to the list of things you look for in a DJ. 
And a stable full of EON’s gives you 
flexibility. Need a sound system for 
an outdoor wedding ceremony? The 
EON15 G2 and a microphone is a com¬ 
plete sound system that sets up in 
minutes. Need to cover a large area 
without blasting the audience down 


front? Distribute additional EON15 G2s 


around the party and you can put just 
the right amount of sound everywhere. 
With 5 DJs working for you, you're 
going to have lots of things to think 
about. If they're using EONI5 G2s, how 
they sound won't be one of them. 
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Easy Set Up 
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F lighting & sound 
An MBT International Company 

make you look so good 


Effect Lights • Par Cans • Fog Machines 
• Beacons • Cables • Lighting Systems 
• Microphones • Mirror Balls * Mixers 
* Novelty • Pin Spots • Rope Lights 
• Strobe Lights • Speakers 

* L fc . • ^ * -y* mS 

For a full color catalog and the name 
of a dealer near you, call (843) 763-9083 
or email bwaHace@mbtinternational.com 


DJ Shopper 

A newer addition to the Aphex package is Optical 
Big Bottom. (See the classic flick This is Spinal Tap for 
the bass reference.) It employs a variable low-pass filter 
together with a phase and dynamics processor to fill out 
the 20Hz to 120Hz range. Optical internal routing virtually 
eliminates the addition of internal noise by the unit. 

Once again, the effect is designed to perform its func¬ 
tion without an appreciable increase in peak output. I 
found this to be the case as I pumped up the effect on 
a number of thumping techno mixes. As with the Aural 
Exciter, Big Bottom can be tweaked with three knobs for 
sustain level or “drive,” frequency range, and amount of 
treated signal added back into the original. 

The bottom line Is that the Aural Exciter helps you add 
depth and power to your music without messing with EQ 
settings and without undo stress on your PA equipment. 

! World mover and shaker 

If more bass is at the top of your list, the Kosmos sub¬ 
harmonic generator from Peavey (MSRP: $399.99) offers 
a quick solution. Its "Quake” processor analyzes the bass 
portion of your audio signal, then generates additional low 
frequencies an octave below that. An upper-range bass 
boost circuit named “Thud 1 ’ generates additional frequen¬ 
cies an octave above the sub-harmonic range, which can 
! be used to fill in and broaden the overall low end. Stereo 
imaging can also be intensified with the “Xpanse” control, 
which improves clarity and stereo separation in the middle 
and high ranges. This unit also features balanced XLR and 
balanced/unbalanced 1/4" inputs and outputs. An addi¬ 
tional 1/4" TRS output is included for sending a separate 
signal to your subwoofer. 

My experience with Kosmos was an especially enjoy¬ 
able one. I took what I consider a poorly mastered tune 
from the dawn of the CD era and let Kosmos breathe new 
life into it. This particular track suffers from an annoying 
lack of lower bass frequencies. For a would-be arena rock 
opus, this is a fatal flaw. 

I made use of all the unit's controls to create a beefier 
sound for the track. Quake filled in the lower octave that 
the thin fretless bass part was lacking. Thud brought out 
the united thumping of bass and kick drum on the track’s 
anthemic chorus. Xpanse even gave the big chorus har¬ 
monies even more richness. I even detected a positive 
result from “Sub-Terranean Shift,” a switch that adjusts the 
tuning of the effect for larger or smaller speakers. It helped 
my 12” speakers generate a more “grounded,” subwoofer¬ 
like sound than they would normally produce, 

Kosmos will definitely “rattle your planet" as it says on 
the cover of its manual. And since this device is creating 
additional frequencies in multiple octaves, it can definitely 
add to your peak signal. Translation: use care when mess¬ 
ing with the Kosmos. 

Continued on page 90 
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SUBWOOFER 


Discover a new realm of sound with the B~52 SP-18 
active 18" subwoofer, compact, powerful and road-ready, 
it delivers 1200 watts of pure digital bass 
amplification through a heavy-duty 18" subwoofer(s) 
ideal for supercharging your live shows or mobile venues! 

a B-52 patent pending digital amplifier is incorporated 
into the SP-18 with built-in signal processing, 

24 dB/octave filters and compression/limit circuitry 
which allows you to perfectly adjust the bass output. 

You can add even more bass muscle to your sound since 
the SP-18 amplifier packs enough brute power to also 
drive the SP-18S, a passive version of the SP-18. 
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B-52’s new woi I 
you*11 never go back! 


Experience the power of digital bass by visiting 
a s-52 dealer near you. To learn more log on to: 
www.B-52PRO.com or call 800-344-4384. 
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ting-edge technology into a rach-mount 


pachage that won't cut you short of bread 
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By Henry Collins 

I was still recovering from post-traumatic stress syn¬ 
drome caused by having to give back the CMX-5000 
Stealth CD player when the CMX-3000 landed on my 
doorstep. What cruelty! Blood began flowing back into my 
head as I freed the CD player from its cardboard and 
Styrofoam prison. Having regained my senses and com¬ 
posure, I was now ready to take on this new technological 
innovation from Pioneer. 
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Dual CD taste test 

Pioneer has been cranking out these high-tech DJ mar¬ 
vels at such a feverish pitch that some consumers are 
having difficulty making a purchasing decision, i know I 
would be a little bewildered and intimidated if I had to 
make a dual CD player purchase today. Either way, with 
a sticker price of $1,099, the CMX-3000 is a perfect step 
down from the CMX-5000 and a step up in quality from 
most dual CD players on the market today. 

For starters, the CMX-3000 features dual front-load¬ 
ing drives with CD-R and CD-RW capability. Disc loading 


www.mobilebeat.com 






















































Now you can truly have it all. Superior-quality sound. Industry-leading features, for higher continuous power in 2 ohm stereo or 4 ohm bridged applications. All deliver 
Unbeatable reliability. And an unheard of price tag. We've lowered prices on our most road-proven performance in a compact, rock-solid design, And all are backed by QSC's 



popular amps—the RMX Series—to help America and the music 
industry keep the beat during these challenging times. So now 
you can pick up the RMX amp of your dreams at its lowest price 
ever.Choose from four innovative models, including our newest 
RMX 1850HD with its advanced thermal management system 

RMX SERIES FEATURES 


* Road-proven Q5C circuitry delivers low distortion (<0.05%THD) 
and maximum 2-ohm performance 

* Built-in dip limiters and low-frequency filters reduce distortion 
and protect speakers 

* Balanced 1/4* and XLR inputs plus Speakon™ and binding post 
outputs provide versatile I/O options 

* Compact size — 1800 watts in a 2 rack space, 16" deep chassis 

* 3-year warranty plus optional 3-year extension available 

* Extended thermal performance in 21 stereo or 41 bridged mono 
applications (a RMX 185QHD exclusive!) 


peerless 30-year reputation, 

At QSC Audio, you've never had to pay more for superior quality. 
Lucky for you, now you can pay even less. Decide whkh RMX Series 
amplifier is right for you at wwv^qscaudioxom/nnx/mbpfice.htm 
or head to your favorite dealer today,Toll free:(800) 854 4079. 


RMX SERIES POWER CHART AND PRICE 


RMX 8| i| 21 lridy<*| HSRP 

RMX 850 200W 300W 430W MOW $429 

RMX 1450 280W 450W 700W 1400W $549 

NEWlMMX 1850HD 36QW 600W 900W MOW $649 

RMX 2450 500W 750W 1200W 2400W $779 





























was smooth, effortless, and posed no damage to the CD's 
delicate surface. This unit comes with a truckload of new 
features and functions that will find you wearing out the 
owner's manual. Fortunately, Pioneer also offers a PDF ver¬ 
sion of the manual that you can download from their Web 
site. 

The CMX-3000 offers the same exclusive integrated jog 
dial display as the CMX-5000. This 4 1/4" jog dial features 
a clear plastic window in the center that provides a display 
of all vital track, pitch control and mode setting information. 
The outer portion of the jog dial is made of rubber-textured 
plastic for sure-fingered operation. When used in conjunc¬ 
tion with the track or search buttons, lightning fast program 
selection can be performed by simply rotating the jog dial. 

Synchronized mixing 

The CMX-3000 is awash with features and functions that 
will have you scurrying to your checkbook, or pawnshop to 
unload your present CD player. One feature of particular 
note is the BPM Sync function. This innovative feature 
enables even the most rhythmically-challenged DJ to per¬ 
form flawless beat-synchronized mixes—even with their 
“eyes wide shut" (sorry, I’m a big Kubrick fan). Impossible, 
you say? Here's where the CMX-3000 turned me into a 
believer. 

To test the CMX-3000's BPM Sync and CD-RW read 
capabilities, l burned a copy of Dru Hill’s promotional CD 
“Can I Live" and loaded both discs into the player. With 
the BPM Sync feature activated, I played the disc in drive 
A. Before playing the CD-RW version in drive B, which, by 
the way, the CMX-3000 had no trouble reading, I increased 
the BPM count from its original 101 to 126 BPM. Within 
five seconds after pressing the play button, the CMX-3000 
adjusted the BPM count to 101, matching the exact tempo 
of the disc in drive A. The CMX-3000 also features a Tap 
function enabling you to manually set the BPM count. This 
is especially useful when playing music selections with com¬ 
plex rhythmic structures that may elude the player’s internal 
beat counter. I also tested the player’s BPM Sync feature on 
music selections with dissimilar beat counts and achieved 
equally impressive results. With the CMX-3000, performing 
precise beat mixes is as easy as “falling off a log." (I’ve been 
in Nashville too long.) 

Hot cues and delicious loops 

Like the CMX-5000, the CMX-3000 offers on-the-fly-looping 
with real-time loop in/out adjustment. Unlike the CMX-5000, 
the CMX-3000 lets you assign this loop information to one of 
three Hot Cue buttons for instant recall. The player's internal 
non-volatile memory can store Hot Cue information for up to 
1,000 CDs; a total of 3,000 Hot Cues in all. In addition to 
looping information, the CMX-3000’$ Hot Cue memory can 


also be used to store cue locations and Tap count data 
when in the BPM Sync mode. When a disc is inserted that 
has Hot Cue information stored in memory, the data must 
be restored from the CD for reactivation—a procedure that 
takes all of seven seconds. Using the Hot Cue features, I 
was able to create some impressive mix effects by setting 
three different cues for a song and then bouncing back and 
forth between the cues, creating a live remix. 

Another innovative feature that tugged at my wallet 
was the CMX-3000’s Emergency Loop function. When this 
is activated during playback, the CMX-3000 automatically 
creates a four-beat or four-second loop from the point at 
which the loop button was pressed, I was able to create 
some very interesting loop effects on the fly. in short, I got 
real busy with this button. 

Musical utensils 

For spinning background music at weddings and corporate 
events, the CMX-3000 offers Relay Play. When in the 
Auto Cue mode, this handy feature provides automatic disc 
playback that alternates from one drive to the other after 
each selection. With the Auto Cue off, the CMX-3000 plays 
the entire CD before switching to the other drive. You can 
even switch discs or track selections during Relay Play, 
enabling you to focus your efforts on song selection and 
less on mixing mechanics. Relay Play is also a great way 
to grab a break without relying on mix CDs or tapes, while 
still maintaining an atmosphere of spontaneity. 

Completing the CMX-3000’s laundry list of features are 
a Scratch Play effect, Master Tempo with four adjustable 
tempo ranges from ±6% to ±100%, Fader Start capability, 
15-second Anti-shock memory, Wave and Bar Displays of 
beat dynamics and remaining playback time, digital out 
port, CD Text display and high-resolution frame search 
(1/75 sec.) capability, to name a few. 

Pioneering a new flavor 

Once again Pioneer has reaffirmed its position as one of 
the leading innovators of DJ audio technology with the 
introduction of the CMX-3000. Priced within reach of most 
professional DJs, the CMX-3000 is potentially a steal, at 
well under a thousand bucks—about what you can expect 
to pay at retail. During the three weeks l spent with the 
player, it exhibited no inexplicable X-Fi!es -type behavior or 
pseudo electronic/mechanical anomalies that would cause 
one to pitch a fit or utter four-letter expletives. I am curious 
to see how well this player holds up in a more hostile 
club environment, but this, unfortunately, is outside of the 
scope of this review. All in all, I am genuinely impressed 
by Pioneer’s CMX-3000 and can safely say it’s one dual 
CD player purchase that is well worth your hard-earned 
dough. • 
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T en years ago, when I first started hosting karaoke shows, 

hardware choices were limited and software was expensive. 
The first few CDG software providers took advantage of a 
popular marketing mechanism called supply and demand. I demanded 
music tracks. They responded with an evil mixed-bag offering. For 
example, if you wanted “Brown Eyed Girl,” you had to buy a CD that 
featured the ever-popular Bob Lind hit “Elusive Butterfly," or that unfor¬ 
gettable classic “Guitar Town," by Steve Earle. At the time, karaoke 
discs cost about 38 bucks each, and only two or three of the 20 tracks 
were actually usable. So, after spending about two grand on CDGs, 

I had accumulated approximately 1,500 songs, about 300 of which 
were of any use. 

Back to the Future 

Thankfully, we now have many choices in performance tracks, and the 
CDs actually have combinations of songs we want and need. However, 
we must still tote around a dedicated player and lots of loose CDGs. 

Unfortunately, the tiniest scratch on any CDG can create a night¬ 
mare of skipping audio and graphic disaster on the video screen. 
Therefore, I have always looked forward to the day when there would 
be some sort of PC-based, real world karaoke machine available. That 
day may now be here: the CAVS JB-99 Digital Jukebox. 


By Jim Kerins 


CAVS JB- 99 
weds old and new 
technology 


Like an Old Friend 

The problem with most new technology is that it may require that you 
learn a whole new operating system, just so you can accomplish the 
same things as before, only in a different fashion. Just like riding your 
old bike, the JB-99 is as familiar as any karaoke machine you’ve 
seen before. Upon closer examination, however, you realize that this 
three-disc CDG player also has a built-in hard drive. I was blown 
away when I discovered it was pre-loaded with over 6,000 karaoke 
songs, in MP3+graphics format. When properly equipped, you can 
load any combination of MP3s, or karaoke MP3+graphics, totaling 
20,000 songs. 
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Interface Time 

With its classic looks, this machine 
seems immediately familiar. Its con¬ 
struction is quite conventional, with the 
finish and feel of home stereo equip¬ 
ment, which is typical of most karaoke 
machines. We performed our in-house 
lab tests with the JB-99 connected to a 
TV monitor using RCA cords. 

The CAVS unit took about one 
minute to boot-up. Starting in familiar ter¬ 
ritory, I loaded up one standard CDG 
disc in the three-disc changer. In this 
mode the machine performs exactly 
like any other karaoke machine. Simply 
choose the disc, and track number, 
and you’re off. Fun stuff on the JB-99 
includes tempo control and a key 
changer. Both performed well. The box 
features two 1/4" microphone inputs 
with adjustable volume controls, and 
the ever-popular echo. Of course, most 
karaoke professionals use a dedicated 
microphone mixer and effects unit for 
these chores. The basic features and 
functions of the JB-99 work well and, like 
a Britney Spears video with the sound 
turned down, are very satisfying. 

The Secret Weapon 

That which takes the JB-99 to the next 
level is what lurks inside: a 40GB hard 
drive coupled to a custom operating 
system. As I mentioned earlier, my demo 
system came pre-loaded with 6,000 
MP3+graphics tracks. The system can be 
ordered with various hard drive sizes and 
song packages (more on that later). 

With the touch of a button you are in 
what CAVS calls “jukebox mode." What 
appears on your monitor is a prompt to 
enter the song number from the provided 
karaoke books. I simply punched in a 
number, and wham, within seconds, the 
track played just as if l was using a con¬ 
ventional disc. MP3s use a compression 
technology to fit more songs in a smaller 
space which results in some reduction in 
sound quality; in my tests, I found the 
music sounded really good. 


Shuttling between the hard drive- 
based songs and CDGs was quick and 
effortless, even when using the supplied 
remote. I’m totally impressed with the 
idea of being able to have so many 
songs at the ready in a single box. If 
the JB-99 could instantly switch between 
songs, you could leave your other CD 
players at home. Perhaps this will be a 
future software update. 

More Cool Stuff 

The JB-99 utilizes its PC roots to deliver 
some terrific menu features. For exam¬ 
ple, you can display the entire song list 
on the monitor, alphabetically by artist or 
song title. Another menu allows you to 
pre-select other tracks to be played. 

Multiplex CDGs can be played with 
the vocal track removal option. A back¬ 
ground video source from a camcorder 
or other device can be added to MP3+G 
tracks. One kooky feature included is a 
fanfare setting to show musical appre¬ 
ciation for a particularly honorable per¬ 
formance. A built-in digital four-band 
graphic equalizer will help tailor the 
machine to your particular sound 
system. 

Back That Thang Up 

Included with the machine is software 
on CD-ROM that enables you to create 
song lists, and perform other utility func¬ 
tions. A welcome feature is the ability to 
load your existing CDG library into the 
JB-99. This is performed one of several 
ways. For the sake of testing I chose 
to load by connecting the machine to 
my PC with an IDE cable. After various 
settings, connections and clicking I was 
able to load a CDG onto the CAVS 
hard drive via my computer’s CD-ROM 
reader. 

If you do not have a CD-ROM, you 
can input CDGs through the karaoke 
machine, encode them in the computer, 
and then transfer them back. Being com¬ 
puter savvy, i was able to figure out how 
to add songs without much trouble. The 


success of these more advanced com¬ 
puter exchange functions will certainly 
be related to your personal computer 
skill set. 

Take it from me, a victim of numer¬ 
ous hard drive crashes, you're going to 
want to back the files up onto another 
hard drive for safe keeping. This can be 
done a couple of different ways, such 
as utilizing an old slow computer cable 
or actually removing and copying the 
hard drive. As with most computer-based 
machines, you will be able to update 
the software. These processes take a 
little bit of work, but the potential of 
having 20,000 tracks in a simple-to-use 
machine is worth it. 

Final Thoughts 

This unique karaoke machine can be 
configured to your personal needs. The 
JB-99 can be shipped bare bones with no 
songs loaded, or you can order preloaded 
packages of songs from all of the major 
karaoke software suppliers. You can even 
buy and download karaoke tracks from 
their Web sites. How cool is that? 

Hard drive choices range from 8 to 
80 gigs. The machine can even be outfit¬ 
ted with an optional dollar bill acceptor. 
Can you imagine dropping off your dollar 
bill-eating karaoke machine and then 
showing up once a week to collect the 
cash? (Just make sure it keeps working, 
so it won't get hammered like a soda 
machine.) 

The JB-99 appears to be an excel¬ 
lent marriage of new and old technolo¬ 
gies. The machine will certainly simplify 
your setup, and will perhaps make you 
a few bucks. Prices start at $1,495 
(MSRP) for a CAVS JB-99 with 20GB 
hard drive and a 3,000 to 4,000-song 
capacity. They top out at $1,895 for 
the 80GB, 20,000-song unit. Song pack¬ 
ages are priced between $800 and 
$1,650. The standard warranty is one 
year on parts, three months on labor. 

Go to www.cavsusa.com or call (toll free) 
800-957-2287 for more details. • 
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By Jam min’ Jim Kerins 

I was thinking that it would have 
been great, when I was younger, 
to have had a semi-professional, 
or trainer DJ setup. This could 
have bridged the gap between 
my ten-dollar plastic turntable, 
and my current three-thousand- 
dollar, high-tech system. Well, 
aspiring future mixologists of 
the world, gather around. 
Jammin’ Jim has a treat for 
you. I’ve found a machine 
that will have the “yoots” 
of America getting their 
grooves on in basements, 
bedrooms, and maybe 
even at the junior high dance. 
The Homemix Kit-2 package comes 
with everything you need to rock the 
house without the potential danger of 
ruining dad’s beloved hi-fi. Plus, this 
system seems like it would be more 
entertaining than Britney Spears at a 
teenaged sleep over. 
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Toy or training tool? 

The Homemix package is a complete 
system that will have you up and bust* 
ing-a-mix in no time. Everything you 
need is here, including microphone, head¬ 
phones, pair of speakers, and the heart of the 
system, a very solid and cooMooking dual CD 
player with built-in mixer. The whole unit is 
about the size of a small home keyboard. It 
even comes with a carrying strap, which you 
can utilize as a way to stand up and mix in front 
of the mirror to perfect your stage look. All com¬ 
ponents have a sharp-looking silver 
matte finish, with the 
Homemix logo smartly 
emblazoned on all pieces. 

The provided plug-in 
accessories, headphones, 
mic, etc., all have reason¬ 
able entry-level quality, while 
the CD player/mixer unit cer¬ 
tainly feels well constructed. 

With its connectors and some 
professional features found on 
commercial DJ equipment, you 
will have room to upgrade. 

Wake the neighbors 

The Homemix has a clearly writ- ten manual and includes all 
wires and cables, making it simple for a novice to create 
sound. I loaded the CD players with some techno to get a feel 
for the unit's capabilities. I was immediately impressed with the 
CD player's quality. The control buttons and mixer controls are 
well labeled, and easy to figure out. A small built-in amplifier 
does a good job of driving the small speakers. Certainty the 
supplied speakers would not be confused with reference moni¬ 
tors, although they are quite adequate for potentially disturbing 
your household. The supplied microphone and headphones 
worked well, and sounded fine. 

Mix it up 

The main purpose of this system is apparently to give the 
future mix master the basic tools to learn the mixing “art” 

The Homemix meets the challenge with its array of controls. 
The mixer features a level control, crossfader, headphone 
levels, source selection, and three-band EQ, labeled low, mid, 
and top. “Top," I assume, is kooky hip British lingo for high 
frequencies. The mixer has a look and feel of an entry-level 
professional model. 

Whether it’s my bank account or my DJ system, ll look 
for expandability. This system lets you connect additional tape 
decks, other recording devices, and/or dad's old turntable. 
Additionally, when mom’s not home, the Homemix can be 
plugged into your family’s home theater system. Now that will 
impress the kids. 




Beat matching skill-builder 

If you’re going to become the next Puffy or 
Kid Rock, your grooves have to flow like 
Destiny’s Child’s vocal vibrato. The Home- 
mix’s supplied manual has tips on how to 
quickly build great mixing skills. The solid 
CD players’ controls will have you matching 
beats with the best of them. Controls include 
pitch-adjust and bend, skip, search, and cue 
buttons. All features and functions worked as 
advertised and emulate professional gear. 
This and a dream should inspire 

the confidence you need 
to get your grooves 
on. 

After a few 
hours of the famous 
Jammin’ Jim torture 
test, I was 
impressed with the 
quality of the system, 
especially with the 
CD-mixer combo. 
Finally I connected the 
Homemix to my stereo, 
and it sounded great. Tes¬ 
timonial time: I would feel 
comfortable using the CD 
player-mixer unit as an emergency backup to my regular 
system. 

Fun, fun, fun 

The Homemix is just great fun. It has a wonderful combina¬ 
tion of all the basic tools, with the promise of expansion. 
Homemix even has a Web site (www.homemix.com) where 
they’ll feature your mixed music. Fame and fortune are now 
within your sites. Up and coming DJs should experience 
many hours of mixing mayhem with the Homemix. Don’t wait 
for the video release, because Jim, the dead guy and the 
bald guy give it 3 thumbs up.» 


Got questions, comments, or psychic readings? E-mail 
Jammin’ Jim at jamsound@aol.com. 


Homemix Kit-2 
MSRP: $499.95 
www.homemix.com 

Music Industries (U.S. distributor) 
625 Locust Street, Suite 300 
Garden City, NY 11530 
Tel: 800-431-6699 
Fax: 516-794-4099 
www.musicindustries.com 


















T he votes are in. Mobile Beat’s annual tabulation of what DJs are spinning most often is presented below for your 
information, enjoyment and criticism. This year's list was generated by voting at www.mobilebeat.com. Entries listed 
10 of each: most-played songs, never-played songs, and new grooves. The results have many of the perennial 
party favorites moving around in the list, while a whole crop of new additions have definitely freshened up dance floors 
across the nation. 


1 ELECTRIC SLIDE 

2 YMCfl 

3 CHA CHA SLIDE 

4 LOVE SHACK 

5 GET THE PARTY STARTED 

6 AMAZED 

7 BROWN EYED GIRL 

8 OLD TIME ROCK AND ROLL 

9 (YOU SHOOK ME) ALL NIGHT LONG 

10 CELEBRATION 

11 MAMBO No.5 

12 UNCHAINED MELODY 

13 PLAY THAT FUNKY MUSIC 

14 STAYIN’ ALIVE 

15 THE TWIST/LET’S TWIST AGAIN 

16 FAMILY AFFAIR 

17 LADY MARMALADE 

18 START THE COMMOTION 

19 BRICK HOUSE 

20 I WILL SURVIVE 

21 MUSIC 

22 SHOUT 

23 TWIST AND SHOUT 

24 ALL FOR YOU 

25 I’M REAL 

26 B00TYLIC10US 

27 HERO 

28 I’M A SLAVE 4 U 

29 CHICKEN DANCE 

30 COTTON EYE JOE 

31 RIDE WIT ME 

32 SURVIVOR 

33 WHERE THE PARTY AT 

34 MAN, 1 FEEL LIKE A WOMAN 

35 PLAY 

36 POP 

37 RESPECT 

38 STROKIN’ 


MARCIA GRIFFITHS 
VILLAGE PEOPLE 
DI CASPER 
B-52’S 
PINK 

LONESTAR 
VAN MORRISON 
BOB SEGER 
AC/DC 

KOOL 6 THE GANG 
LOU BEGA 

RIGHTEOUS BROTHERS 

WILD CHERRY 

BEE GEES 

CHUBBY CHECKER 

MARY I. BLIGE 

C. AGUILERA, PINK, ETC 

WISEGUYS 

COMMODORES 

GLORIA GAYNOR 

MADONNA 

ISLEY BROS/OYNATONES/OTIS DAY 

BEATLES 

IANET IACKSON 

JENNIFER LOPEZ ft. JA RULE 

DESTINY’S CHILD 

ENRIQUE IGLESIAS 

BRITNEY SPEARS 

VARIOUS 

REDNEX 

NELLY 

DESTINY’S CHILD 
IAGGED EDGE ft. NELLY 
SHANIA TWAIN 
JENNIFER LOPEZ 
N’SYNC 

ARETHA FRANKLIN 
CLARENCE CARTER 
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39 

WONDERFUL TONIGHT 

ERIC CLAPTON 

40 

ANGEL 

SHAGGY 

41 

HEY BABY 

NO DOUBT ft. BOUNTY KILLER 

42 

HIT ’EM UP STYLE (OOPS!) 

BLU CANTRELL 

43 

I HOPE YOU DANCE 

LEE ANN WOMACK 

44 

ONE MORE TIME 

DAFT PUNK 

45 

RAISE UP 

PETEY PABLO 

46 

DANCING QUEEN 

ABBA 

47 

GETTIN* IIGGY WIT IT 

WILL SMITH 

48 

IN THE MOOD 

GLENN MILLER 

49 

LAST DANCE 

DONNA SUMMER 

50 

MONY MONY 

BILLY IDOL 

51 

NO PARKING ON THE DANCE FLOOR 

MIDNIGHT STAR 

52 

SUMMER WIND 

FRANK SINATRA 

53 

WE ARE FAMILY 

SISTER SLEDGE 

54 

BILLIE JEAN 

MICHAEL JACKSON 

55 

GOD BLESS THE U.S.A, 

LEE GREENWOOD 

56 

I SEE YOU BABY 

GROOVE ARMADA 

57 

I’M ALREADY THERE 

LONESTAR 

58 

LADY 

MODJO 

59 

PACIFIC COAST PARTY 

SMASH MOUTH 

60 

WHEREVER, WHENEVER 

SHAKIRA 

61 

THE CUP OF LIFE 

RICKY MARTIN 

62 

C’MON N RIDE IT (THE TRAIN) 

QUAD CITY DJ’S 

63 

YOU ROCK MY WORLD 

MICHAEL JACKSON 

64 

CONGA 

MIAMI SOUND MACHINE 

65 

SHACKLES(PRAISE YOU) 

MARY MARY 

66 

MACARENA 

LOS DEL RIO 

67 

THAT’S WHAT I LIKE 

JIVE BUNNY 

68 

LIVIN’ IT UP 

JA RULE ft. CASE 

69 

FRIENDS IN LOW PLACES 

GARTH BROOKS 

70 

NEW YORK, NEW YORK 

FRANK SINATRA 

71 

DECEMBER ‘63 (OH WHAT A NIGHT) 

FOUR SEASONS 

72 

ONLY TIME 

ENYA 

73 

CAN'T HELP FALLING IN LOVE 

ELVIS PRESLEY 

74 

SUAVAMENTE 

ELVIS CRESPO 

75 

YOU SPIN ME ROUND 

DEAD OR ALIVE 

76 

SANDSTORM 

DARUDE 

77 

COME ON OVER BABY 

CHRISTINA AGUILERA 

78 

BACK AT ONE 

BRYAN MCKNIGHT 

79 

BOOT SCOOTIN' BOOGIE 

BROOKS 6 DUNN 

80 

MUSTANG SALLY 

WILSON PICKETT 

81 

FOLLOW ME 

UNCLE KRACKER 

82 

1 DO!! 

TOYA 

83 

FUNKY COLD MEDINA 

TONE LOC 

84 

IT’S YOUR LOVE 

TIM MCGRAW AND FAITH HILL 

85 

YOU DROPPED THE BOMB ON ME 

THE GAP BAND 

86 

GROOVEJET 

SPILLER 

87 

SMOOTH 

SANTANA 

88 

KISS 

PRINCE 

89 

HOW YOU REMIND ME 

N1CKLEBACK 

90 

TURN OFF THE LIGHT 

NELLY FURTADO 

91 

SWEET CAROLINE 

NEIL DIAMOND 

92 

GET YOUR FREAK ON 

MISSY ELLIOTT 

93 

LET'S GET IT ON 

MARVIN GAY 
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94 

LOCOMOTION 

LITTLE EVA 

95 

TAKIN’ CARE OF BUSINESS 

BTO 

96 

LOUIE LOUIE 

KINGSMEN 

97 

WRAT A WONDERFUL WORLD 

LOUIS ARMSTRONG 

98 

WHO LET THE DOGS OUT 

BAHA MEN 

99 

HANGING BY A MOMENT 

LIFEHOUSE 

100 

GOD BLESS AMERICA 

KATE SMITH 

101 

HIGHWAY PATROL 

JUNIOR WALKER 

102 

ALWAYS ON TIME 

JAY Z 

103 

GOOD TO BE ALIVE 

DJ RAP 

104 

JUST PUSH PLAY 

AEROSMITH 

105 

100% PURE LOVE 

CRYSTAL WATERS 

106 

I WANNA KNOW 

JOE 

107 

I’M A BELIEVER 

SMASHMOUTH 

108 

IT'S BEEN AWHILE 

STAIND 

109 

10KER 

STEVE MILLER BAND 

110 

JUST LIKE HEAVEN 

THE CURE 

111 

I WANNA TALK ABOUT ME 

TOBY KEITH 

112 

ICE ICE BABY 

VANILLA ICE 

113 

IT’S RAINING MEN 

WEATHER REPORT 

114 

EVERYBODY HAVE FUN TONIGHT 

WANG CHUNG 

115 

FADED 

SOUL DECISION 

116 

BORN TO BE WILD 

STEPPENWOLF 

117 

ALL STAR 

SMASH MOUTH 

118 

LET ME BLOW YA MIND 

EVE 8 GWEN STEFANI 

119 

PINCH ME 

BARENAKED LADIES 

120 

RASPUTIN 

BONEY M 

121 

NEED YOU TONIGHT 

INXS 

122 

POP MUSIC 

MARCUS 

123 

PARADISE BY THE DASHBOARD LIGHT 

MEATLOAF 

124 

MS. JACKSON 

OUTKAST 

125 

MACHO MAN 

VILLAGE PEOPLE 

126 

SATURDAY NIGHT 

BAY CITY ROLLERS 

127 

SHAKE IT FAST 

MYSTIKAL 

128 

U GOT IT BAD 

USHER 

129 

WHEN IT’S OVER 

SUGAR RAY 

130 

BABY GOT BACK 

SIR MIX ALOT 

131 

DANCE 8 SHOUT 

SHAGGY 

132 

BYE BYE BYE 

N’SYNC 

133 

SOUTHSIDE 

MOBY W/ GWEN STEFANI 

134 

DON’T STOP TILL YOU GET ENOUGH 

MICHAEL JACKSON 

135 

FAITHFULLY 

JOURNEY 

136 

SOMEONE TO CALL MY LOVER 

JANET JACKSON 

137 

SON OF A GUN 

JANET 8 FRIENDS 

138 

WEAPON OF CHOICE 

FAT BOY SLIM 

139 

BLUE 

EIFFEL 65 

140 

CRAZY LITTLE THING CALLED LOVE 

DWIGHT YOAKAM 

141 

AMERICAN PIE 

DON MCLEAN 

142 

WITH ARMS WIDE OPEN 

CREED 

143 

SHORT SKIRT, LONG JACKET 

CAKE 

144 

UGLY 

BUBBA SPARX 

145 

YESTERDAY 

BEATLES 

146 

FROM THIS MOMENT ON 

SHANIA TWAIN 8 BRYAN WHITE 

147 

NIGHT FEVER 

BEE GEES 

148 

PUSH IT 

SALT N PEPA 
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PCV-150 5-Channel DJ Mixer 

800987 V List S480.00 


TTM 56 Performance Mixer 

805020V 4t mm m _0*m 

List $ 999.00 <9 fMM. D« 


DJM-600 Pro OJ Mixer 

680301V List $1,399.00 


PR0-DJ1/SYS II 

801027V list $899.95 


Pro-ScratchT CD Player 

24012DV List $699.95 


CDN-25 Fusion Series Dual CD Player 

S 00496 Y 

List $490.00 i| OCluilSf 
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PDX-2000 Turntable 

800900Y List $699.00 


SL1200-MK2 Turntable 

807053Y List $699.95 


|F t o qlMachine. 

witnm e motei 

50302£r Mfn 
List $99.9 m 
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DJ Command 
Module 

544631Y$ 

List $299.95 


Bro*Tek/LP Roadcase 

80457DY List $85.95 


KROM 200/65 CD Case 

804505Y List $109.99 ^ 


LP-F100 Afterburner 

804568Y list $149.99 
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MARGARITAVILLE 

IIMMY BUFFETT 

150 

GONNA MAKE YOU SWEAT 

CSC MUSIC FACTORY 

151 

KRYPTONITE 

3 DOORS DOWN 

152 

FLY AWAY 

LENNY KRAVITZ 

153 

MARIA MARIA 

SANTANA 

154 

HURTS SO GOOD 

JOHN COUGAR MELLANCAMP 

155 

BEST DAYS OF OUR LIVES 

BAHA MEN 

156 

THANK YOU FOR BEING A FRIEND 

ANDREW GOLD 

157 

SMOOTH CRIMINAL 

ALIEN ANT FARM 

158 

ROCK 8 ROLL-PART 2 

GARY GLITTER 

159 

ROCK AND ROLL ALL N1TE 

KISS 

160 

SOME KIND OF WONDERFUL 

GRAND FUNK RAILROAD 

161 

SOUL MAN 

BLUES BROTHERS 

162 

TEQUILA 

CHAMPS 

163 

WALK THIS WAY 

RUN DMC AND AEROSMITH 

164 

WORKING FOR THE WEEKEND 

LOVERBOY 

165 

YOU’RE THE FIRST, THE LAST, MY EVERYTHING 

BARRY WHITE 

166 

CAN I GET A... 

IAY-Z 

167 

CAN’T TOUCH THIS 

MC HAMMER 

168 

GRADUATION 

VITAMIN C 

169 

HIGHER 

CREED 

170 

ATOMIC DOG 

GEORGE CLINTON 

171 

1 LOVE ROCK AND ROLL 

JOAN JETT 

172 

I'M FROM THE COUNTRY 

TRACY BYRD 

173 

IT S MY LIFE 

BON JOVI 

174 

LET’S GET LOUD 

JENNIFER LOPEZ 

175 

I LOVE A RAINY NIGHT 

EDDIE RABBIT 

176 

MOUNTAIN MUSIC 

ALABAMA 

177 

PARTY (UP IN HERE) 

DMX 

178 

POUR SOME SUGAR ON ME 

DBF LEPPARD 

179 

SON OF A PREACHER MAN 

DUSTY SPRINGFIELD 

180 

TOOTSIE ROLL 

69 BOYZ 

181 

BETTER OFF ALONE 

ALICE DEE JAY 

182 

BIG PIMPIN 

JAY-Z 

183 

BRASS MONKEY 

BEASTIE BOYS 

184 

BUILD ME UP BUTTERCUP 

FOUNDATIONS 

185 

COUNTRY GRAMMAR 

NELLY 

186 

EROTIC CITY 

PRINCE 

187 

OOPS! I DID IT AGAIN 

BRITNEY SPEARS 

188 

THEN THE MORNING COMES 

SMASH MOUTH 

189 

WILD THING 

TONE LOC 

190 

COWBOY 

KID ROCK 

191 

THE BAD TOUCH 

BLOODHOUND GANG 

192 

WILL 2K 

WILL SMITH 

193 

BACK THAT THING UP 

JUVENILE 

194 

RAPPERS DELIGHT 

SUGAR HILL GANG 

195 

THE THONG SONG 

SISQO 

196 

(YOU DRIVE ME) CRAZY 

BRITNEY SPEARS 

197 

AFTER THE LOVING 

ENGELBERT HUMPERDINK 

198 

AIN’T TOO PROUD TO BBS 

THE TEMPTAIONS 

199 

ANOTHER ONE BITES THE DUST 

QUEEN 

200 

ALIVE 

P.O.D. 
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Digital Vinyl 

Welcome to the future. 
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Introducing the CDJ-1000. the art of tumtablism 
- in the digital domain. Powering down, scratching, 
or doing a backspin, it’s alt possible with the 
CDJ-1000. Featuring the world’s largest touch 
sensitive Jog Dial, the CDJ-1000 allows you to treat 
a CD the same way you'd treat a vinyl record. 
Breakthrough, yes. A must-have, absolutely. 
The CDJ-1000, welcome to the future. 


PtoneerProDj.com 

1.800.782.7210 






bhe sea of current music 


The charts tel! you where you need to be—but 
why not take a shortcut? By Tony Barthel 

O ne of the constant battles we tight as DJs is the struggle 
to stay “current** with music. Every clay the creative 
minds in the entertainment industry are working to 
satisfy the country’s appetite for new tunes and we have to be 
right there with them. 

For anyone who is reallv into new' music and who has the 

W w 

time to spend, it might not be so difficult to keep on top of the 
trends. However, for those who might concentrate on other 
aspects of the DJ business, new music can be quite a hurdle. 
This challenge is especially daunting for those who specialize 
in one realm of music; hip-hop for example, and who face the 
task of performing for a group that likes alternative or country. 

At your service 

Fortunately, there are several music sendees that specifically 
address this challenge for the Mobile DJ industry. Many 
mobile professionals have been aware of these sendees for 
some time but, like myself, weren’t aware of how the music 
was chosen and by whom. 

There are essentially three major music sendees available 
to the Mobile DJ, with a few others thrown in for good mea¬ 
sure. The granddaddy of them all is Top Hits USA, from Radio 
Programming and Management (RPM). The other major play¬ 
ers in the game are Promo Only and Entertainment Resources 
Group (ERG). 

RPM started lop Hits USA as a sendee that catered spe¬ 
cifically to radio stations. “We’re a radio service and have been 
servicing radio stations since 1970,’ said Patty Depa, Produc¬ 
tion Manager for the company. Two main sendees are RPM’s 
staples: a disc mailed to the customer every week or those 
same discs mailed in one monthly package. For radio stations 
having to be up-to-the-minute with their music, the weekly 
discs can be a godsend. Another saving grace is the fact that 
all the music services provide the “clean” or “radio” versions 
of songs. 

For club jocks or those who want to be ultra-current, 
RPM’s weekly sendee may be a great choice, but the $77.95 per 
month that it costs might seem excessive for many Mobile DJ 
sendees. Those who can wait a bit longer can also save money 
by having the entire collection of monthly discs sent at once at 
the end of the month for $54.95 per month. For an additional 



$17 per month the discs can be sent via Priority Mail. 

Each RPM disc contains between 20-30 songs, covering all 
formats. Adult Contemporary (AC), jazz, hip-hop, rock, alter¬ 
native rock, and country all find a home each week on RPM’s 
discs, so one would be thoroughly covered for all musical 
genres with an RPM subscription. With RPM’s basic service 
comes a choice of recurrent discs that highlight particular for¬ 
mats of music. At present, the company has Latin, jazz, alter¬ 
native, urban/rap, dance remix and Contemporary Christian 
( i ’CM) recurrent discs. In addition to the two bi-monthy recur¬ 
rent discs included with an RPM subscription, one can add 
additional recurrent selections as well. 

Focusing in 

While RPM is a very thorough and complete service, some 
jocks complain that it’s just too much music and beyond their 
budgetary limits. That’s why there is competition in the world. 

Promo Only and Entertainment Resources Group both 
offer more affordably priced compilations of new music that 
might be more appropriate for the mobile disc jockey. Promo 
Only was started by Pete Warner and Jim Robinson. Warner 
was a reporter for Billboard Magazine while Robinson was a 
recording studio guru. Both were also DJs who wanted some- 
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Innovative All-In-One Karaoke 
Quality Wireless Systems 
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H&F Technologies, Incorporated ^ - 

650 FlinnAvenue, Moorpark, CA 93621 E-Mail: sa/es@audio2000s. com 

Tel: (800)661-8069, (805)523-2759, Fax: (805)523-2021 Website: httpl/www. audio2000s, com 























thing different in current music services. 1'hey started Promo 
Only in 1992. 

Promo Only offers a single music disc which tends to 
closely follow the Billboard charts, which is understandable, 
considering Warner's work with the magazine. The compi¬ 
lation discs are Mainstream Radio, Rhythm Radio, Modern 
Rock, Urban Radio, Country Radio, Mainstream Club, Rhythm 
Club, Import Club, Underground Club, Alternative Club, 
Regional Latin and Tropical Latin. 

Entertainment Resources Group was founded in 
Canada at almost the same time as Promo Only and 
offers eight different CD 
compilations: Nu Music 
Traxx, Nu Dance Traxx, 

Nu Country Traxx, Nu 
Rock Traxx, Nu Urban 
Traxx, and Nu Uitin Traxx 
in both Tropical and 
Regional Mexican 
version. New to the ser¬ 
vice is Nu Life Traxx, 
which features a selection 
of Contemporary Chris¬ 
tian and other music with 
a positive message. 

DJs who know their 
audiences can subscribe 
to Promo Only’s sendees 
and potentially save a 
great deal of money by not 
buying tunes they're not 
going to utilize. For exam¬ 
ple, someone who special¬ 
izes in weddings might 
focus on the Mainstream 
Radio service. By pur¬ 
chasing an annual sub¬ 
scription directly from 


Promo Only for $160 per year, this works out to a mere $13.33 
per month. For those who subscribe to additional discs, the 
price drops even lower per disc. 

ERGs Nu Music Traxx service offers two discs per month 
and features alternative, rock, pop, country, AC, hip-hop, 
house, urban and dance music on two discs per month. Pricing 
for this service runs around $30 per month but gives the DJ 
a complete resource for music on two discs per month, 1 Nu 
Music Traxx is going to cover a lot of ground for the disc 
jockey,” said Mike Setlock of ERG. 

From the source to you: a song's journey 

All the major music source services work directly with the 
music industry to compile their songs. The music industry' 
is a strange beast and sometimes chooses unusual ways to 
do things. For example, it can often push what seems like 
a deficient song into a popular spot, according to one music 
service source who wished to remain nameless. 

“There are times when I hear something and think, ‘that’s 
lousy,’ but then I hear it on the radio so much it becomes 
a hit. That’s the power of the music industry’s promotional 
machine.” 

The point of this is that the music industry may choose to 
provide CD compilation services with specific songs at specific 
times. Said the same source, “Often you can go out and buy 
an entire album and have the hits long before they become 
hits and before we have them. Our job is to provide the songs 
people are requesting before they begin requesting them." 

John DeSalvo of Promo Only said one of the most 
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BiLLbOdPd compilations From Time-UFe 

The Fabulous Fifties - $120 <10 discs) 

Rhythm & Blues Collection - $120 (9 discs) 

Sounds of the 80 s - $120 

Classic Country - 11 discs with 150 songs, $109.95 
DiSCO Box - 80 top-ten hits for just $59.99 

Dance Party Favorites - for compilations 
Tlie Chicken Dance - (album) $16.99 

Other CUITent discs - $18.99 (discount for 10 or more discs) 
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common questions customers ask is why a song isn’t included 
on a promotional CD selection although it’s already on the 
radio. “They think we didn’t know about the song!" he laments. 
The truth is, the music services’ relationships with the record 
companies prevent them from publishing a song before they 
get it “officially." 

“We review all the national trade publications to keep on 
top of everything that’s coming out. We also evaluate air play, 
record pool charts and much, much more,” said Setlockof 
ERG. 

However, this can work to the advantage of the subscriber 
too, says DeSalvo. He also indicated that if the record company 
is promoting a song, his service will have it at the same time it 
hits the airwaves and music request lists. 

Alternate routes 

If you travel in very specific musical circles, such as Latin or 
reggae, and especially if you use vinyl on a regular basis, you 
might also benefit from becoming a member of a record/CD 
pool. These groups are serviced directly by record companies 
that focus on particular music communities and that benefit 
from the direct feedback pool members supply by way of the 
pools’ charts. 

For the latest in modified music for dancing, Hot 
Tracks, Ultimix and X-Mix provide subscription services for 
remixes. The songs on these discs are typically already-popular 
tracks, pumped up for extreme dance-ability by professional 
remixers. This is a good source for DJs who need high-energy 
dance music, but don’t always have time to hunt for the latest 
and greatest remixes. (See Dave Kleiner's “Remix Review” on 
page 71. and in every issue of Mobile Beat, for the latest offer¬ 
ings from these remix suppliers.) 

Yes, we would all low to spend more time reading Bill¬ 
board and wandering around in our favorite record stores in 
search of good music. The harsh reality is, however, that pro¬ 
fessional Mobile DJs need to optimize their time spent seeking 
music. Compilation services guide you along the shortest pos¬ 
sible route to music programming success. 

Contact info 

Entertainment Resources Group (RRG): 

800-465-0779,www.erg.com 

Hot Tracks: 888-468-8^22, www.hottracks.eorn 

Promo Only: 407-331-3600 , www.promoonly.com 

RPM- I'op Hits USA: 800-521-2537, www.tophitsusa.com 

Ultimix: 336-288-7IOO, www.ultimix.com 

A -Mix: u‘ii 'wjcmix.com 








n 1994 Roger Raffee, an 
avid record collector, and Jim 


Hall, a computer programmer, 

combined their interests and excited 


people around the world by offering a 
searchable data base for hard-to-find 


vinyl. The result was a Web site: 


www.gemm.com 


With no budget for advertising, Roger 
began contacting merchants by phone, 
asking if they wanted to list their CDs, 
tapes, records, and music-related inven¬ 
tory online. GEMM (Global Electronic Music 
Marketplace) itself sells nothing. From 
the beginning, Roger and Jim envisioned 
GEMM as a cyber marketplace, where sell¬ 


ers could set up their virtual shops. There 


is no charge to a seller to list its products 


on GEMM 


Jim Hall has continued to refine 


the GEMM system, making rt more 
user-friendly by providing a seller-rating 


system, which factors in prompt delivery. 


price, and customer feedback. GEMM can 


optionally facilitate transactions, 


In July of 1998, The New York Times 


reported that GEMM had an astounding 
2.7 million items on its data base. Cur¬ 


rently GEMM J $ data base has grown to 
more than 11 


* 111 * 
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VJing 4 Fun b Profib$: 

Pub a New Face On Your Music 

Ladies and gentlemen, for your dining and dancing pleasure, let me introduce 
to you...big screen, music video entertainment! By Steve wozniack 


inally. I mean it’s only been twenty 
years since “video killed the radio 
star.” 

That's twenty years! And during this 
time, guess how much serious attention 
VJing has received from mainstream 
mobile entertainers? That’s right. Almost 
zero, zip, zilch! 

And yet, a small number of elite 
mobile entertainers have been enjoying 
handsome four-figure checks for shows 
at prime locations, due, in part, to video. 
It's a waking giant that these entertainers 
have discovered to be the “next big thing." 

Have I got your attention yet? 

Before you even bhink about 
getting started... 

Interest in VJing has recently grown 
in direct proportion to the increase in 
affordability and availability of video hard¬ 
ware and software. According to Doug 
Howard, general sales manager at ETV 
(www.etvnet.com), "VJing might sound 
like a glamorous idea, but the first ques¬ 
tion for mobile entertainers to ask is 
can you actually book it and sell it at 


a profit?" ETV pioneered distribution of 
music videos in 1983, and sells DVDs 
and CDs to VJs/DJs and clubs world¬ 
wide. 

Howard further cautions by asking, 
“Is investing SI5-25,000 in effective 
hardware and software equipment going 
to pay off for you in your market? If you 
can t turn a $600 show into a $1,200 
show with videos, don’t even try to get 
started. You need to be able to charge 
$1,200 just to break even. And if there 
are already two or three music video 
competitors in your market area...your 
market probably can’t support it. If I don't 
think someone should be doing music 
videos, I won’t try to sell to that person. 
It’s that simple!” 

Have I still got your attention? I think 
I see fewer hands raised than just a 
couple of moments ago! 

VJing 101 

Getting started as a big screen, music 
video entertainer doesn't necessarily 
have to break your bank account. Not if 
you do your homework first. 


Jim Robinson began entertaining 
with music videos on tape twenty-five 
years ago with a three-beam, 

400-lumens projector. Today, he owns 
Promo Only (www.promoonly.com), 
another leading source of DVD music 
videos and CDs for professional VJs/DJs 
and dubs. His company also markets 
VJing equipment for new and experi¬ 
enced video entertainers. 

'To get started,” says Robinson, 
“figure out first what you really need. 

Buy a pair of off-the-shelf DVD players 
and a simple, push-button four-channel 
switcher (approximately $50). Then rent 
a screen and projector for about $250 
until you get rolling. Keep in mind that six 
to nine rentals will probably buy a com¬ 
plete video system, so purchase hard¬ 
ware equipment only if you’re going to 
book that many shows. As an option, buy 
two 19-inch television monitors instead 
of a big screen and raise them in the air 
at a performance.” 

For the more financially secure, 
Robinson recommends purchasing a 
professional video mixer ($900-$3,000) 
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Actual iythere is one IH tie table In the comer for the DJ, 
5 to the ice'sculptureJand one outlet... down the hall." 


Actually, that won’t be a problem either. 
I can’t believe how much easier it is to do a show with the powered DJM806 


than with any other set up 
mixer. That!; more than 


no other Fx units required, versatile inputs 


Karaoke crowd 
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Yorkville Sound Inc. 
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a replacement lamp indicator that should be monitored or the 
power supply may burn out, causing a four-figure repair bill!” 

Rear vs. front projection: “Whenever possible, VJs 
should use rear projection. It keeps equipment invisible and 
safe from most accidents with guests at an event. Keep in 
mind that a front screen is usually 100-lumens brighter than a 
comparable rear screen." 

Cables: “VJs should only use high quality, gold-lipped 
cables with a maximum length of 100-feet unless an amplifier 
is added between the video source and the beginning of the 
cable. The most cost effective cable that has very good insula¬ 
tion to maximize picture quality is the RG6 cable.” Johnson 
also cautioned that cables should never be stretched across 
high traffic areas. 

Isolation devices: “Ground loop problems can be 
caused by audio and/or visual components tapping into differ¬ 
ent power circuits,” cautions Johnson. “There are some isola¬ 
tion devices available that might eliminate the resulting video 
noise (jumping or rolling video)." 

S-video vs. composite video: “S-video breaks compos¬ 
ite video into convergence and divergence. It has replaced 
composite video as the higher quality video format. Newer 
audio and video equipment using S-video connectors should 
not be coupled with older equipment using composite video 
connectors, or video problems may result." 


to create fades and dissolves between videos, a 6’ x 8’ screen, 
and either a 600-lumens ($1,200), 1200-lumens ($2,500), or 
2000-lumens ($3,500) video projector (all prices are approxi¬ 
mate). A lumen is a measure for the flow of light: one lumen 
is the equivalent of light generated by one candle. The brighter 
the projector, the less the room’s light will wash out the video 
presentation. 


VJing 201 

Eric Johnson, of Hytech Gear {www.hytechgear.com) is a 
national audio and video equipment distributor with over twenty 
years of expertise in private and club sales and installations. He 
has been involved in the professional music video industry since 
its inception. 

“I remember when MTV first started," Johnson recalls. 
“Nightclubs rushed to acquire video equipment that cost nearly 
$50,000. The music they played was available only on VHS tape 
that deteriorated with each use, and cueing was impossible!” 

His big screen, music video recommendations for today? 
Screen: “A 6' x 8' screen (15' diagonal) is best for most single 
mobile operators. It’s relatively easy for one person to set up. 

To clean, simply sponge wipe with a mild dishwashing detergent 
diluted in water. Avoid using lotion, ammonia based, or bleach 
products." 

Projector: “At an indoor event, use a minimum 
1200-lumens projector. It should rest at the same level as the 
bottom of the screen. Always handle a projector with extreme 
care...if dropped the mirrors can be knocked out of alignment 
resulting in very serious damage. The inside filters need to be 
cleaned periodically using compressed air. Most projectors have 


Video Qpes MP3 

The popular DJ Power Mobile DJ software package 
www.cljpowe.eom has included WP3 Video functions for 
awhile and has some new video features in its latest 
version (3.86) These include: video and audio mixing, 
allowing you to mix both audio and video clips; ” Image 
Show” which lets you display images or commercials 
on your screens during audio clips; and "Mark and 
Loop” for audio and video. 

DJ Power and ETV Network have also Joined 
forces bo supply DJ Power customers with music 
videos ready for playback in DJ Power. This eliminates 
the step of capturing video to the system. Now you 
can Just drag and drop the video files onto your com¬ 
puter and you’re ready to go. 
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Chauuet’s new DIDX 512 Scanners are so powerful, your audience will need protective eyewear. 
Programmable, stand alone, compact, and affordable units loaded with multitude of colors and gobos. 

Hnd at these prices you can own them all. 


EXPLORER PLUS 6 
nnUIGRTOR PLUS 

* 4-channel DMX luminaire 

• Pans and Tilt • Strobes 



(IHCRO SCftfl 6 
miCRO BARREL 

• 2-channel DMX luminaire 

• Strobes 

• Combined colors/gobo wheel: 

14 gobos plus open 
20 dichroic colors plus white 


DIM JUMOR 

• Grab any fixture on the fly 

• 450 scenes, 9 programs 

and 50 scenes 

• Fog control button 





MTIlRiDflim 

• 4-channel DMX luminaire 


Pan and Tilt 
14 colors dIus white 



• 11 gobos plus open 

• Separate gobo and color wheel 

• Strobing 
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1 - 800 - 762-1084 
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Marketing and 
entertaining 
the right stuff 

So let’s say that you've done 
all your homework and have 
acquired enough music video 
equipment and expertise to do 
a reasonable impersonation of 
MTV's Carson Daly. Congratu¬ 
lations, Now all you need is a 
screaming crowd! 

But. before going forward 
with recommendations about 
what type of shows to market, 
let’s take a step backward and discuss 
what shows NOT to schedule. ‘Dancing 
to music videos at a wedding reception 
is an insane idea!" exclaimed ETV’s 
Doug Howard. “No one wants to see 
videos at a wedding. They want to see 
the bride and groom!" Howard's expe¬ 
rience in the music video distribution 
industry indicates that clubs and school 
dances are the primary audiences for 
VJs. They want the newest and cool¬ 
est—and they want it now! 

It is crucial that you know precisely 
the audio and visual content of each disc 
you play. VJs anticipating a succession 
of return engagements at middle/junior/ 
high school dances must understand the 
conflicting perceptions of their employer 
(school principal, etc.) and their hor¬ 
mone-driven audience (teenagers). Most 
school officials would probably welcome 
the surreal tranquility of a Disney or 
Nickelodeon-type music video while their 
students’ preferences might lean more 
towards the “hazardous material" found 
in the visuals of their favorite hip hop or 
girl pop songs. 

Recognize that videos are much 
more subject to complaints than audio- 
only tracks. Songs with words or mes¬ 


sages that were previously overlooked 
when played on CD can suddenly 
become over-scrutinized or misunder¬ 
stood when seen by adults on a big 
screen. 

So what it really boils down to at 
a school dance might be whose ire you 
want to avoid the most. Is it the some- 
times-testy kids or the adults who are 
their moral guardians? I always vote 
for the adults, since they hand out the 
checks! 

For club VJs, this temporary angst 
is usually not an issue. The thinking 
here is that “if the club is packed, the 
VJ must be doing a good job." In fact, 
adult-oriented material included in some 
music videos might actually give busi¬ 
ness some “oomph”. For club owners, 
“oomph" is definitely good! 

Cool bools, boys and ideas 

Let’s face it: some people remain in the 
Mobile DJ business because of the cool 
technology that continuously becomes 
available, So goes VJing. Almost every 
week sees the release of an interesting 
new gadget. 

Video mixers: A new generation of 
video mixers has recently become avail¬ 
able at lower prices. They allow built-in 
fades and dissolves between 
songs, a picture in a picture, time 
base correctors, and chroma key. 
Some even let you scroll messages 
across a big screen for guests to 
enjoy. 

Camcorders: Low light, wire¬ 
less camcorders and spy cams are 
dropping in price and size faster 
than winter temperatures in Alaska. 
When VJing, try projecting a few 
lively faces from the dance floor 
area onto a big screen. People will 
love it! 

















































DVD players: When is a DVD player 
more than just a DVD player? When 
it's a Sampo DVE-631CF player that 
can also display digital still (JPEG) and 
moving (MPEG-1) images stored on 
CompactFlash cards on your screen (fun 
for wedding receptions, Bar/Bat Mitz- 
vahs or corporate events). Or when it’s 
a Vialta Vi DVD unit that can display a 
slide show with its digital photo viewer, 
surf Web sites, send and receive e-mail, 
and allow an individual to use the 
included microphone to sing 
on its karaoke player. 

Now that’s enter¬ 
tainment! 

Video wall: 

Create a video wall 


3> 


*<: • 



of television monitors 
(4’ x 4’, or 5’ X 5’). 

Advantages- very clear 
pictures, room lighting not 
a problem, can position against a 
rear wall, chasing monitors look very 
cool! Disadvantages—lengthy setup 
time (expect a regular 4’ x 4* setup 
to take four hours, a seamless 4’ x 4’ 
might be twelve hours!), and very expen¬ 
sive (16 high-end seamless monitors run 


$40,000 - $100,000). Credit card maxed- 
out? No problem! Rent a 4 x 4 video 
wall with a technician for approximately 
$5,000 per day—popcorn not included! 

Audience participation dances: 
Teaching fun dance steps to audiences 
has never been easier! Simply project 
your favorite group dance onto a big 
screen. Warning: Unless you are Mr. or 
M s. Universe, audiences 

might actually prefer 
dancing to the 
video version 
rather than 
your interac¬ 
tive demonstra¬ 
tion. 

Karaoke: 

Audiences often 
become more 
involved by watch¬ 
ing karaoke lyrics 
on a big screen than on a small televi¬ 
sion monitor. 

These tools, toys and ideas only 
scratch the surface of ways that innova¬ 
tive VJs can enhance their big screen, 
music video performances. You’re limited 
only by your imagination! 


* - 

* 

* 
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Videontcs MX Pro 
4-channel digital 



video mixer 

(available from Promo Only) 


Further advice for video success 

Here are some final suggestions for 
keeping your big screen presentation in 
focus: 

Streamline your equipment selup 
routine. Extensive preplanning will help 
you maximize your presentation and 
minimize your setup time. 

This is really important—check with 
the banquet room manager one monlh, 
one week, and one day prior to your 
performance to ensure that there will 
be enough side-to-side and front-to-back 
space available. Even after following up, 
don’t be surprised if sufficient setup 
space isn’t available when you first 
arrive, Therefore, plan to arrive at each 
VJ show extra early—and expect the 
unexpected. 

A moving image 

VJing is currently a work in progress. 
Until DVD players include many of the 
standard features found on professional 
CD players (speed adjustment, beat 
mixing, instant cueing, etc.), the current 
crop of VJs will continue to represent 
vanguards on the cusp of a “Brave New 
World’’ of entertainment. • 
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Sonic Maximizer™, the sound has a new level of clarity and definition 
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Tel: 714. 897. 6766 Fax: 714.896. 0736 Web: www.bbesouml.com 
In Canada Please Contact Sounds Distribution Tel: 416.299. 0665 
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The OLM284CT features 
Grundorfs exclusive 
Glide-track * system The 
aluminum Gl de tracks 
system gives you *mcoth 
t adjustability of the top 
| and bottom rack sections 
1 with no rug-to-rug contact 




Shop Univenture for all your 
disc sleeve and storage 
products! DJ Cases, DVD 
Storage, Case Lighting, and 
Organizing Inserts. 

Order ail your products 
and accessories online 
and save! Receive 
discount pricing on all 
our products...Every day! 


Archival Pockets 

Safety-sleeves 

Poly Jewelpaks pj Case$ 

Binders & Wallets 
Viewpak XGs 

DVD Storage 

Express Light 


Viewpaks 

Poly Modified Jewel paks 


Inserl A Divider Cards 


Order 
Online and 
Save 

up to 20% 
on Box 
lest 


the DJ button and gel signed up inday! 


ureal promotional 
Giveaway at any Event! 


.univenture.com 
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If you enjoy music 

on your computer, MOAF 

'Music Organizer and Entertainment Center) 
software/hardware technology can help you get con¬ 
trol of your song library and make accessing your 
favorite tunes easier. The software automatically con¬ 
verts audio CD to digital music tiles (MP3s, etc.), then 
stores the information for immediate retrieval, play¬ 
back and customization. The product also organizes 
MP3s downloaded from the Internet and plays them 
back in the same manner. The MOAEC is positioned 
to organize and play back all types of digital media 
as well, including DVD movies, e-hooks, pictures, and 
more. 

Some of MOAEC’s features include: user-friendly 
buttons (rather than folders); touchscreen compati¬ 
bility; automatic import and categorization for Style, 
Type and Speed; Mood and Speed buttons to create 
exciting or relaxing music with all music categories; 
a Mixer On button to automatically or manually mix 
tracks; song editing during playback; custom play list 
creation; and custom CD burning. Check out a com¬ 
plete list of features, tutorials and a free 30-day trial 
download at www.moaec.com. • 
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Make New Income with Karaoke + Jukebox Machine 


Karaoke Jukebox JB-99RT is an one-stop solution for 
karaoke entertainment without the hassles of hardware 
and software. Simply roll in the JB-99RT. It is easy 
to operate, has thousands o karaoke & jukebox songs, 
and delivers professional quality sound. 



Touch screen at your finger tips 
for fast and easy song selection 



Mic volume and echo controls 
with aluminum caps and 
automatic resets 



Dual Microphone with 15' cords. 
Steel safe door for bill collector. 


Cassette Recorder to take home 
your singing 



Professional sound with 400W 
RMS power and dual 10" 3-Way 
3-Speakers 



Bill Acceptor with independent 
pricing for karaoke and jukebox 



CAVS JB-99 

Digital Jukebox for DJs and KJs 

Now available with 9,000 Great CD+G songs ol 
Chartbuster, Music Maestro, and DK Millenium. 
There is no need to carry CD or D+G discs. 

You can capture CD/CD+G songs into JB-99 from 
the discs and instantly access up to 20,000 songs. 






800-957-2287 Santa Fe Springs, CA 









































Top Music Industry Icon to Address Mobile Beat Show Attendees; 
Alabama’s Jeff Cook to Return 

Ims Vegas, Nevada —Within the past two years Congress has signed into law 
several new hills that have completely changed the way copyrights will work. 

Even record companies haven’t entirely figured it out, as they 
scramble to sue everybody in the hope that they still have 
some rights. Do they? 

At the upcoming Mobile Beat winter show (February 
19-21 in Las Vegas), industry consultant Moses Avalon, author 
of Confessions uj a Record Producer , will break this down 
so that it makes sense to those of us without a Harvard law 

degree. His special presentation, “Copyrights in the Digital Age: Have the New Laws Turned 
You Into a Thief?” is scheduled for Tuesday, February 19 at 10:30 AM. Find out how you can 
legally benefit from loopholes in the new copyright laws. 

Another highlight show' attendees can look forward to is “The Art of Entertainment” with veteran entertainer 
John Rozz, who will be joined by Jeff Cook of the legendary group Alabama. Some of the other sessions include 
Disc Jockey, Master of Ceremonies” by Randy Bartlett, and a trip through the latest technology via “DJ Dr. Drax’ 
Digital World.” The show schedule, as of press time, is included below. For up-to-the-minute info, or to register, 
visit the Mobile Beat Web site at www.mobilebeat.com or call 585-385-9920. 


Jeff Cook 
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The Music 
Industry Expert 


MOBILE BEAT DJ SHOW AND CONFERENCE LAS VEGAS 2002 



Monday, February 18 

Onsite Registration and badge pickup begins at 
Noon 

7:00 PM Spinnin’ DJ All Stars atTropicana Hotel 
Sponsored in part by Pioneer 

Tuesday, February Id 

REGISTRATION OPENS AT 8:00 AM / DOORS OPEN 
9:00 AM 

10:00 AM -10:30 AM Welcome to the Showl 
We ll kick off the show with some prizes and sur¬ 
prises! 

10:30 AM-12:30 PM Special Guest Speaker: Moses 
Avalon “Copyrights in the Digital Age: Have the New 
Laws Turned You Into a Thief?” See details above in 
“News from the DJ Capital.” 

1:30 PM - 3:00 PM “Disc Jockey, Master of Ceremo¬ 
nies or Event Coordinator?" Randy Bartlett demon¬ 
strates the value of planning and coordinating your 
events while revealing proven methods for improv¬ 
ing your skills to generate more referrals. 

58 


1:30 PM - 3:00 PM “The Art of Entertainment” Han¬ 
dling stress under pressure, and ultimately how to 
be a professional regardless of the circumstances, 
hosted by John Rozz, with special guest Jeff Cook of 
the legendary country group Alabama. 

3:30 PM - 5:00 PM “DJ Dr. Drax’ Digital World Part 
1” Want to go digital? Already spinning digital? This 
seminar covers how to get started as well as break¬ 
ing technology for those already there. Digital evolu¬ 
tion keeps this topic new. 

3:30 PM - 5:00 PM “Developing a DJ Training Pro¬ 
gram” Practical training ideas for both the Single 
Op looking to expand or the Multi Op striving for 
consistency. Miles Gilbert and Matt Martindale will 
share specific points to add to your training pro¬ 
gram, covering voice, personality, crowd-reading and 
more. 

8:00 PM DJ All Stars 
Tropicana Hotel 
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Wednesday, February 20 

REGISTRATION OPENS AT 8:00 AM / EXHIBITS 
OPEN 11:00 AM-6:00 PM 

9:30 AM -11:00 AM ‘Marketing for Wedding DJs” 
Peter Merry will share 6 invaluable keys of wedding 
marketing that will create priceless first impres¬ 
sions, communicate professionalism and increase 
demand for your unique services. 

10:00 AM -11:00 AM “Mobile DJ Sound System 
Basics" A hands on technical presentation from 
Dave DeLeon, Applications Engineer for QSC Audio. 
Getting the best bang for your buck, selecting and 
setting up your system components, and optimizing 
your setup. 

12:30 PM - 2:00 PM “Working the Bridal Show” 
Always an opportunity to find new clients, the bridal 
show needs proper preparation, follow-through and 
follow-up to maximize results. Keith Alan leads this 
multi-media presentation. 

12:30 PM - 2:00 PM “Schools and More” Chuck 
Lehnhard and Howard Walstein present a com¬ 
prehensive overview covering not only elementary 
and high schools, but how to expand into work 
with church groups and community events that are 
youth-related. 

2:30 PM - 3:30 PM “Stand for Something" Call it eth¬ 
ics...call it DJ censorship...call it your first amend¬ 
ment rights. DJ Dr. Drax leads a lively discussion 
on how your handling of today's music, videos and 
lyrics can affect YOUR performance, image, and 
bottom line. 

2:30 PM - 3:30 PM “Fool-proofing Your Gear: Ten 
Common Mistakes to Avoid” John Williams believes 
many easily avoided tech problems are a result of 
misunderstanding some of the basics. Come hear 
him share his ‘ secrets.” 

4:00 PM - 6:00 PM “Dance and Game Workshop” 
Learn old, new, and new-to-you dances and games 
in this interactive extended workshop led by Robb 
Smith and Mike Ficher. 

Scheduled and unscheduled entertainment: 

Exhibit Hall Stage 11:00 AM - 6:00 PM 


8:00 PM American DJ Customer Appreciation 
Party at The Beach {21 and Over) 

Thursday, February 21 

REGISTRATION OPENS AT 9:00 AM / EXHIBITS 
OPEN 11:00 AM-5:00 PM 

9:30 AM -11:00 AM “You Market Me, I Market You” 
Ron Waterfield presents marketing and promotion 
techniques without the high cost. Receive money 
from other businesses to market your company. 
Cross-promote, cross-market, and advertise with¬ 
out using real money! 

10:00 AM -11:00 AM “Mobile DJ Advanced Sound 
Systems” Dave DeLeon, Applications Engineer for 
QSC Audio, discusses building larger systems, 
wiring, advanced setup and troubleshooting. 

11:30 AM -1:00 PM “DJ Dr. Drax' Digital World 
Part 2” More than music, lighting control and video 
presentations can now potentially be entirely PC 
based. Plus consider the possibilities of an intel¬ 
ligent light show with lasers! 

11:30 AM -1:00 PM “Club to Mobile and Back 
Again” DJ Sparky B and Don Hondo have diversi¬ 
fied into the lucrative club market, yet maintained 
their mobile identities.They will lead this discus¬ 
sion on how to get the work, get the price, then 
dazzle them and keep the accounts long term. 

1:30 PM - 3:00 PM “Icebreakers: The Grand Finale” 
Mobile Beat’s most popular session is again on 
the Exhibit Hall stage. Another chance to see and 
be seen! Interactive games, dances, ideas and 
more! 

Scheduled and unscheduled entertainment: 

Exhibit Hall Stage 11:00 AM -1:30 PM 

All seminars and sessions end by 3:00 PM, leaving 
attendees TWO hours of undistracted time in the 
Exhibits Hall! Show closes 5:00 PM. 

Ail seminars and sessions are on a first come, 

first serve basis and seating cannot be 
guaranteed. Subject to change without notice. 
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Typical Wedding/Bar Mitzvah gear 
2 or 3 Mackie SR5-450 powered 
speakers with 5RS-1000 sub 
Pioneer CDJ-lOOs (as back ups) 

Dell 8)00 laptop with 4BGB hard drive, 
512MB memory, 1 GHz Intel Pentium III 
processor running DJ Power V 3.87k 
5,000'plus MP3s and 50 MPEG videos 
loaded 

2 Panasonic, 1 Sharp portable DVD 
players for DVD dance parties 


Full House of Sound: 
AceMuzic's Machines 
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Dancing DJ deals out his entertainment with 21 st century technology 




t was 1982 and 
MW had just 
dawned on Amer¬ 
ica's cable television 
systems. Anthony 
Conklin, a.k.a., 
Anthonv Ace, had 
never actually 
thought of becoming 
a 1)1. Inspired by the music of Michael 
Jackson, he was more interested in being 
an MW dancer and making a music 
video. “But then...I asked myself how 

m 

else could I dance, have fun and make 


Mobile Beat 

CUAUSTAXS 


mmu'v at the same time," snvs Conklin. 

mf pf 

“I started DJing at a few Westchester 
l NY I nightclubs, using the old 1100 
| turntable from Technics], then migrat¬ 
ing to CDs in 1991 with the first pitch 
controlled CD player turntables...! found 
a natural rhvthm with the music. I 

W 

wanted people to feel my groove. Music 
became a great communicator for me. In 


1988 I founded AceMuzic, through inspi¬ 
ration and the desire to entertain.” 

The Ace's strong suit 

AceMuzic has found its greatest success 
in the high-end wedding and Bar Mitzvah 
markets, with a growing stake in the cor¬ 
porate events field as well. “Weddings and 
Bar Mitzvahs are similar," says the Ace, 

“in that you have to cater to their particu¬ 
lar needs...We are not the kind of com¬ 
pany that needs to pull the crowd onto 
the dance floor. We do it with a sense of 
chemistry. Find that which clicks with the 
crowd, gain their confidence and trust- 
then you have them for the night. Chemis- 
try is what makes that happen." A quote 
from AceMuzic’s Web site sums it up: 

“We facilitate, not dominate." 

Based in the heart of central West¬ 
chester County, New York and serving the 
tri-state area (NY, CT, NJ), AceMuzic is 
also regularly booked for corporate gigs 


in Boston, Chicago and Miami as well. 
The company’s corporate clientele has 
been steadily growing, expecially after 
the creation of their DVD Dance Divi¬ 
sion. “We’ve been using the DVD and 
interactive dance party option for cor¬ 
porate holiday parties and sales kick-off 
events,” explains Anthony Ace. Plans for 
2002 include making DVD video mixing 
part of AceMuzic’s mainstream packages 
as well. 

But he isn’t interested in growth for 
its own sake. “We sure don’t want to be 
the biggest and do tire most parties. We 
w'ant to focus on choosing the right cli¬ 
entele that fits our approach. AceMuzic 
is an entertainment company that uses 
technology to create memories for a life¬ 
time. 1 want people to walk away from an 
AceMuzic function with a sense of u'oiu 
and a sweat—and not because the heal¬ 
ing system is busted. ” 



www.mobilebeat.com 









fitigged mdlded cabirei 

- I 

Z is asiiffMneirica* to Trao 
5"S*!*v - ' ■ ■ 1 

2 interna] resonances. 


Damped titanium ■ hifh 

|W » - |fc" 

frequency ccmpressttir 
driver is loaded err to 

ha#*- ^ 

an sxponeniial horn 
#tTh multireel] aperture 

throat fmuperfc 

* m * 

dispersion Everyone In 

. 

the audience hears the 
same thing, eua if 
they're on Ihe sides or 
in the tract; 


Built- lu metal handle an 

lop. Side Undies are 

’ *” r *" '* 

mbber/pfesttc and are - 

- 

placed at the SMMSO's 
_. center of gravity for 
balance in portable 


applications. 


Inside: Dual FR Series 
high-current puww 
ampfrfters deliver 300 
watts IF and IDO watts 


HF actual RMS power 
to the transducers. 
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frequency transducer. 


Inside: Sophisticated 

_ — 4 P 1 

parametric fQ. phase 
correction and (ins 


correction oircuitiy 
give ihe SUM 450 the 
most accurate sound 


of any molded active 


W ith 400 watts RMS internal 
power and servo-coupled 
low frequency transducer, 
SRM450 2-way speakers make 


Y and J. Then visit the store s 
Service Department and see how 
many SRM450s are NOT in for 
repair. Nuff said. 

To get the whole techno- 
geeky story of why Mackie 
Active speakers sound so good, 
call us for a free 72-page SR 
products Guide...or log onto our 
fun-filled, fast-loading web site. 


Made by Matkoids at Mackie Italy, 
it scenic Reggio Emilia. 


www.mackie.com 800.898.3211 


SRM450s are weight Need even more SPl cajones? 

farced and pole mountable. Try our bigger SAIS2I active 15’ 2-way. 
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Building a good hand 

As he has built his I)J business, Anthony 
Ace has taken advantage of each new 
technological tool that has become avail¬ 
able. The company first hit the Web in 
1996 and today boasts an exciting Web 
presence (www.acemuzic.com). They'll 
soon offer online booking. Another 
important marketing avenue for Ace- 
Muzic is regular exhibiting at bridal 
shows. 

Anthony Ace seems to have also 
mastered the art of using each and every 
event as a marketing tool. Not only 
does he create custom CDs for clients 
that always sport the company logo and 
phone number but he makes each per¬ 
formance into an income-generator. At 
least one party continues to create cash¬ 
flow: “| It] was a party for a radio station 
in NYC at the Waldorf Astoria Hotel. 
1,100 people, five hours of nothing but 
dance music. What a party. Today we 
still get referrals from that party, which 
was back in 1995. Anthony has always 
been a firm believer in word of mouth. 


Going digital 

Reccnty, Conklin has found that MP3- 
based digital DJing has become the 
“right stuff’ and has generated a new 
“wow factor” for his company."! have 
used one tool,” he says of the new tech¬ 
nology, ‘“that has dramatically improved 
not only my bottom line but also reduced 
my earning load (we all know that 
equipment gets heavy after a while) and 
boosted my professional reputation. And 
let’s not forget reducing mental stress." 

“A DJ friend, Stevie C...showed me 
something that literally, in an instant, 
changed my view of how ID J and per¬ 
form at parties: a laptop DJ system, 
complete with touch screen mixer and 
over 5,000 professionally loaded MP3s. 
Now that’s a wow.’' It was a DJ Power 
system. After getting a feel for the pro¬ 
gram's functions and features, Anthony 
acquired a laptop that filled his needs 
and he was ready to go. Or maybe not 
quite. 

“After playing around with different 
options and trying to “duplicate” what I 
do on CD players and turntables, I was 


surprised that it took me more than a 
month to master this program. After that 
period, I was able to do about 90% of 
what I normally do using CDs and turn¬ 
tables.” Now the DJ Power system is not 
only a piece of performance gear but 
also a sales tool. Anthony explains: “Try 
showing up at a client meeting (espe¬ 
cially a corporate or Bar Mitzvah) with 
the songs ready to drop and drag into 
‘Anthony and Christin’s Wedding Folder 
or “Texaco's Holiday Party Folder.' 

But AceMuzic’s driving force keeps 
all this techno-dazzle in proper perspec¬ 
tive: “We all know that you hire a DJ 
company based on their personality and 
experience and not the equipment they 
use, although that is also important. Our 
promise to clients is ‘Great music to the 
dance floor, excitement for your party 
and fond memories for you and your 
guests.' The goal is to play music that 
moves and touches your soul.” • 

Editor's note: Portions of this article ore drown 
from the article "Digital Mus/c... Jodoy," which 
appears at the DJ web portal DJApproved.com. 
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To join the Mobile Beat AllStar team, just send us 
a few facts about your business and the oest photos you have of you in action. 
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selecting AllStars 


look for 


Exciting Promotions-Innovative Marketing- Heavy Community involvement, 
Big Sound, Lighting and Video Systems- Unique Hiring and Training Programs, 
Wild Performance Concepts- Specialized Skills- and a Great Success Story to Share! 
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This Spark 
Sets the 
Party in 
Motion 



DJ Sparky B’s 

goal is to take 
every crowd on 
a joyride down 
Fun Highway 


et’s face it. If you’re a Mobile 
DJ, you probably have a pretty 
entertaining personality, l ake 
away all the trappings and you can 
still motivate people to have a good 
time, either with humor, dancing or 
other stage skills. Often, being a DJ pro¬ 
vides an outlet for an otherwise danger¬ 
ous overflow of performance energy. But 
what would you say if someone described 
your stage personality and presentation 
as a combination of “Carrot Top, Gall- 
hager, The Beastie Boys, and Penn & 
Teller all wrapped up in a DJ show'!”? 


Maximum DJ overdrive 

For more than a decade, Chris “Sparky 
B ” Biller has been building a reputation 
as a no-holds-barred mobile entertainer, 
one who is willing to go to any length to 
pump each audience up into a frenzy. His 
shows feature any or all of the following: 
singing, rapping, comedy, a little magic, 
plenty of audience participation and of 
course, first-rate DJ skills. As for format, 
Sparky B says, “The crowd is different 
every night and I’ll play whatever it takes 
to make them dance. Rock to rap, dance 
to disco, classics to country, I’ll play it 
all.” 

Never one to refuse a chance to 
entertain. Sparky B and his company, CB 
Productions have performed for every¬ 
thing from weddings, Bar/Bat Mitzvahs 
and corporate events (including such cli¬ 
ents as BP Oil, The Cleveland Indians 
and Much Music U.S.A.), to school 



dances, college 
functions and 
even concert tours. 

The long list of national 
acts and artists for which he 
has fired up the crowd ranges from 
Tone Loc to 10,000 Maniacs. (See 
www.sparkyb.com for the full list.) 
Sparky’s associations with radio stations 
such as Cleveland’s Pow'er 108 FM and 
sponsorships by American DJ and Audio 
Technica have expanded his already 
wide performance horizons. The result 
has been many gigs beyond his primary 
zone of Ohio, Pennsylvania and Michi¬ 
gan. 

Tools, toys and audience awareness 

Sparky Parties, as he calls them, can 
come complete w ith sound for a thou¬ 
sand people or more, lots of colorful 
lighting, lasers, giant color video screens, 
and a full menu of party toys, props, and 
special effects. Yet, even with all these 
weapons in his party 7 arsenal, Sparky B 
knows how r to tailor his show 7 to an occa- 

The 


sion as formal as a wedding reception. 

“We specialize in all styles," 
says Sparky, “from the black tie events 
to out of control, ‘no rules’ parties! You 
can’t have one approach in this business. 
'Hie market is constantly changing and 
people like variety! ’ This attitude seems 
to be paying off; in an area with four 
hour rates averaging between $400 and 
$1,000, CB Productions never gets less 
than S 1,500, and averages more in the 
$2,500-$J,500 range. 

Word-of-mouth is what helped 
Sparky B get started on his ow 7 n in the 
Mobile DJ world, and it continues to 
be his primary mode of publicity. He 
does, however, make use of all the 
modern PR tools at his disposal, as 
well, including the Internet, the Yellow 
Pages, flyers, newspapers, radio, and 
walking t-shirt billboards. 
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First flicker of the spark 

The DJ flame was kindled in a young 
Chris Miller at his first junior high dance: 
"I was watching the DJ and was infatu¬ 
ated by the sound and lights that he had. 
It wasn’t a lot but in those days it didn’t 
take a lot to impress a 14-year-old! I was 
really impressed with the fact that he was 
able to control the lights...I immediately 
started to try what he w'as doing.” 

“My first ‘system’ was hilarious! I 
called my best friend, Mark Murphey, 
and told him what 1 wanted to do...We 
would put our two stereo systems 
together. There were two speakers on 
each side, one from his stereo and one 
from mine. To fade from one song 
to another, we would simply turn one 
system up and the other one down! We 
added some Christmas lights, colored 
light bulbs and one Radio Shack strobe 
light to the mix. It seemed to work so we 
let the word out. 

After successfully DJing a neighbor’s 
birthday party Chris and Mark moved on 
to small school dances. Bit by bit they 
improved their equipment and presenta¬ 
tion. "Every time I went to a larger school 
dance, I would check out the DJ com¬ 
pany and try to ask as many questions as 
possible." Along with the school dances, 
they began subcontracting with another 
DJ company, which introduced them to 
the small club scene and a slightly higher 
level of DJ gear. 

Making a name 

After graduation, the team parted ways 
and t hris went to work for Sam Avellone 
of SJA & Associates (Cleveland, Ohio). 

“ This is a DJ company that I had always 
looked up to. Sam had always done our 
larger high school dances. He always 
had gear that knocked me off my feet! 
Huge sound systems, moving lights, fog 
machines and video screens! Soon 1 was 
working on many of these larger shows 
with him, learning the ropes.”' 

Around this time, Chris had also landed 
some major club gigs and was rubbing 


shoulders with local radio personalities. 
“One station that 1 grew particularly 
close to was Power 108 FM in Cleve¬ 
land. One day while hanging out at the 
station, we were all joking about intern 
names for me, and ‘Sparky’ came across 
the table. The subject was eventually 
dropped and we all went about our busi¬ 
ness. Later on that evening, while at 
one of my club gigs, one of my friends 
from the station started on me about the 
intern names again. I did need a stage 
name like the radio personalities, so I 
took Sparky, added a B to the end of 
it (for my last name,) and it caught on 
like wildfire! By the end of the night 
eveiyone was calling me Sparky B!" 
Given his abundant energy on stage, 
other radio stations also started using 
Sparky B for club work. He continued 
to build his reputation with each gig, 
making many music industry contacts, 
and adding more costumes, props and 
general craziness to his shows. “Though 
I was still Chris from SJA & Associates, 
my alter ego, Sparky B, was becoming 
more requested.” At this point Sparky 
made the decision to go out on his own 
and created CB Productions. Which 
brings us back to where we started 
this story about one wild mobile enter¬ 
tainer. 

On the road again 

But it doesn’t end there. Sparky B s 
2002 touring schedule includes a very 
special opportunity for motivated DJs 
to check out this DJ All Star firsthand. 

I )Js who go to Las Vegas for the Mobile 
Beat DJ Show & Conference in February 
2002, will have the chance to not only 
experience a spectacular Sparky B per¬ 
formance, but also to learn some of 
his “tricks of the trade” at a seminar 
appearance. If you want to see how 
to take your showmanship beyond the 
next level, don’t miss Sparky B at the 
Tropicana Hotel and The Beach! (See 
page 82 or go to www.mobilebeat.com/ 
djshows.asp for show details and regis¬ 
tration.) • 


Sound: Yorkville Elite, 

EAW speakers; QSC amps; 
AshKy EQs, crossovers, 
comp/lims; Furman power 
conditioners; Denon 2100F 
Dual CD players; American 
DJ Pro-Scratch System; 
Technics SL-120OMK2 
Turntables; Vestax 
PMC-06 Scratch 
Mixer;Panasonic DAT; 
Audio Technica wireless 
mice 


Lighting: Elation Color 
Spot 2S0s and waterfall 
effects; American DJ Par 
56 / NSI Controls; Amer¬ 
ican DJ Snapshot 2 
Strobes; Chauvet UV light 
ing; various Mobolazer 
lasers 


Video: Da-Lite 12’ screens; 
Delta LCD digital video 
projectors; Sony DVD/VHS 



Special Effects: l«eLand 
confetti/streamer can¬ 
nons; CITC blowers, snow 
machines and Polar Con¬ 
troller Low Smoke Con¬ 
verter; High End fog 
machines; LeMaitre 
bubble machines; Airflow 
‘Floppy Socks’* 
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IS inch cast-frame LF trans 


The 3-way active SRI530 has 
something that's very hard to 

achieve in a two-way system: 

* 

Extremely accurate midrange, 
thanks to a dedicated 6-inch 

horn-loaded mid transducer 

* 

Is this important to your 

customers? Hear the SRI530 

§ 

and decide for yourself. 




n terms of technical advancement, the active SRI530 

■ , . V 

resembles a conventional SR speaker about as much 
as a jet fighter resembles a hang-glider. , 

The SRI530 is a 3-way design with a separate 6-inch 
midrange transducer, so vocals and instruments are : 

rendered with extraordinary detail and clarity. 

* * 1 / 

Each transducer is driven to its maximum output by 

* * a, * 

an individual, custom-designed high voltage amplifier. 

You get higher SPLs, tighter bass and better dynamic 

■ * * * * 

response ...and don't have to lug around a rack of 
outboard amps and an electronic crossover. 

■■ Built-in electronic equalization 
smooths each transducer’s response 

i w 

curve; time and phase compensation 

. * 9 * 9 

circuits coordinate each driver's 
output for pin-point imaging. 

The RCF Precision™ HF 

-compression driver and midrange 

* * . 

transducer are integrated into a 
single Optimized Wavefront™ horn 
for flatter response and wider 
dispersion. The cast-frame 15-inch LF 

i * % # 

transducer features our exclusive In- 

*■ . 

side/0ufside voice coil for maximum 

» * 

A 

heat resistance.. 

* . 

We could go on and on. If really 

* •* 

clear midrange is critical to you and 
youf audiences, call us for a free 
72-page SR products catalog. Better 

yet, visit your nearest Mackie Dealer 

« 

and hear the SRI530 in person. 

LOUD, ACCURATE ACTIVE AUERNATIVES: 


9 

Our asyfamctrical 
OpMmizcil Wavefront^ 
horn integrates the output 
ofthpHF compression 
driver wtrti the 6-inch mid- 
range driver (whose cone 
is shaped to become pan 

of ihe mam ham), Treble 

. * * ■ 

and midrange arrive at Ihe 
audience's cars properly 
blended. 


* & ■ 
v .. M 
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The mobile DJ standard: 
SRM450-400 Watts 


New SAI52I- 500 Watts 
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l inen evil diamclcr comprcs 
si on driver with Integrated 
phase plug 

Optimized Wavefront"" Horn 
properly blends HF and raids 


13-ply Baltic Birch trapezoidal 
enclosure with rugged resin end 
caps 

Weight-balanced side handles 
plus top and bottom handles 


high-flux magnetic circuit 

inside: 3 separate Ffl Series 
amplifiers with 500 total 

eli 


transducers 

Inside: Phase-accurate 
electronic crossover, electronic 
parametric equalization, time 


www.mackie.com 



































































Napster vs. RIAA: 



[uEfftg? dimjpe Efe films By Henry Collins 


Ny now, you have heard the noise about Napster and 
D ^jts battle with the Recording Industry Association of 
Q ^America (RIAA), Here's a quick review for those who 
^ have suffered temporary memory loss or have just 
gotten out of lockdown, Napster (www.napster.com) is the 
world's leading file sharing community. With Napster’s free 
software application, users can locate and share media files 
from one convenient, easy-to-use interface. The problem is 
that those media files are generally copyrighted music selec¬ 
tions of established recording artists. The technology that’s 
driving this whole revolution, or insurrection, is called MP3 
(MPEG Audio Layer 3). 

The technology fueling the struggle 

MP3 is an audio encoding and compression format that pro¬ 
vides significant reduction in the size of digital audio files. 

With MP3 recording software, a typical song title takes up 
about 2 to 3MB of storage space—a manageable file size for 
downloading over the Internet. A CD audio version of the same 
song title would require 10 times the disk space, or about 
10MB for every minute of playback time. 

Hoping to cash in on the MP3 audio blitz, a number of 
manufacturers have rushed their product to market enabling 
desktop bound tech-heads to take their downloaded music 
with them. This has resulted in an avalanche of compact MP3 
players and player/recorders. Many of these miniature digital 
players feature removable RAM chip technology and voice 
recording capability. One of the biggest advantages over por¬ 
table CD players, in addition to their smaller footprint, is skip- 
proof playback when bounced or bumped. All this convenience 
does come at a price, however, as well as with a tew draw¬ 
backs. MP3 players are typically priced from $200 to $300, as 
opposed to $39 to $59 for today's popular CD portables. MP3 
audio playback is described as "near CD quality." And the only 
way you can purchase MP3 song titles is over the Internet. 
Herein lies the real struggle between Napster and the RIAA. 



Al Press Hire: 

Napster Down for the Count? 


After taking a serious beating in court, the belea¬ 
guered Napster suspended its file sharing service 
in compliance with a court ruling filed earlier 
his year. With its file sharing service on hold, 
Napster has been cutting deals with record labels 
to help build music content for Hs new paid-sub¬ 
scriber service, which it hopes to launch during 
the first quarter of 2002. In the meantime, no 
final verdict has been reached on the class-action 
suit against Napster which is pending in the U.S. 
District Court in San Francisco and the U.S. Ninth 
Circuit Court of Appeals. 

A related legal development is an antitrust 
Investigation of the music industry's licensing 
practices by the Justice Department. Investigators 
are seeking evidence of collusion by record com¬ 
panies and affiliates to impede competition. Tar¬ 
gets of this investigation include the Recording 
Industry Association of America (RIAA), at least 
two Internet companies and MusicNet, an online 
music distributor jointly owned by three major 
labels and RealNetworks Inc. This investigation 
could have a major impact on the musk business 
at large. • 
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A perceived threat 

8efore the advent of MP3, the only practical way to get hold 
of new music was to either record it off the air (along with 
the DJ's front end jabber and unexpected fadeout) or pound 
the pavement to your nearest retail outlet and purchase a 
copy. This created a comfortable alliance between major labels 
and large distributors who supply music to these retail outlets 
and ensure that sufficient quantities are on hand when a new 
release hits the charts. 

If you’re on the indie tip, you have approximately zero 
chance of getting your music into major music store chains. 
Even if you have the bucks to produce enough product to drive 
gold record-level sales, you wouldn't have any way for a mass- 
market audience to get their hands on it...until now. 

With Napster, anyone with a multimedia PC, a micro¬ 
phone, and Internet access can reach a worldwide audience 
of potential music buyers. No more hitting the bricks to drop 
off copies of your demo at small local record shops. No more 
paying to have CDs pressed and jacket liners printed Today, all 
you have to do to market your music is upload your files in a 
shared directory...and download your cash. 

What's the deal? 

To help smooth out the wrinkle its uncontrolled downloading 
caused at the RIAA, Napster unveiled a business model for a 
new membership-based service. Income generated from sub¬ 
scriber revenues, estimated at $1 billion, will be used over the 
next five years to make payments to major labels, songwriters, 
and independent artists. According to this plan, $150 million 
a year goes to major labels and is based on file download 
percentages. Labels with a higher percentage of transferred 
files receive a higher percentage of that $150 million. Once 
the money is received, it is then the responsibility of the label 
to diwy the money up among the artists whose songs were 
downloaded. Another $50 million a year will go to independent 
artists and labels, again, divided according to files transferred. 

For small independent artists and labels, the Napster deal, 
if it sprouts wings, would be a major victory over the record 
giants. It would create a level playing field for small labels 
to compete head to head with the big boys for consumer dol¬ 
lars—something they couldn’t do before. For this very reason, 
the major labels will fight the Napster deal tooth and nail. 

Danger: shifting paradigm 

From my personal perspective, the Napster deal seems like a 
very fair proposal. More than that, it is a realistic look into 
the future of digital music distribution over the Internet. The 
FtlAA’s fight really isn’t with Napster. It’s with their inability 
to accept this new paradigm shift, one that will completely 
redefine the recording industry and their role in it. For the 
music-buying public, the Napster deal would be a major coup 
and a tremendous catalyst for creative self-expression among 
the more musically inclined. 

Will the Napster deal fly? Most industry analysts feel it 
won’t. On the other hand, history has given us numerous 
examples of individuals and companies that have swum 
against powerful currents to reach their goal. Only time will tell 
if this tireless trout will make it upstream. • 



> WIN CD PLAYERS • CD PITCH CONTROL 

• 2 CHANNEL, 6 INPUT «CO PITCH BEND 
DJ MIXER 

' BUILT IH AMP, 25 WATTS • BASS • MID • TREBLE 
PER CHANNEL WITH CUTS BOOST 

»CUE MIX CONTROL >PR 
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A complete mixing system for ~, _ 

the aspiring DJ with everything SMI 
you need to be the life of the party! ^ 
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'?] fixing System 

First time DJ’s and seasoned pros agree, the 
Home Mix DJ Mixing System is “5-w-e-e-e-e-f7 

For Dealer Info call 

1-800-431-6699 

SEE OS fTT N/\MM2002! BOOTH 2928 
ANAHEIM CONVENTION CENTER - JANUARY 17-20 
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M ixMeister software allows you to 
do just that, and then burn per¬ 
sonalized CD-Rs for parties, or even 
providing music to the masses with a 
built-in Webcasting tool. With MixMeis¬ 
ter 3 ($39.95), you can automatically 
mix, normalize, fade with various pro¬ 
tiles and match BPMs as well as play it 
back you mixed tracks. After creating. 

Store 

Your 

Light 

In a Rack 

N o, we don't mean put all your fix¬ 
tures in a rolling container. We’re 
talking about the new Martin LightCor- 
der, a small and handy DMX recorder 
that allows you to record and play back 
any DMX-512 output. Simply connect 
the LightCorder to any lighting console’s 
DMX outlet and you’re ready to record. 

With the LightCorder there is no 
need for expensive on-site controllers 
for playback purposes. The convenient 
built-in scheduler allows recorded shows 
to be played back at any given time 
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Calculating BPM and Creating Pbt (82%) for “Orinoko - Island (Moguai Mix)" by Timo Maas 


you can then catalogue, organize, and 
search your collection. The software sup¬ 
ports MP3, .wav, and Windows Media 
(export only) formats. Time stretching, 
non-destructive cut, copy, and paste of 
music files, as well as overlaying of 
sound effects and samples are also pos¬ 
sible. 

MixMeister Pro ($129.95) adds 


dynamic features optimized for live use. 
Full mix previewing, editing capabilities 
and live controls let you preview any 
point in your mix to hear exactly what 
the audience will hear. You can also cus¬ 
tomize your mix with DirectX plug-ins 
for third-party special effects. 

Go to www.mixmeister.com to com¬ 
pare more features and download 
demos. 


Mart 


m 



or date. Playback 
can be easily set up in the 
Scheduler, directly on the LightCorder’s 
LCD display or uploaded via the RS -232 
connection to any computer and then 
saved into the LightCorder. A handy 
Windows™ Scheduler program also is 
included for this purpose. 

Three multi-function custom faders 
on board the LightCorder can be 
assigned to any controllable attribute to 
allow direct access to dimmer, color, 
strobe or whatever function desired. 

An 8MB memory' card (expandable to 
64 MB) is included, allowing up to 3 


hours 

of recording 
time. Total recording time 
depends on the desired refresh rate 
and number of DMX channels used. 

The LightCorder can be remote con¬ 
trolled via RS-232 and DMX-in. The easy 
user interface includes a built-in DMX 
viewer/tester and clear blue/white LCD 
display. You can even use the LightCor¬ 
der as a handy and inexpensive back-up 
to your main lighting console. Check 

out www.martin.dk for further details. 
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Singalong 

Essentials 



your oread 

and Glibber 

We love to hate ‘em, but these songs 

keep karaoke crankin' By Greg Tutwiler 

W hen I began research for this list, I came 

up with a tew possible titles that seemed 
appropriate. I thought about calling it “The 
Songs You Love To Hate" When I looked over the list I 
cringed. Hosting a karaoke show three to four nights a 
week for the past ten years, I realized that I had heard 
an off key rendition of nearly every one of these songs, 
hundreds of times each. That was a chilling thought. 

Another thought was to call it ‘The Karaoke Black 
List." We could all just post a copy of this list at our 
tables and refuse to ever allow anyone to sing them 
again. Maybe that way we’d get to hear some variety 
at our shows. 

But of course, we’re KJs, or DJs running karaoke 
shows. Either way, we’re providing a service. And those 
singers who support our careers by showing up at our 
shows or booking us to perform for their parties expect 
us to have their song. A lot of these songs have become 
signature songs for my regulars. Each owns their song. 
And for the most part, the songs on this list seem to be 
what first-timers sing too. 

So here they are: “The Most Necessary Karaoke 
Classics." Yes, we probably missed a few, and depend¬ 
ing on what part of the country you live in, you may not 
agree with the entire list. But you can count on a high 
percentage of these songs being sung almost every 
night you host a karaoke show. And in most cases, you 
can offer a karaoke up-sell package on a regular DJ 
event with these 100 songs. Consider these songs your 
bread and butter. Don't leave home without them. 
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Call for a New Cataloa Today! 


Mini-Combo 4 Series II 

4 Par 36 H«-Tech Halogen lamps CSL mount 
suspension, HXhv mirrgroaN system, multi-pattern 
controller, 3 function footswitch, roadcaso, 45 lbs 



Stage 4+ 


4-Par 38's Halogen, Capsylii© 2000 hr spoiiamps 
CSL shock mount $u spun sign, multi-pattern sound 
controller, roadcase, Ultimate tripod 43* W x 12 x 12" 



Faff 
S0t-up 

a 

Durable 



MlrrorBall, Motor, Arm. spotOto $119 


ACL-24 AirCraft Lights 



X'Y Arming 
2 AC effects 
outlets par case 
Roadcase 
4 Min. Setup, 

21 lbs. oa 
UliPuter 408-8 
8 ch, contra Iter 
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i t a I D J Systems 



Laptop DJ System 
PC D J Red 
Rane Mixer 
40 lbs. 



COLORADO 
SOUND N’ LIGHT 

( 888 ) 429-0418 

Bert Ext 11 Jim Ext 12 

_ Fax (303) 429-1242 

SI ^lM-F9-6 Sat 10-1 Bi Fit 
On-line orders www.csnl.com 
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I .Crazy - Patsy Cline 

2.My Way - Frank Sinatra 

3.1 Will Survive - Gloria Gaynor 

4. Mack The Knife - Bobby Darin 

5. From This Moment - Shania Twain 

6. Hello - Lionel Richie 

7. How Do I Live - LeAnn Rimes 

8. New York State Of Mind - Billy Joel 

9. House Of The Rising Sun - The Ani¬ 
mals 

10.1 Believe f Can Fly - R. Kelly 

II .What A Wonderful World - Louie 
Armstrong 

12.Sexual Healing - Marvin Gaye 

13. Last Dance - Donna Summer 

14. He Stopped Loving Her Today - 
George Jones 

15. You Never Called Me By My Name - 
David Allen Coe 

16. When You Say Nothing At All - Keith 
Whitley 

17. Tears In Heaven - Eric Clapton 

18. New York, New York - Frank Sinatra 

19. My Girl - Temptations 

20.1 Can't Help Myself - Four Tops 
21 .Killing Me Softly - Roberta Flack/ 
Fugees 

22.Oh Pretty Woman - Roy Orbison 

23. Baby Got Back - Sir Mix-A-Lot 

24. Bohemian Rhapsody - Queen 

25. Get Here - Oleta Adams 

26. Hotel California - Eagles 

27. Friends In Low Places - Garth 
Brooks 

28. Piano Man - Billy Joel 

29.0ne In A Million You - Larry Graham 
30.Strokin’ - Clarence Carter 
31 .It's Your Love - Tim McGraw and 
Faith Hill 

32. Always On My Mind - Willie Nelson 

33. American Pie - Don Mclean 

34. Any Man Of Mine - Shania Twain 

35. Bad Bad Leroy Brown - Jim Croche 

36. Because You Loved Me - Celine Dion 

37. The Dance - Garth Brooks 

38. Proud Mary - CCR/Tina Turner 

39. Lady Marmalade - Patty Labelle 


40.Build Me Up ButterCup - The Foun¬ 
dations 

41.1 Got You Babe - Sonny And Cher 
42.Summer Nights - Travolta/John 

43. Coal Miners Daughter - Loretta Lynn 

44. Wonderful Tonight - Eric Clapton 

45. Copacabana - Barry Manilow 

46. D.I.V.O.R.C.E - Tammy Wynette 

47. Delilah - Tom Jones 

48. Forever And Ever Amen - Randy 
Travis 

49. Down At The Twist And Shout - Mary 
Chapin Carter 

50. Elvira - Oak Ridge Boys 
51 .Mountain Music - Alabama 

52. Rocky Top - Osbourne Brothers 

53. Devil Went Down To Georgia - Char¬ 
lie Daniels Band 

54. You Shook Me All Night Long - 
AC DC 

55. Fancy - Reba McEntire 

56. Fifty Ways To Leave Your Lover - 
Paul Simon 

57. Folsom Prison Blues - Johnny Cash 

58. Get Down Tonight - KC And The 
Sunshine Band 

59. Girls Just Wanna Have Fun - Cyndi 
Lauper 

60. God Bless The USA - Lee Green¬ 
wood 

61.1 Will Always Love You — Whitney 
Houston 

62. God Bless Texas - Little Texas 

63. Hard Luck Woman - KISS 

64. Harper Valley P.T. A. - Jeannie C. 
Riley 

65. Hit Me With Your Best Shot - Pat 
Benatar 

66.Imagine - John Lennon 

67.1 Fall To Pieces - Patsy Cline 

68.1 Can See Clearly Now - Jimmy Cliff 

69.1 Got You - James Brown 

70.1 Swear-John Michael Montgomery 
71 .If You're Not In It For Love - Shania 
Twain 

72.Sin Wagon - Dixie Chicks 


73.lt’s Only Make Believe - Conway 
Twitty 

74. Jack And Diane - John Cougar 

75. Lady - Kenny Rogers 

76. Mama Don’t Let Your Babies ... - 
Nelson/Jennings 

77. Me And Bobbie McGee - Janis Joplin 

78. My Heart Will Go On - Celine Dion 

79. Goodbye Earl - Dixie Chicks 

80.She’s In Love With The Boy - Trisha 
Yearwood 

81 .Sold - John Michael Montgomery 
82.Strawberry Wine - Deanna Carter 

83. The Keeper Of The Stars - Tracy 
Byrd 

84. The Rose - Bette Midler 

85. These Boots Are Made For Walkin’ - 
Nancy Sinatra 

86. Turn The Page - Bob Seger 

87. UnderThe Boardwalk - Drifters 

88. Walkin’ After Midnight - Patsy Cline 

89. Don’t Close Your Eyes - Keith Whitley 

90. Why Don’t We Get Drunk - Jimmy 
Buffet 

91 .White Rabbit - Jefferson Airplane 
92.If Tomorrow Never Comes - Garth 
Brooks 

93.Margaritaville - Jimmy Buffet 
94.Suspicious Minds - Elvis 

95. Brick House - Commodores 

96. Can’t Help Failin’ In Love With You - 
Elvis 

97.1 Feel Lucky - Mary Chapin Carpen¬ 
ter 

98.All My Ex’s Live In Texas - George 
Strait 

99-Hello Darlin' - Conway Twitty 
100. Sweet Child Of Mine - Guns And 
Roses 

So, what did we miss? Send me 
your favorites and we’ll include them 
in the mix. If we get enough 
different ideas, we’ll run an updated 
version in a future issue. E-mail 
your list to Greg Tutwiler at 
SingerMagazine@aol.com. 
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By David Kreiner 

D ancing to remixes is a sure way to 
burn away those long cold winter 
night blues. This time around we look at 
a great group of remixes that will keep 
the dance floor fires blazing. Hip hop is 
still on a huge upswing on radio and 
on the dance floor. However, high-BPM 
club songs and a few classic dance 
remixes are bringing some new flavor to 
an over-programmed urban format. 

Getting it started with lots of heat (most 
of the songs are 128-plus beats-per- 
minute) is Ultimix 86. “I’m a Slave 4 U, 
Part 1” by Britney Spears leads it off, 
with the radio version at 110 BPM and 
“Part 2” at a housed-up 128 BPM. The 
latter utilizes the Thunderpuss club mix. 
“Part 1” starts off with a Vanity 6 “Nasty 
Girl” vibe that is very slinky. “Part 2" is 
more trancey and pumped up for late 
night sets. Pop dudes Lyte Funky Ones 
(LFO) turn out a slightly older-sounding 
pop gem with "Every Other Time," at 
104 BPM. This one has a Sugar Ray 
feel; very sugary. Scratch elements and 
a heavier beat help pump up an other¬ 
wise wimpy song. "You Rock My World, 
Part 1" by Michael 
Jackson (100 BPM) 
is a somewhat wel¬ 
come comeback for 
the King of Pop. 

It’s very basic and 
has clean produc¬ 
tion. “Part 2" cranks 
at 130 BPM and ♦*5^ 







and dub, remixer Mark Roberts cut out 
the fluff and pumped up the club beats. 
This is a killer version of a non-radio 
club hit. “Psychedelic Soul’' by Soul Hoo¬ 
ligan, at a blazing 138 BPM, is riding 
the wave of alternative/breakbeat club 
songs. It works well 
with Wiseguys or 
Gorillaz. The Free- 
stylers remix is a 
clean take on this 
club thumper. This 
is my favorite cut 
on the set. 

The song that 
made Dream Girl 
Jennifer Holiday a 


ous 
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is a very usable 
late night mix with 
sparse vocals. 

Next up is “Yes” 
from dance diva 
Amber, at a 
pumped-up 130 
BPM. It has a very 
slick electro intro with strong beats 
and percussion. Muted vocals make 
this a very sensual version. “Impressive 
Instant” is the fourth single from Madon¬ 
na’s latest album, at 130 BPM, Using 
the Peter Rauhofer Universal club mix 


i 


star is a reworking 
of "And 

I’m Telling You" by Rosabel. It features 
Holiday’s vocals at a crisp 130 BPM. 
Heavy bass and techno keyboards 
push the mix all the way. Previously fea¬ 
tured in the film Swordfish, a 132-BPM 
version of the classic dance hit “Planet 
Rock Remix" from Afrika Bambaataa is 
included. Remixer Stacy Mier took 
the Paul Oakenfield mix and used ele¬ 
ments from the original and various 
remixes that have been done over the 

years. This break- 
vk beat, filtered version 

1 111 .1 is another welcome 

version of a song 
that refuses to die. 

The latest Hip Hop 
Spur series from 
Ultimix is Funkymix 
55. It gets right 
into it with “Cara¬ 
mel," by City High, 
featuring Eve, at a 
funky fresh 93 BPM. 
The 

Trackmasters’ remix 
is used. This is a big 
R&B radio hit already, and this remix 
pushes it over the edge. Up next is “Fatty 
Girl" by Ludacris, LL Cool J, and Keith 
Murray (103 BPM). DJ 2nd Nature does 
a great job keeping the original elements 
intact but pushes the mix hard. “Who 




We Be" by DMX (90 BPM) pushes the 
envelope with this thought-provoking rap. 
A capella elements from other DMX proj¬ 
ects are used tastefully throughout the 
mix. “Young’n (Holla Back)” by Fabolous 
is here, at a pumped-up 109 BPM. Fabo¬ 
lous is everywhere lately and is laying it 
down with this party anthem. Next up is 
"We Thuggin” from Fat Joe, featuring R 
Kelly, at 99 BPM. Fat Joe jumps on the 

“Thug’' bandwagon 
by giving us a 
party jam that is 
very easy to pro- 
■ H gram for the party 
V - people. R Kelly's 
vocals really put 
this song over the 
edge. 

Nate Dogg’s 
“I Got Love" (90 
BPM) is a strong 

R&B jam with clean vocals and great 
production from 2nd Nature, A track that 
everyone is looking for but no one knows 
by name is “Lights, Camera, Action" by 
Mr Cheeks (106 BPM). Retro disco string 
samples are thrown in for fun. “Bad 
Intentions" by Dr Dre, features Knoc 
-Turn 'ai and clocks in at 93 BPM. A 
strong west coast vibe and Parliament- 
style vocals make this a fun joint to pro¬ 
gram. Closing out the set is "Lovin' Me," 
from Tigah, featuring J.E. (99 BPM). A 
dancehall/island vibe and tight produc¬ 
tion push the mix. 

Hot Classics #13 is the long-awaited 
retro set from Hot Tracks. Getting it 
started is Robert Farrell's “Oaklawn 
Records Medley,” ranging from 120 to 
125 BPM and 11:46 minutes long. It 
features all the hits from the famous 
Texas boutique record label that had the 
industrial dance vibe down. Songs from 
CCCP, the Uptown Girls and all your 
other favorites are here in a non-stop 
megamix. Another megamix to be heard 
here isDJ Kid Keoni’s "3 Decades of 
Michael Jackson" (106-138 BPM, 16:40 
minutes). With all of Mikey’s hits intact, 
you can put this one on and hang with 
your friends in the parking lot while the 
dance floor goes off the hook! 

What would a classic remix set be 
without a K.C. & The Sunshine Band’s 
“Get Down Tonight" (112.4 BPM). It 
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starts off with some vocal samples from Koot and the 
Gang's “Get Down On It.” A good long version for trash 
disco sets. From Pasadena comes Patrice Rushen with 
"Forget Me Nots" at 113.1 BPM.This tasty production of 
a sexy classic sticks close to the original. Perfect for the 
over-40 crowd is Billy Ocean’s “Caribbean Queen ’ at 113.4 
BPM.This is taken from the original 12“ version. Stephanie 
Mills’ “Pilot Error” (120.1 BPM) was not a big radio hit, but 
did well on the club circuit. 

One of my favorite Earth Wind & Fire hits, “Septem¬ 
ber” is remixed here at 

124.7 BPM. A clean 32-beat intro is much easier to mix 
than the radio version. Hearing this song makes me really 
miss Maurice White! This is the best remix on the set. 

Dolly Parton’s "Baby I’m Burnin’"is given a fun 133.4-BPM 
reworking here and will be a big hit with the women in the 
audience. Barbra Streisand’s “The Main Event,” however, 
at is one l could live without. The music is kicking (136.8 
BPM), and the string lines are classic, but her voice makes 
me wanna spew! Otherwise, this collection is a strong 
addition to the remixed classic dance genre. 

Another welcome retro set is X-Mix Club Classics #9. 

Can you say filtered disco? This set has it all. Starting 
off with a trancy sound is the Bee Gee’s "You Should Be 
Dancing" at 126 BPM. Lots of filtering and stuttered effects 
push this classic to the ceiling! Starting with a repetitive 
vocal and drum beat, the next track is Barry White's “You’re 
the First, the Last, My Everything" (128 BPM). A very 
usable remix that will work with anything that is out right 
now. Pumped-up beats (125 BPM) push a mix of Michael 
Jackson’s “Billy Jean.” This tempo sounds a little nervous, 
but calms down when the filtering comes in. It stays close 
to the original 12” version, with some studio effects thrown 
in for fun. 

No retro set would be complete without Donna 
Summer. She is represented here by “Heaven Knows” at 
131 BPM. Strong drum and bass push this late night song 
over the edge. All the original horn lines and string lines 
are intact, with heavy filtering on the first break. Cheryl 
Lynn is up next with a very pumped-up “Star Love" at 
137 BPM.This clean remix features boosted bass in the 
mix on the verses. Heatwave's “Grooveline" gets the royal 
treatment at 129 BPM. A clean intro and mix make this 
one worth playing all over again. Can you say “Ouuua, 
Ouuaa!’’? A nice long intro and vocal reworking gets the 
Mary Jane Girls’ "In My House" hot out of the gate at 124 
BPM. Stuttered beats and vocals are fun and usable, 

Next up are The Brothers Johnson with their huge hit, 
“Stomp' 1 (127BPM). It’s a decent remix, but the large 4x4 
bass drum beat is too far up in the mix. Otherwise, a very 
usable classic remix. Staying very close to the original intro 
is Boz Scaggs’“Lowdown," at 117 BPM.This one is almost 
the same as the original with a slightly more modern remix. 
Closing out the set is Tavares with “Heaven Must Be Miss¬ 
ing An Angel” (130BPM). I couldn’t take this song when 
it was out and still can't take it now! The 40-something 
women in the room will love it, while the guys in the 
audience will certainly head for the bar, • 


ULTIMIX 86 


I’m a Slave 4 U, Pt. 1 BRITNEY SPEARS 110 

I’m a Slave 4 U, Pt. 2 BRITNEY SPEARS 128 

Every Other Time LFO 104 

You Rock My World, Pt. 1 MICHAEL JACKSON 100 

You Rock My World Pt 2 MICHAEL JACKSON 130 

Yes AMBER 130 

Impressive Instant MADONNA 130 

Psychedelic Soul SOUL HOOLIGAN 138 

And I'm Telling You ROSABEL ft. JENNIFER HOLIDAY 130 

Planet Rock Remix AFRIKA BAMBAATAA 132 

FUNKYMIX 55 

Caramel CITY HIGH ft. EVE 93 

Fatty Girl LUDACRIS, LL COOL J, KEITH MURRAY 103 

Who We Be DMX 90 

Young’n (Holla Back) FABOLOUS 109 

We Thuggin’ FAT JOE ft. R KELLY 99 

I Got Love NATE DOGG 90 

Lights, Camera, Action MR CHEEKS 106 

Bad Intentions DR DRE ft. KNOCTURNAL 93 

Lovin’ Me (CD Bonus) TIGAH ft. J.E. 99 


HOT CLASSICS #13 


Get Down Tonight 

K.C. & THE SUNSHINE BAND 

112.4 

Forget Me Nots 

PATRICE RUSHEN 

113.1 

Caribbean Queen 

BILLY OCEAN 

113.4 

Pilot Error 

STEPHANIE MILLS 

120.1 

September 

EARTH WIND & FIRE 

124.7 

Baby I'm Burnin’ 

DOLLY PARTON 

133.4 

The Main Event 

BARBARA STREISAND 

136.8 


Oaklawn Records Medley (11:46) ROBERT FARRELL 
3 Decades Of Michael Jackson Megamix (16:40) DJ KID KEONI 


X-MIX CLUB CLASSICS #9 


You Should Be Dancing 

BEE GEES 

126 

You’r the First... 

BARRY WHITE 

128 

Billy Jean 

MICHAEL JACKSON 

125 

Heaven Knows 

DONNA SUMMER 

131 

Star Love 

CHERYL LYNN 

137 

Grooveline 

HEATWAVE 

129 

Girls In My House 

MARY JANE 

124 

Stomp 

THE BROTHERS JOHNSON 

127 

Lowdown 

BOZ SCAGGS 

117 

Heaven Must Be Missing An Angel TAVARES 

130 


All the CDs reviewed above are available at The Source DJ Music 
Supply. Call 800-775-3472 to order or to receive a free catalog. Surf 
to www.thesourceformusic.com or email: thesourcedj@earthlink.net. 
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of the entertainer? By Mark Johnson 


I t is inevitable that at some point 
during your career as a Mobile DJ, 
you will be a guest at an affair 
instead of being the DJ for that affair. 
The person planning the party may or 
may not know that you are a DJ. In any 
case, how should you behave during the 
party? Of course, you could find every 
minor flaw with the DJ. That would be 
the low road. Taking the high road would 
involve sitting back and enjoying some* 
one else’s performance. 

It would be easy to pick on every 
missed segue, to complain about the 
sound system or about the choice of 
music. It would be like shooting fish in a 
barrel to continuously remind the other 
guests at your table that he is a minor 
league DJ and that you could be doing 
a better job. You could be a back seat 
driver and sit there anticipating the DJ's 
every move, impatiently waiting for the 
opportunity to criticize. You could even 
approach that DJ with the subconscious 
intent to trip him up with an obscure 
request, complaint or other unnecessary 
comment just to throw a curve. If the 
DJ’s equipment causes problems you 
could sit back and watch your fellow 
entertainer suffer. 

Shoe on the other foot 

On the other hand, we all have been 
the DJ at an event where one of the 
guests was also a DJ. How would we 
handle this person if he came up and 
started bothering us? Obviously that 
person would announce that he was 
a DJ too. Does that set the stage for 
a confrontational conversation or simply 


allow two DJs to possibly share infor¬ 
mation without stepping on each other’s 
egos? 

I was a guest at a rather informal, 
outdoor gathering and I noticed that the 
facility had booked a Mobile DJ for our 
entertainment. There were around 100 or 
so people in attendance, mostly teenag¬ 
ers and their parents. The DJ’s system 
looked rather good with a lighting truss, 
speaker stands and a sufficient collec¬ 
tion of music. He was playing age-appro¬ 
priate songs and everything was going 
fine. 

A little while later I noticed that the 
left speaker had stopped. As I sat there, 

I could see that losing half of the sound 
not only looked bad for the DJ, but it 
drastically reduced the sonic presence 
for the party. One speaker was not han¬ 
dling the outside area as well as two. 

I could have done nothing and inter¬ 
nally made fun of that DJ’s predicament. 
But my minor glee would be offset by the 
other 99 people having less of a party 
than they expected. So I approached the 
DJ and his assistant and saw that they 
couldn’t figure out how to get the left 
speaker going. I found out that they were 
using an 800-watt amp, and I knew that 
they could run the remainder of the show 
in mono. I helped them jumper the left 
speaker into the right amp output. Voila: 
resumed “stereo” (as far as the guests 
were concerned). 

Everything that can go wrong... 

The DJ was rather appreciative of my 
helping hand. I told him that I too was a 
DJ and “the show must go on" My deci- 
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ston to help instead of hinder allowed the 
DJ to save face and the guests to have 
a good party. But the night wasn’t over 
yet. 

About 45 minutes later, the sound 
and lights suddenly stopped. Turns out 
that the 800-watt amp and 5-6 lighting 
fixtures were running off of one 15-amp 
power strip. In their panic, the DJ and his 
partner had forgotten that most power 
strips have a circuit breaker button and 
that pressing it would restore power. 
Being outside, they didn't have the luxury 
of pulling power from separate breakers 
so they couldn’t separate the amp from 
the lighting system. A simple press of the 
reset button and they were back in busi¬ 
ness. I advised them not to have all the 
lighting fixtures on at the same time. 

That problem solved, I remained to 
chat with the DJ The music was good 
and he did have a good system—it just 
happened to be plagued with a few 
minor problems during the show. Yet, as 
I stood there I saw a third panic unfold 
in front of me. 

The facility's director wanted to have 
a few announcements made and the DJ 


also promised to make some birthday 
dedications. The DJ was frantically look¬ 
ing tor his microphone when his assis¬ 
tant told him that they’d forgotten it. Once 
again, I could have watched these two 
guys fight over whose fault it was for the 
missing mic, but I chose to offer another 
solution. 

DJ ingenuity 

A little known secret is that most head¬ 
phones can double as microphones. You 
don’t have the greatest fidelity but elec¬ 
trically, a microphone and headphone 
are pretty much the same; only their 
intended purposes are opposite. Both 
have a plug and a voice coil membrane. 
First, lower the slider for the microphone 
to zero. Plug the headphone plug into 
the microphone jack and slowly raise the 
slider while testing the output. Even if 
it’s a high impedance microphone input 
and a low impedance headphone, these 
two potentially mismatched items may 
be able to find a happy medium. You 
may look funny making your announce¬ 
ments into a headphone but not as silly 
as shouting with no microphone. 


So the announcements were 
announced, the dedications were dedi¬ 
cated and none of the other guests knew 
the difference. The show must go on. 
And'! must admit, I felt pretty good about 
helping these DJs in their hour of need. 

I could have done nothing, but that’s 
not my nature. If I felt that I was the 
superior DJ and let this guy fail, then 
the party would have failed and all the 
guests would have walked away with a 
lower opinion of DJs in general. They 
may not have recalled that DJ’s name 
specifically but they would be more 
prone to think of all DJs as being unde¬ 
pendable. That’s not good for anyone. 

Take a step back 

Next time you attend a DJ party as a 
guest, take a moment to consider the big 
picture. If you don’t like being attacked 
by other DJs when you’re up there, then 
be the nicer DJ and leave that DJ alone. 
Help out if the situation arises. Construc¬ 
tively offer suggestions without coming 
across like God’s gift to the DJ business. 
If you feel cheated because this isn’t 
your paid gig, that’s too bad. You can't 
have every booking in your geographic 
area. 

Unless he's playing speed metal at a 
christening party, don’t offer any musical 
suggestions. While all-Mobile DJs seem 
to have the same 5,000-song musical 
library, what sets each one apart are the 
60 songs from that library that each one 
deems appropriate for the occasion. This 
becomes extremely subjective and offers 
the most opportunity to be criticized. If 
you think that ’The Electric Slide” should 
come before “Macarena" and not after , 
that’s your personal opinion and doesn't 
break any unwritten rules. Music is a 
very sensitive area; unless there’s a 
smoking gun, leave it alone. 

While the Mobile DJ marketplace is 
pretty competitive, there is enough busi¬ 
ness to go around. Take the opportunity 
to be a simple guest and open up your 
eyes and ears and maybe you’d learn a 
new music set, funny introduction, crowd 
reaction or other positive element. You 
can’t be the most perfect DJ with nothing 
left to learn. As Martin Luther King once 
said, The more you learn, the more you 
earn" Sounds like a plan.• 
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When they say, “Let’s 
twist again,” can you 
make them “twist like 
we did last summer?” 




By Mike Ficher 

very disc jockey, like a quarterback at crunch time, has 
go-to plays for specific requests. With the fabulous fad 
dances of the 50s and 60s in particular, the shortest 
route to success is the song with the name of the dance 
incorporated in the title. 

“The Twist" and “The Pony" by Chubby Checker, "The 
Stroll" by the Diamonds, “Mashed Potato Time" by Dee Dee 
Sharp and “Willie and the Hand Jive" by the Johnny Otis 
Show offer fashionable examples of songs that typically sat¬ 
isfy requests for those popular 50’s/60’s dances. Dozens of 
other “one-week wonder” fad dances and their supporting 
songs from that era fall into the same category. 

But a gold mine of additional tunes, popular and perhaps 
not previously considered for the fad dance role, can energize 
an audience and offer a creative alternative to the typical go-to 
fad dance songs. 

Chicken or egg? 

While I was performing with a group of dancers 
during a commercial break on a local television 
program, our lead, Dick Vivian, asked guest 
Dick Clark the veritable chicken-and-egg question: 
"Which came first—the song or the dance?” 

Clark, who hosted American Bandstand for 
30+ years and presided over its heyday as the TV 
arbiter of popular dance during the late 50s and 
early 60s, noted that the dances were typically 
created by the kids to correspond to current tunes. 
Producers quickly responded with a song, with the 
appropriate beat, often incorporating the dance’s 
name in the title. 

Thus, the songs that inspired or initially sup¬ 
ported a popular fad dance can offer a vein of 
alternative tunes. For example, the Stroll was 
originally performed to rhythm and blues songs 
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such as Chuck Willis’ “C.C. Rider and 
"Betty and Dupree" before the Dia¬ 
monds recorded “The Stroll" in late 
1957. Similarly, potatoes were mashed 
to the distinctive beat of the Mar- 
velettes “Please Mr. Postman” before 
Sharp’s tune entered the fad dance 
jungle. And, the Hand Jive was sup¬ 
ported by Bo Diddley’s singular Carib¬ 
bean interpretation on “Bo Diddley" 
before "Willie and Millie got married last 
fall." 

Follow that beat! 

Songs that attempted to leverage the 
success of the fad dance, its songs 
or the distinctive beat, offer a second 
lode of alternative tunes. For example, 
literally dozens of Twist tunes (Chubby 
Checker alone charted six different 
tunes on Billboard’s Hot 100 with the 
word “twist" in the title) attempted to 
capitalize on the success of ‘The Twist" 
and “Let’s Twist Again," 

Some were carried along in the 
popular tailwind, while most were 
quickly dismissed or endured a short 
shelf life. Nevertheless, many present 
excellent fad dance alternatives. 

Can you do that? 

Finally, songs not intended for specific 
fad dance support, but possessing the 
appropriate beat present a third deposit 
of tunes. For example, Dion’s “Run¬ 
around Sue 1 ’ is wonderful for the Pony 
while countless Neil Sedaka, Four 
Seasons and Motown tunes support 
the Chalypso, the popular Bandstand 
hybrid of the Cha Cha and Calypso. 

The accompanying list offers sug¬ 
gestions for alternative fad dance tunes 
for many popular 50’s and 60's dances. 
(A more extensive schedule is avail¬ 
able at the Dance Express Web site at 
www.danceexpress.com under “Dance 
Songs" in the DJ Resources section.) 
While twisting like we did last summer 
provides the expressway to likely suc¬ 
cess for a fad dance request, numer¬ 
ous satisfying alternative paths exist 
to energize your crowd and display a 
more creative programming side. • 



From working with background tracks, to 
performing live on stage, to cutting a demo 
in a home studio, to the release of a 
Grammy winning CD, Singer Magazine has 
it covered. 

Every issue of Singer brings readers closer 
to their dream of stardom by blending the 
insight and experience of top artists who’ve 
"been there" with practical advice from 
respected vocal coaches and tips on how to 
land a recording contract. 

Singer Magazine's mix of editorial shines 
the spotlight on the hottest new gear for 
stage and home studio and the latest 
karaoke and performance track titles- 
—ever) thing for singers and musicians who 
sing! 

There are many exceptional publications 
for professional singers and musicans. But 
only one magazine offers amateurs, semi¬ 
professionals, and tomorrow's top artists the 

information they need to turbocharge their 
careers today. 

That magazine is... 

Subscribe Today 
Call 585-385-9920 
or visit www.SingerMogazine.com 
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By Jay Maxwell 

O n your mark, get set, GO! The 
race was on. First the runners 
kicked up the dust. Then the 
pack of walkers was close behind strut¬ 
ting their stuff. This year however, the 
athletes (I use that word loosely) at 
my school’s annual Fun Run and Walk 
appeared to be more excited than ever. 
Perhaps the extra pep this year was due 
to something new in the air—music. 

I became a radio DJ in 1976 while 
still in high school. While I returned to 


radio for three years in the mid 1980s 
and did a five-year stint as a club spin¬ 
ner, my true love for the past 20 years 
has been Mobile DJing. It remains my 
primary interest because the variety of 
events seems endless. Even though a 
mobile’s mainstays are weddings, school 
parties, and corporate events, the pos¬ 
sibilities for mobile jocks continue to 
amaze me. Just when you think you 
have done every possible event (and 
written every possible P.S.W.C.D.T.! arti¬ 
cle), a new opportunity presents itself. 

Recently, at Charleston Southern 


University, where I am an Assistant Pro¬ 
fessor of Mathematics, the Dean of the 
School of Business and Economics, Dr. 
Arnold Hite, asked to join me for lunch. 
Arnold was my first boss ten years ago, 
when 1 began teaching at CSU in the 
Business Department. The next year 
I transferred over to the Mathematics 
Department. While he was no longer my 
boss, he has remained one of my most 
trusted mentors, always willing to offer 
advice whenever needed. 

At a small university, professors 
often wear many hats (I wear a size 7). 
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Powered Speakiir System 
Just .Hid music. Without a hint A fj 

of distortion it effortlessly y* 

achieves SPL's that wouId \ j 

melt conventional speakers. V 

DJ's Choice, 


# - 


apply today 

for our own 

CREDIT CARPI 


LX 1500 

750 watts of outstanding power per channel. 
When you're looking for Sonic Excellence 
here Is an affordable and reliable choice. 

5 Year warranty. 


Digital CD TUmtable 

Loaded with features the CDJ-1000 
is a vinyl emulator. Features include a 
touch sensitive jog dial that allows you 
to stop and start the CD just like a record! 
Memory feature allows you to store 
Wave data as well as Cue and 
Loop points. These wifi go fasti 
Limited supply, 




UHF WIRLESS MICS 

Take advantage of this awesome buy. 
You got a Shu re BG3.1 Wireless mic 
and UHF receiver. UHF is less crowded 


frequency that offers a great, 
crystal clear sound. 


?< r . 


.At 1 


S no Fog's 1000 watt pump 
/os you 'he fog you need 
for mid to larger venues. 


NY Customers: 


1D1B SunHse Highway 
N. Babylon! NY 11704 
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BRAINSCAN 

Intelligent light! 


The 

CHEAPEST 
INTELLIGENT 
LIGHT 

on the market!! 



$49 ! 


SNOW MACHINE 
Create an instant snow 
storm!) 


ARCT1C-FOGGER 
Low lying fog stays 
on the ground! 


Plastic body foggei 


MIC-WNADY 
VHP Mic system 



| WWW. 

cheap 

lights.c 

:om 

■Mlll-MH 


r J 00 Pinspot with bulb 
PV-POWERMIX-6 

6 channel mixer-amp $242 

for bands and karaoke 
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CHASE-4-MOON 

Call for a free 
catalog!! 


Mirror Balls 
8"=$ 14.25 
12*=$26.25 
16*=$44.25 
20'=$79.25 



LIQUID-LIGHT 
Ofl Projector 

MUSHROOM 

$69 

$34 

40" tall water 
column with 
color changer 



B-4515 

B-64514 

B-64514U 

B-64514L 

B-BRL 

B-FCS 

B-EHJ 

B-EVC 

B-ELC 

B-EXY 

B-ENH 


S3.39 

$6.45 

$6.65 

$11.25 

$2.66 

$ 3.22 

$4.75 

$6.44 

$7.55 

$10.35 

S9.85 



This B-52 SH-18X 
Sub-Woofer 
out performs the 
Cerwin-Vega 
Earthquake 

$689 

B-52 Dual 15” 
DJ speaker 
1000 watts 
continuous, 1300 
watts peak. 

$768 




MAX-DPI-15 
300 watt trapezoid 
15" 2 way speaker 


$95 

MAX-DPI-12 
250 watt trapezoid 
12” 2 way speaker 




$137 


$249.99 

The newest lightweight 
15" 2 way Plastic Speaker 








877 569-0505 
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Pair of outdoor weather¬ 
proof speakers. $59 


3.25 x 3.25 
piezo tweeter. 
3500 to 27k hz. 
$3.85 





15" woofer with 50 
[ounce magnet. 300 
watts. S37 



5x15 horn with driver in 
carpeted cabinet $21.50 


Silver metal 
speaker corners 
$ 0.68 

■ 


Empty cabinet 
for 15" woofer. 
Includes 5x15 
horn and driver. 
S66 


30 foot heavy 
speaker cable 
$9.97 





High cabinet 
with 4 piezo 
tweeters. $15.50 


Rubber speaker 
feet $0.59 


























The Mobile Beat DJ Show 

and Conference 

WINTER BLUES! Fchury 102120021 
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KARAOKE EQUIPMENT VdJSoTtWARE! 

Find it all and nuch more in the huge exhibit area! 
Ask questions, test equipment and purchase gear! 



Registration and Badge 

PICKUP begins at NOON. 

Monday February 18 
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The Music 
industry Expert 


All seminars 
are on a first 
come, first 
serve basis 
and seating 
cannot be 
guaranteed. 
Schedule 
subject to 
change 
without 
notice. 


l ■ 
t , 


A 


V, 

em 





£ 



Vt t 

nr 



For up-to-date show information check out our 
website at: www.mobilebeat.com/djshows.asp 
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Ttoplcana Ballroom 


Join the Teanl 
call978-597 6344 


February20 8pm 

Customer Appreciation Party 
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4 Ways To Register 




wwvfJNbikbcat.com/4jshoiirs.isp 


TELEPHONE! chat je only) 

585-385-9920 

(M-F3am-5pmET) 



FAX THIS FORM 

585-385-3G37 


n 


MAIL THIS FORM 

Mobile Beat Magazine 

PI Bn 399. [.Rochester N Y M445 


Personal lafonaatioa: 


Payment Information 


(Please fill ait a separate form for eaeh attendee) 


Name 



Company Name 



Street Address 

CHy State 

Zip Code 


( ^ 

( > 


Telephone 

Fax 



(Please specify card type) 

□ crtfltcau: visa AmEl MC MSC 


Credit Card # 


Exp. Date 


Cardholder's Namelprint) 
Cardholder's Signatorc_ 


E-mail 


a Check cncloscdtpayablc ti Mobile Beat} 

Rcfuod Pollcytfor non attendees only): M ust be In writing 
nd include proof of payment (lessSII processing fee) 


Conference Passes & Fees: Fees are per person 


Note: Mobile Beat reserves the right to restrict or prohibit 
photography and/or videotaping at any show event. 


Check desired pass below: 


□ All Inclisive Pass: T-W-TH 
(Seminars. Exhibits, Parlies) 



thru 2/11/12 

after 2/n/$2<»«an> 

Bn 

$229 


□ Exhibit Hall Only: W-TH 


$00 (On site $35 per day available oily at the door) 



Accommodations 

Dsi/j-^oLgcltlcl $£o~teJL 

800-634-4000 



Air Travel 

XAnitexL JU/iOjrveA, 

800-521-4041 

Code: 557HR 



CAR RENTAL 


Auto 

‘Pxvy&eAA. 

800-634-6186 

Code: MBDJ 
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prayer was offered, and then I played 'The Star Spangled 
Banner” while all those present stood proudly facing the 
American flag with their hands over their hearts. 

At 8:00 a.m., with all runners and walkers poised to 
begin, I played the opening of “Let’s Get Ready to Rumble" 
and said, “Let the race begin!" The runners sprinted off 
around the reflection pond and quickly disappeared around 
the campus, which was lit with luminaries and street lamps. 
Walkers left immediately afterwards with only half the dis¬ 
tance that the runners had to complete. Of course the 
music could not be heard during the entire run due to the 
size of the campus, but it certainly kept the mood festive 
and in step with the event for all those cheering and waiting 
for the athletes to finish the race. 

When the race was over and all the prizes and tro¬ 
phies were handed out, something completely unexpected 
happened—an unscheduled party started. Per a request, 

I played the ‘‘Electric Slide” for a small group of students. 
The small group turned into a large group of over a hun¬ 
dred doing the Slide after one minute into the song. I fol¬ 
lowed it with a couple of other line dance songs and they 
danced for about thirty minutes until we decided to call it 
a night. 

It’s been nearly two months since that event, and the 
school is still talking about the Fun Run and Walk having 
that something extra this year—music. The best part is that 
I'm already booked to do the music at next year’s run with 
a schedule d street dance afterwards. The Dean has even 
insisted that I charge him for the next one. I'm tempted to 
reply to him using another four-letter-word: "Sure!”# 

Besides being dean, Arnold is also in charge of the annual Fun 
Run and Walk during the college’s Homecoming Weekend. During 
lunch he asked me for a small favor. After all he had done for 
me during the years, I was anxious to extend a helping hand in 
any way possible. He asked me how much I would charge to play 
music before and during the upcoming walk and run. I surprised 
myself when I replied with a four-letter-word that I rarely utter: 

“Free!" Here was a new opportunity for me as a Mobile DJ. 

Prior to the event, I spent several hours compiling a list of 
songs appropriate for the night. The theme was simple enough— 
the songs had to be about running or walking. Also, they needed 
to be peppy. 

While the run and walk was scheduled to begin promptly at 
eight o’clock, I knew that people would begin gathering at the 
reflection pond where the race would start and end at least a half 
hour before race time. So, I set up and was ready to play about 45 
minutes prior to start time. I played songs from this issue’s list, 
and I also mixed in songs like “The Original Theme From Rocky” 

“Eye Of The Tiger," "2001 Space Odyssey" and “The Olympic 
Fanfare.” Just for a laugh I played "Disco Duck" for the ducks 
swimming in the pond wondering about the people invading their 
space after dark. You always want to keep the neighbors (even 
those wearing feathers) happy at any function. To add a nice 
touch of patriotism, I also played "Born in the U.S.A” (Bruce 
Springsteen) and “God Bless The U.S.A." (Lee Greenwood). 

Shortly before race time, Dr. Hite explained the layout of the race 
and how many times around campus runners and walkers had to 
go to complete the event. The President of the College spoke, a 


THE FERRELL TAPES 


Thousands ol DJ’s all over the continent 
have raised their rates after listening 
to Mark Ferrell’s tape series 
"Getting What You're Worth" 

Mark's many Mobile Beat Show seminars 
have inspired DJ markets everywhere 
and is creating a major movement to 
change the face of the entire indust i 

This invaluable series is available 
only by calling 1909) 699-1992 
or by visiting our new website: 

wvm.discjocteyarrierica.com 


Mark Ferrell’s 



memca 

1 HE WORTHSITE ' 


We proudly accept Mastercard & Visa 


Top 25 Running and Walking Songs 


Song Title Artist Year 


Born to Run 
Walk This Way 

Walk of Life 

Run Through the Jungle 
It Keeps You Running 
The Long Run 
Footloose 
Running On Empty 
Running Down a Dream 
Running With the Night 
Keep On Truckin’ 

Break My Stride 
Walking On Sunshine 
Running With the Pack 
Walk Like a Man 
Walk Like an Egyptian 
Walk Don’t Run 
I’m Walkin' 

These Boots Are Made for Walking 

Walk Like A Man 

Walk Right In 

I'm Gonna Be (500 Miles) 

Walk a Mile in My Shoes 
Nowhere to Run 
Walking Down Your Street 


BRUCE SPRINGSTEEN 1975 

AEROSMITH 1976 

w/RUN-DMC 1986 

DIRE STRAITS 1985 

CCR 1970 

DOOBIE BROTHERS 1976 

EAGLES 1979 

KENNY LOGGINS 1984 

JACKSON BROWN 1978 

TOM PETTY 1989 

LIONEL RICHIE 1983 

EDDIE KENDRICKS 1973 

MATTHEW WILDER 1983 

KATRINA & THE WAVES 1985 

BAD COMPANY 1976 

FOUR SEASONS 1963 

BANGLES 1986 

VENTURES 1960 

FATS DOMINO 1957 

NANCY SINATRA 1966 

GRAND FUNK 1974 

ROOFTOP SINGERS 1963 

PROCLAIMERS 1993 

JOE SOUTH 1970 

MARTHA & THE VANDELLAS 1965 
BANGLES 1987 
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indicate how many tapes of each selection you are purchasing in the space provided. 


BAR MITZVAHS 

1. _The Mitzvah Connection l 

2. _ A-B-Cs for the Bar Mitzvah DJ 

3. _ Bar & Bat Mitzvahs 

THE BASICS 

4. DJ 101: Part 1 

5. DJ 101: Part 2 

6. _ Ten Steps: Starting & Operating a Successful DJ 

Service 

70. _ Raising the Standards 

DANCE AND DANCES 

7. _ School Dances 

8. _ Kids From 2 to 22: Parties, Dances, Special Events 

9. _School Daze Dances 

10. _ Dance For DJs: From A to Z 
11* — The Video Dance Party 

12. _ More Than the Macarena: Latin Music 

PERFORMANCE 

13. _ Mobile Mixing: Yes You Can! 

14. _ More Mobile Mixing 
71Music Programming 

WEDDINGS 

15. _Finding the Bride 

16. _ Wedding Performances: The Finishing Touch 

17. _ Wedding Receptions: Control! 

18. _Wedding DJ Supersession 

72. _ Weddings: The Right Stuff 

BUSINESS OPERATIONS 

19. __ Getting Your Price: Pari 1 

20. _ Getting Your Price: Part 2 

21. _ Increasing Your Profits 

22. _ Increasing Your Profits. Part II 

23. _ Developing Your Entertainment Team 

24. _99 Ideas for '99 

25. _ Problem Solving Forum 

26. How to Expand Your Mobile DJ Operation 


NAME_ 

ADDRESS__ 

CITY_ 

PHONE__ 

USB 

CARD #_ 

CARDHOLDER'S NAME (please print) 
CARDHOLDER'S SIGNATURE_ 


27. _ Single Operator Forum 

28. _Single for Life: The One Person Operation 

29. _ Single Operators: Howto Survive Large Companies 

30. _ Multi-systems: Options & Ideas 

31. _ Working With the Competition 

32. _ Beating Burnout 

33. _Organization 

73. _Hidden Secrets of Business (2 tapes for the price 

of II) 

74. _The Biz: From Little Extras to Crisis Management 

75. _DJ Problems: What Would You Do? 

76. _ Difficult Sales: Get the Edge 

MARKETING 

34. _McKay’s Marketing Megamix 

35. _ Buzzwords: Corporate Proposals 

36. _ Newsletters, Printed Materials, Keeping in Touch 

37. _ Bookings Through Agencies & Party Planners 

INTERACTIVE GAMES 

38. _Icebreakers 

39. _Icebreaker Supersession 

40. _ It’s More Than the Music: Magic & More 

41. _Beyond DJ: Props & More 

77. _Icebreakers: The Grand Rnale 

78. _ Games: Not Just For Kids Anymore 

LEGAL/TAX 

42. _Taxes & Bookkeeping for DJs 

43. _ Legal Contracts, Contractors & the Competition 

44. _Legal & Business: BASIC 

45. _ Legal & Business: ADVANCED 

46. _ The 1099 Subcontractor 

47. _ Payroll & Taxes 

48. _ Legal Warfare: Boot Camp For DJs 

79. From Copyrights to Contracts 

80. Legal Nuts & Bolts 

TECH 

49. _Tech Support: The Speaker FAQs 

50. _ Understanding Your Sound System 


_STATE_Zl P_ 

FAX_ 

_EXP, 


51. _ Audio Troubleshooting 

52. _The WOW Factor: High-End Toys 

53. „ Tech Tips & System Design 

54. _ Tech Talk: Bi-amping, Tri-amping 

55. _ Lighting & Special Effects For the 21st Century 

56. , Lighting From A to Z 

57. _Robotic Lighting, Design, Dichroic Colors 

58. _Soundcheck: Can You Hear the Difference? 

81. _ Understanding Your Sound System, Part 2 

82. _ Beyond the CD: The Future is Now 

83. _ MP3 & New Technology 

84. _Hands-On Tech Workshop 

KARAOKE 

59. _ Karaoke Koncerns: Part 1 

60. _ Karaoke Koncerns: Part 2 

61. _ Karaoke: Alive & Growing 

62. _ Target Marketing For Karaoke 

85. _ Adding Karaoke as a Profit Center 

86. _ Karaoke Promotions 

SPECIAL INTERESTS 

63. _ Making Money With Trivia, Nostalgia & Reunions 

64. _ The Over 40 DJ: In For the Long Haul 

65. _Women in the DJ Industry 

66. _The Mobile DJ & Music Promotion 

67_Video: All Aspects 

68. _ DJ Association Forum 

69. _ Be All That You Can Be 

87. _ Club DJs: Tips & Topics 

88. _ Latin Music: The Market & The Mix 

89. _Country DJ Round-Up 


PRICE PER TAPE: 

1-5 $8 ea. add($ 3 s/h) to total 

6-20 $7ea. {S 5s/h) 

21-40 $6ea. ($8s/h) 

over 41 $5ea. ($10 s/h) 

# of tapes_x $_ =_ 

price oi tape 

Please add S & H* =_ 

— 

Total amount due = 

^ 

Please fill in the required information 
and mail this form, with payment, to: 

Mobile Beat Magazine 
PO Box 309 • E. Rochester, NY 14445-0309 
or for credit card orders only, 
call (585) 385-9920 or fax this form: (585) 385-3637 
or order online: www.mobilebeat.com 


Make checks or money orders payable to Mobile Beat Magaime 
PAYABLE IN US FUNDS ONLY 


















































The Ultimate Music 
Guide for Mobile DJs! 


May Soi willing 
We Can Dance To 



Categories include: 
Alternative/Modern Rock 
Big Band 
Disco 1970-79 
Dance 1980-89 
Dance 1990-01 
Fast Country 
Rhythm and Blues/Rap 
Reggae 

Rock and Roll 1970-01 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-01 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 


Now available ON DISK for just $9.95 additional! 

To Order; With Visa or MasterCard * Call 5B5-385-9920 or 
sand check or Money Order for $59.95 (includes shipping) to: 
PSWCDT Music Guide, c/o Mobile Beat Magazine 
P.O r Box 309 r East Rochester , NY 14445 
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The #1 Guide 

for profit minded DJs and 
Entertainment Services 

Spinnin'2000 explains in detail? 

•PRO SOUND AND LIGHTING EQUIPMENT 
•MIXING TECHNIQUES 

•ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 
•PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 
•MANAGING A DJ SERVICE 
•TRAINING DJS • CONTRACTS 
•ADVERTISING YOUR SERVICE • GETTING JOBS 
•AND MUCH MORE! 

For Vi so/Mastercard orders go to 
http://nnall.prodi.com/dibooks of call 800-892-4060 

MAKE MORE MONEY & 
HAVE MORE FUN! 



D J All Star 


World Tour T-Shirts 


Send $10 plus $3.00(S&H) to: 


NYS add 8 : c Sales Tji 

P.0. Box 309 


East Rochester, NY 


or call585*385-9920 to charge 


also available at 


wwwmobilebeat.com 
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By Fred Sebastian 

The following outstanding releases, like most of those I tell 
you about in this column contain (with rare exceptions) all 
original artist recordings and clean versions, and are not 
mixed CDs. Because most stores have limited selections of 
compilation CDs, many of the titles you'll read about here 
may not be widely circulated. Use the contact info on this 
page for more information or to purchase CDs seen here in 
“Music News." These compilations have proven their time¬ 
less appeal. Some remain top sellers after several years 
and all show little sign of being retired. Enjoy! 

Treasured are the CDs in every DJ’s collection that contain 
all usable tracks. So much so, that buying a backup is 
not unheard of. A good candidate for such treatment is the 
double-CD set, THE NO. 1 DANCE PARTY ALBUM . Loaded 
with 43 dance favorites, this is a compilation that has tracks 
you'll play at almost every gig or party. 



Encore Une Fois.,. SASH! 

Free.ULTRA NATE 

Do Ya Think I’m Sexy?.N-TRANCE w/ ROD STEWART 

U Sexy Thing. CLOCK 

Freed From Desire.. GALA 

Best Love.THE COURSE 

Don’t Give Me Your Life.....ALEX PARTY 

Boom, Boom, Boom.OUTHERE BROTHERS 

Pump Up The Volume..M/A/R/R/S 

Sweets For My Sweet..CJ LEWIS 

Two Can Play That Game..BOBBY BROWN 


Things Can Only Get Better.D:REAM 

Theme From S-Express.S-EXPRESS 

I Luv U Baby.THE ORIGINAL 

Relight My Fire....TAKE THAT 

Saturday Night. WHIGFIELD 

Just A Little Bit. GINAG 

Guaglione.PEREZ PREZ PRADO 

The Macarena....LOS DEL RIO 

Yodel In The Canyon Of Love.DO RE Ml w/ KERRY 

5, 6, 7, 8.STEPS 

Flashdance...What A Feeling.IRENE CARA 

Ladies Night.....KOOL & THE GANG 

We Are Family.SISTER SLEDGE 

A Night To Remember.SHALAMAR 

Bad Girls......DONNA SUMMER 

It’s Raining Men.WEATHER GIRLS 

The Only Way Is Up. YAZZ 

Dancing Queen.ABBA 

Tainted Love . SOFT CELL 

Relax .FRANKIE GOES TO HOLLYWOOD 

Dizzy.VIC REEVES & THE WONDER STUFF 

Come On Eileen .. DEXY’S MIDNIGHT RUNNERS 

Tiger Feet.MUD 

Rock And Roll (Part 2.GARY GLITTER 

The Time Warp. DAMIAN 

Hillbilly Rock, Hillbilly Roll.WOOLPACKERS 

Y.M.C.A... THE VILLAGE PEOPLE 

I’m Too Sexy.RIGHT SAID FRED 

La Bamba .LOS LOBOS 

Don't Leave Me This Way.COMMUNARDS 

GREASE MEGAMIX: You’re The One That I 
Want/Greased Lightning/Summer Nights 

.JOHN TRAVOLTA & OLIVIA NEWTON JOHN 

l Will Survive...GLORIA GAYNOR 


Many rock collections do a great job with 60s and 70s hits 
but ALL TIME GREATEST ROCK #2 brings rock up to date 
with huge hits from the classic rock of the 60s through the top 
rockers of the 90s. From the Doors to Green Day and tons in 
between, this double-CD set ranks high among all-time great 
compilations. 

Man On The Moon....R.E.M. 

Sweet Child O’ Mine...GUNS ‘N’ ROSES 

Bat Out Of Hell.MEAT LOAF 
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Beds Are Burning...MIDNIGHT OIL 

Wonderwall...OASIS 

Need You Tonight .... INXS 

Gimme All Your Lovin’.ZZ TOP 

Jump.VAN HALEN 

Walk This Way.AEROSMITH 

Going Underground.THE JAM 

All Day And All Of The Night.THE KINKS 

Eight Miles High. THE BYRDS 

All The Young Dudes.MOTT THE HOOPLE 

It’s Still Rock & Roll To Me... BILLY JOEL 

Don’t Stop.FLEETWOOD MAC 

Don’t Get Me Wrong.. PRETENDERS 

Karma Police .RADIOHEAD 

Rocks.... PRIMAL SCREAM 

Like A Rolling Stone..BOB DYLAN 

Break On Through. THE DOORS 

Piece Of My Heart. 

., BIG BROTHER & THE HOLDING COMPANY 

A Change Would Do You Good .SHERYL CROW 

Purple Rain.PRINCE 


Heart Of Gold.. 

She's Not There. 

Africa. 

Sweet Home Alabama. 

Two Princes. 

Basket Case. 

Under The Bridge... 

Baby Jane... 

Road To Hell (Part 2). 

Always The Sun.. 

London Calling... 

God Save The Queen. 

Paranoid. 

(Don't Fear) The Reaper. 
Layla (Unplugged). 


.NEIL YOUNG 

. SANTANA 

...TOTO 

.LYNYRD SKYNYRD 

. SPIN DOCTORS 

.GREEN DAY 

.RED HOT CHILLI PEPPERS 

..ROD STEWART 

.CHRIS REA 

..THE STRANGLERS 

..THE CLASH 

.SEX PISTOLS 

.BLACK SABBATH 

.BLUE OYSTER CULT 

. ERIC CLAPTON 


When choosing between old school, rap, hip-hop, and funky 
house, there’s no shortage of outstanding flavas to fill the 
house with. HIP HOUSE is a two-CD compilation that’s “all 


40 FUNKY HOUSE & RAP TRACKS 

HIPHOUSE 

NYCC • RUN DMC vs MSON KEVINS • TZANT • FREESTYLERS 
JUNGLE BROTHERS • LL COOL J • WILOCKILD * TOOD TERRY 



that" and more. Packed with monster hits and everything 
you want for a slammin’ house pat ty, classics and in-demand 
favorites fill out this collection and make it a true crowd 
pleaser. 


Fight For Your Right (To Party)..NYCC 

It’s Like That.RUN DMC VS JASON NEVINS 

Mama Said Knock You Out... LL COOL J 

Jungle Brother (Urban Mix)..... 

.JUNGLE BROTHERS 


Sounds Of Wickedness (Radio Mix).TZANT 

Deeper Love.RUFF DRIVERZ 

Jumpin’ (Rhythm Mix).. TODD TERRY 

Renegade Master (Original Mix).WILDCHILD 

Who’s In The House..BE ATMASTER 


B-Boy Stance.FREESTYLERS w/ TENOR FLY 

Hear The Drummer Get Wicked.. CHAD JACKSON 


I Know You Got Soul (Double Trouble Mix) 


4 ri 4 * 4 4 ft 4 4 4 B -« * ■ ¥ B ¥ P ■ B> ■* 4 ■ 4 B 4 ■ 4 B 4 ri- It 4 B 4 

Jump Around. 

Sound Of Da Police... 

Know How. 

Talkin All That Jazz.... 

Can I Kick It?. 

Say No Go. 

The Power.. 

I'm Alive. 

It’s Tricky. 

It Takes Two. 

Bring The Noise. 

Fly life. 

Street Tuff.... 

Turn Up The Base. 

Pump Up The Volume 


.ERIK B & RAKIM 

.HOUSE OF PAIN 

. KRS-ONE 

..YOUNG MC 

.STRETSASONIC 

.A TRIBE CALLED QUEST 

. DE LA SOUL 

.SNAP 

...STRETCH ’N’ VERN 

...RUN DMC 

.ROB BASE & DJ EZ ROCK 

... PUBLIC ENEMY 

..BASEMENT JAXX 

REBEL MC & DOUBLE TROUBLE 

.TYREE 

.M/A/R/R/S 


Love Can’t Turn Around . 


.FARLEY JACKMASTER FUNK w/ DARRYL RANDY 

Mr. Wendel (Perfecto Mix)...ARRESTED DEVELOPMENT 

King Of The Beats...MANTRONIX 

It’s A Shame My Sister.MONIE LOVE 

Push It ..SALT 'N PEPA 

I’M Ready.CAVEMAN 

Back By Dope Demand..KING BEE 

Doowutchyalike. DIGITAL UNDERGROUND 

O.P.P.NAUGHTY BY NATURE 

Funky Cold Medina..TONE LOC 

Get Busy.MR. LEE 

My Definition Of A Boombastic Jazz Style. 

...DREAM WARRIORS 

Now That We Found Love .HEAVY D. & THE BOYZ 


More of the best next time... 


stay tuned! 


The DJ Magazine 


89 


























































































those heavy jewel boxes! And say goodbye to scratched disks, broken 
hinges, and cracked cases. Introducing The Jewelsleeve™ the first truly 
archival CD storage sleeve designed just for DJ’s. 

The Jewelsleeve is a revolutionary new CD sleeve that replaces all of your 
fragile, bulky jewel boxes with a thin, lightweight, scratch-proof poly sleeve 
that cannot break or tear, lakes up 75% less weight and room than a jewel 
box, and protects and stores EVERY PART of the CD-WCLt/0fMG THE 
BOOKLET AND TRAY CAflD-wilhout folding or cutting. 


Call or email for a free sample! 


Jewelsleeve.com 
P.O.Box 147 
Nutley. NJ 07110 



CUSTOM 
CARRYING cases 
AVAILABLE 




Tel: 800/863*3312 
Fax: 973/667-6644 
www.jewelsleeve.com 


DJ Shopper 

continued from page 26 

A little goes a long way 

When it comes to using just about any effect on your audio 
signals, I always come back to the same old advice—but it 
is advice that always rings true: moderation is the key. As 
with EQ, the Aural Exciter, Kosmos and any of the other 
enhancement units currently available (from BBE, Furman, 
Nady, Rolls, etc.) will not compensate for a truly inferior sound 
system. Used to excess on any system, they will muddy up 
your sound and annoy listeners. Used sparingly and tastefully, 
these magical rack units can add the right amount of extra 
punch to help your audio touch your audience deep inside. 

Aphex Systems, Ltd. 

11068 Randall Street 
Sun Valley, CA 91352 
Tel: 818-767-2929 
Fax: 818-767-2641 
www.aphex.com 

Peavey Electronics Corp. 

711 A Street 
Meridian, MS 39301 
Tel: 601 -483-5365 
Fax: 601-483-1278 
www.peavey.com 



ho GAD ST SERIES la designed with the aid o 
th© most advanced technologies in the audio ftojjj 

ST SERIES meets the demands of the mobile 
entertainer * sound systems with high de 
high power and high 5PL audio. 


> , 
itian, 1 


Five y ear limited warranty 
flu mum diaphragm* 

Ferro-fluid cooled components : 
[Black cirpet finish 


models constructed of rmihi layer ply wood 
iOado Joint construction for cabinet strength 
16 gauge perforated black powder<oatcd grilles 
ulpped with aland mount* 




' * /1 


qrundojef. 




ith Avenue * Courted Bluffs IA 51501 
>hone: 712-322-3900 Fax: 712-322-3407 
us online at www Grundodeorri 


If Your Local Music 
Store or Newsstand 

is not carrying 

Mobile Beat Magazine 

them to cal 



i 



M 




i 

Vb 


at 800-381-1288 




I called 
Ret a i1visio n 
now I s t'pek 
Mobile Beat 
Magazine 
o don't mess 
w i t h m 





www.mobilebeat.com 






















GREAT RATES for dealers and DJs: Just $65 per column 
must be received by December 28,2001. For more information, or 
Art Bradlee: 585-385-9920 ext 103, or e-mail:artb<§mobilebeat.com, fax* 



Automatically 


catalogs your CDs, 
Takes seconds 
per CD. 

Insert the CD, 
remove it, 
push a button 
Ci that’s it! 

Build your database 
with no typing 
Print Reports 

[Artists name. CD Title, Song Tides, etc,] 

Jewel Case Covers & inserts 

ONLY $23.95 

Download FREE Trail @ www.base40.com 

E-mail: mike@base40.com 



prowood 



products 



Ca/I Tbfl Frae; 
008 * 740-4800 
an i^aaf-a7i-f988 

www. prowo odproducl*. com 
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MUSIC 

DISTRIBUTOR 

Specialist* in Various Artist Cl) 
Conipilalions (Wholesale) 


Alt Styles Of Music 
Original Artists 

For Every Occasion or Setting 
PJ Specialty CDs 
As Seen On TV! 
Imports - Closeouts 
Club & Dance Remixes 
Ethnic CDs 


A.V.C. Sebastian 

(971) 731-5290... W. Orange. NJ 
email: avcschasiiau(^msii.com 


ALL 

HIT MUSIC 
CD 

COMPILATIONS! 


Domestic 

Imports 

Specialty 


www.HITMUStCb2b.com 

Buyit@HitMusicb2b.com 




RUBBER-NECK 
X SERIES 

"HANDS FREE MICING 


800 - 537-3491 

www.ac-cetera.com 


The Complete ” 
How To Market 
and Perform At 
\\School Events 
hr 1 ” Video .... ^ 

T * 





Email: .. 

99 1 

cjsdjs@cjsdjs.com 

Phone: 

505-521-3676 

t f We Accept Alt 

$49 .95 Mayor Credit Cards 

CJ’s DJ's Instructional Video 


WANTED 


Di RECORD COLLECTIONS 
Disco • Rap • Soul 
House * 12” Singles • Albums 

Will travel for large collections 

Buy • Sell • Trade 
• Want Lists accepted 


2lst Century Music 

1 - 800 - 846-9501 


(201)641-6610 * tax (201)641-9309 
www.21 century music. com 
e-mail: sa!es@21centurymusic.com 



Ask about Walla Balia and our economical 
Mini-Ganw Show System, tool 


DJs„,KJi,,.Now you can offer complete 
sfiow productions iv trr Mis exc/tmg 
game show entidalnmem system! 

GSffi ShowMama!. 

— Digital Scorekeeping & Sound Effects 

— Lightning-Fast Electronic Lockout 

— Rugged and Portable • Quick Set Up 

— Use Our Games or Design Your Own... 

Vanulaciuied and dislrmuted by Creative Irragl leering 
4153 SV.' 4FIH Avenue, *146 / Ft Lauderdale. FL 33314 

800-644-3141 954-316-eooi 

Fax 954-316-6005 / wmv gamesbowmaiiia com 



Help raise standards and create public awareness 

for the Disc Jockey industry! 


Get the Best DJ Insurance Policy Anywhere! 

The ADJA member discounted Group Insurance Policy is the only 
DJ Equipment Policy with the same underwriter since 1997. 

Coverage Includes: 

♦ Liability 

♦ Equipment 

♦ Unattended vehicle coverage 

♦ Loss of CD's and other media 

Find out more about the ADJA group policy, 
for members and non-members, offered through 
RV Nuccio by visitini j: www.muccio.com. 



Join the American Disc Jockey Association: 

♦ Save Money! 

♦ Increase Profits! 

♦ Get Discounted Rates on the Best DJ 
Insurance Policy Available 

♦ Get a Free Listing on the ADJA National 
Web Site! 

Visit our website at www.adja.org for more 
information and a membership application. 

www.adja. org 
Become a member today! 


ADJA ♦ 1964 Wagner Street, Pasadena, CA 91107 ♦ 626-844-3204 6 www.adja.org 
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ORSAOBS ! f 

Add professionalism to your shows with Custom DJ Drops! People will think you're 
a big-name DJ! The legendary "Mr, Voice'* will produce amazing audio drops featuring 
your name or your company's name on CD or MP3 for the incredible price of only $20 per 
drop,or get 10 for just $149! Log on to djresource.com or call 1.800.373.7625 for samples. 




Looking for cool new games to play at your next gtg? DJ Chuck Fresh has written a book 
featuring the wildest stuff he's ever done at bars, parties and even weddings. If you’re 
looking for something new and fun to liven up your shows,you need MAKE SOME NOISE! 


Just starting out? Don’t miss Chuck Fresh's "How To Be A DJ" - now only $17.95! 




©Calendar 

Dl Business Management 
for Tracking Your 
Club and Mobile Dl Shows 



V 


DJCtilmulur .luiu 



Pie 

• Brochures 

• Flyers 

• Banners 

• Postcards 

& Much More! 


Music Database 
&DJ Biz Software 

Easy to learn 
Good Tech Support 

www.accsi.com 

651 - 688-9600 



The Very Best Way 
To Clean Your Vinyl 



908 - 754-1479 

www.kabusa.com 


Your 


Interactive 

www.mobilebeat.com 



On the 8th Day 
God said, 

"LET THERE BE LIGHT" 

WE ONLY SMI, CLOW! 

MAGIC GL0 INC. 
800-524-0848 

Web Site: www.magicglo.com 
keithimagicglo.com 

Contact us for a free price quote? 


Refurbished/New DJ Gear 


Cheap prices, 
guaranteed 

Call 1-800-245-7221 


MMBJMMttUM <Mtp; v.wKBJConrecttHmwi-’ 



Contort us 



x 103 

about iwmeitlny tftitir ail in color! 
[Adcfftfanat Urargt*} 



ProDJ.com 





800.25.PRODJ 


WWW.FRODJ.COM/DJ 



Get Organized Now! 
InfoManager Mobile 
DJ Software 
www.cwarenet.com 



New 4515 Bulbs $3.39 
New Fogger $59.50 
10' Tri-Truss $89 


Free Catalog 
800 - 880-0885 


www.ch eapfigh ts. com 



FOAM MASTERS 

800 *745 *8599 

587-2376 viww.foamma$ters.cc 
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Th* latest CDGa fnsm: 
_ Charl&uster 
' Po&fcet Songs 
North Star Pro 
Sound Ctioicu 
Music Ma*fttro 
Priddis Music 


MOBILE 

DJ 

SCHOOL 

FLORIDA ACADEMY 


• Lntn how to become a Mobile DJ or improve your current (kills. 

• FAME teaches all aspects ol Mobile OJ entertainment. 

• C lasses can be completed in as little as one weak! 

• Come to us or we car come to you 4 tea ch an your DJs! 

• Comprehensive, thorough 1 guaranteed to Increase your profits 
Call now lor Info (727)431-4880 

www.tamedjschool com 


Of MOBILE ENTERTAINMENT 


Urtlr e onllnn nr ley ptHmc | 

lrf j i(iii’iKV Mlisic 

www rreoMuiii tont 

aw* 'ifi.rt hi 

<m i-w j udm 

VltHJrm lowfti MttrWfl? 

UO|» r»V Oi*r 

1 (HKI MlIMfs’ If Wit %Hkri*T(»iHf1 ml 

Ira) \ Tiini«vri f rail * I 

Bnfilln SpUKHs 11 M|H 


MNwirraertf 
nee Mip HOC 
CftUlmrv 
t*frt in 


Set Includes: 

• Alphabet plus 24 categories 

• 46 imprinted plastic cards 

• Looks GREAT!t, Lasts 4EVERI! 


Dealers Welcome! 
www.musictrends.com 


Want to become part of a fiiture 1X7 ALL STAR Review? 
Have a Seminar idea to share? 


OPPORTUNITIES 


CHICAGO~ LAS VEGAS 

Presenters-Panelists* 

Moderators-Entertainers 

The MOBILE BEAT DJ SHOW is always searching for new and 
creative topics for educational sessions and entertaining .• 
presentations for the interactive OJ All Stars and the Spinnin' DJ 
Alt Stars, if you specialize in a particular area of the DJ profession 
which you think would be of interest to other DJs and feel you 
are qualified to present it at a seminar, WE WOULD LIKE TO 
HEAR FROM YOU! 


Please send 
related ideas to 
Mike Buonaccorso 
via FAX (585)385-3637 
or e-mail: 

mb@mobilebeat.com 


For info on becoming 
an All Star call 
Jim Johnson 
at (978)597-6344 or 
FAX (978)597-2968 


Buy at Dealer Cost! 

CDGs as Low as $4.95 

We cany most brands 
For price list-See us on the web 
http://www.karooke-wholesale.com 

or call 

KARAOKE WHOLESALE 


1-888-900-DISC 


FAX: 1-602*864-1884 


NEWEST MOTHER/SON SONG 
*}U 4 m{ Idf a* Jtyt 

CD single n i greeting card For the groom to give as a g It 
Wholesale $7.00 ($6.00 tor 6 or more) 

Retail them to our clients for $10.00 
Toll Free: 877-849-2S2S 
www.inrinity-dj.coin/firsl lady.htm 


W'S roll file CD THE ULTIMATE 
HAPPr EJIRTHDAV CP| 

14 PlfFlRWT VCRSIOWS Of HAPP* 

birthpay- fROM & «rwer- style pawce 
ro pis PMoi 

ONLY $14.95 < +5SH) 

CALI 1-877-307-F-U-N-N 

(3866) 


UJ 




Top Hits Monthly 
and Mortt! 
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COURTESY OF DANCE MUSIC AUTHORITY 

708-614-8417 


VAN OB 

CHARI 



1 .MADONNA.Impressive Instanl Maverick...Instant Maverick 

2 .DAFT PUNK..Harder Better Faster Stronger.Virgin 

3 .JENNIFER LOPEZ..I'm Real ....Epic 

4 .THE COLLABORATION...Break 4 Love....*69 

5 .JESSICA FOLKER.To Be Able To Love............Nervous 

6 .NEW ORDER..Crystal .Reprise 

7 ..BASEMENT JAXX.Where’s Your Head At?.Astratwerks 

8 .NELLY FURTADO,.Turn Off The Light.Dreamworks 

9 .KOSHEEN.Hide U ....Kinetic 

10 .CHER .The Music’s No Good Without You.. Warner Bros./lmport 

11 .DEPECHE MODE...I Feel Loved.Reprise 

12 .AMBER ..Yes ....Tommy Boy 

13 .CRYSTAL WATERS..Come On Down.Strictly Rhythm 

14 .SQLUNA ..Bring It To Me.. Dreamworks 

15 .CHEMICAL BROTHERS.It Began In Afrika.. Astratwerks 

16 .ENRIQUE IGLESIAS.Hero .Interscope 

17 .MICHAEL JACKSON.You Rock My World..Epic 

IB.JAMIROQUAI.Little L .Epic 

19 .CIRCUIT BOY,.....Jonesing ...Groovilicious 

20 .TKA ..Feel The Music...Tommy Boy Silver 

21 .DESTINY'S CHILD.Emotions .Columbia 

22 .FAITHLESS..Muhammad Ali.Arista 

23 .FRANKIE KNUCKLES... 

24 .DEE DEE ... 
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27 .BENT .. 

28 .TINA ANN. 

29 .JANET JACKSON. 

30 .DEBELAH MORGAN. 

31 .MAXWELL. 

32 .ABIGAIL . 


34 KYLIE MINOGUE.. 

35 BRITNEY SPEARS 

36 .CEEVOX . 

37 .PINK . 

38 .GROOVE ARMAD/ 


Keep On Movin. 

. Definity 

Forever . 

Robbins 

And I Am Telling You I’m Not Going... 

. Tommy Boy Silver 

Hunter . 

Arista 

Always . 

Ministry Of Sound 

In My Dreams. 

.Heart 

Someone To Cal 1 My Lover. 

.Virgin 

Why Did You Have To Be. 

. Atlantic 

Lifetime 

. Columbia 

You Set Me Free. 

. Groovilicious 

Ghetto . 

. Tommy Boy Silver 

Can't Get You Outta My Head.. 

.EMI 

I’m A Slave 4 U. 

.Jive 

Imagination. 

.*69 

Get The Party Started. 

. Arista 

SuperstylinJivG.....—.. 

. Electro 

Because 1 Was High. 

. Universal 

Love's Gonna Save,... 

. Music Plant 


41 .KIM ENGLISH..Everyday ...Nervous 

42 .LIVE ELEMENT.Be Free ... Strictly Rhythm 

43..... DELERIUM.......................................................... Innocente ....... Neltvrerk 

44 .FRAGMA .Say That You’re Here.Gang-Go/Import 

45 .KARMADELIC...Who’s Crying Now.Jellybean 

46 .ROBBIE RIVERA..Heavy Soul .Gossip 

47 .JINNEL ..When I’m With You.Full Blast 

48 MASTERS AT WORK f/PUPPAH NAS-T & DENISE ....Work ...Tommy Boy 

49 .LUTHER VANDROSS..Can Heaven Wait.J 

50 .CRAIG DAVID...7 Days .. 




Sound System 
Readiness 
and Cable 
Considerations 



To learn about this fellowship 
of Christian DJs & KJs visit 
www.crossmix.com or stop by 
the CrossMix booth at any 
Mobile Beat Show. 
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I got into DJing when I 
was a (reshman in col¬ 
lege. A friend of mine 
who was a DJ asked me to 
help him out one time and 
that was all it took. I was 
hooked. We became part¬ 
ners, and during the rest of 
my four years in school, DJ 
gigs helped take care of a lot 
of expenses. (You know— 
books, beer, etc.) It sure 
beat working for the campus 
food service! 

It wasn’t until my senior 
year that I started doing 
events other than the typical 
fraternity and local high 
school parties that had been 
my bread and butter. On 
one occasion, I got a call 
to do an unusual event: a 
divorce party. I was open 
to just about anything, so I 
said yes. It would just be an 
excuse for a bunch of thirty- 
and forty-somethings to get 
together and help a friend 
celebrate his newfound free¬ 
dom. 

The party was sched¬ 
uled for a date just before 
my fall semester wrapped up 
and the welcome Christmas 
break arrived. That meant 
it would be during the week of 
final exams and paper due dates. I 
was undaunted. With a coffee I.V. 
and Questia.com book marked on my 
laptop, I had things well in hand. 

So, when the Thursday evening of 
the divorce party came around, I was in 
the thick of academic pursuits but still 
pretty coherent, except for some occa¬ 
sional split-second, unscheduled naps. 
Soldiering on, I got myself spiffed up, 
loaded my gear and off I went. 

The party got started and all was 
going well. The guests and the host 
were having a good time—almost too 
good of a time, it seemed to me, 
but whatever floats your boat, I guess. 
Apparently, the guy had gone through 


Somebody 




this a few times before; he had 
just exited marriage number 3. Ms. 
Number 4 was living it up at the 
party, too. So it turned out to be an 
engagement party as well. Wow. 

Which brings me to my big blun¬ 
der. The all-nighter I had pulled the 
night before was catching up with 
me and the coffee had lost its effect. 
I started losing track of little things I 
was doing, and my eyes kept sliding 
shut, even though the music was up 
pretty loud. But all I had to do was 
make it through another hour or so 
and I could hit the sack...hard. 

The time came for the newly 
single man and his intended next 
wife to have a little dance by 


themselves, a kind of fore¬ 
taste of the future wedding 
reception, I guess. The 
song they had requested 
was “Can’t Fight This 
Feeling” by REO Speed- 
wagon, which was inci¬ 
dentally, track number 8 
on my Sounds of the 
Eighties - The Rockin' 
Eighties compilation CD.! 
guess they were flashing 
back to their college days. 

Unfortunately, after 
carefully cueing up the 
track, I must have had one 
of those mini-blackouts 
due to my sleep-deprived 
state. Without realizing it, I 
had re-cued the disc back 
to track number one. The 
song was Queen's classic 
hit, “Another One Bites the 
Dust.” 

Every eye in the room 
glared at me like some 
kind of nightmarish light 
show. To make matters 
worse, it didn’t register 
at first that I had done 
anything out of the ordi¬ 
nary. The song kept chug¬ 
ging along and I struggled 
to understand what was 
going on. Then the chorus 
came through loud and clear... • 

Marcus A. 


Did you just wake up from your 
worst DJ nightmare ? Or maybe you 
have an old story about an unusual 
or upsetting event that you need 
to get off your chest. Here’s your 
chance to share your experiences 
from the Mobile DJing trenches. 
Just send your story to DJ Night¬ 
mares, c/o Mobile Beat, PO Box 
309, East Rochester, NY 14445, 
or e-mail it to 
dwalsh@ mobilebea 1 com. 
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hockey Equipment & SviflP 


The Most 
Comprehensive 
Supplier of 
5tate-of-the-Art 
Equipment Lighting 
and Special Effects. 

C audio 2> 

<5 LIGHTING J) 



c 






<f STORAGE & CONSOLES 


<g DJ REFERENCE MATERIALS t> 


ACCESSORIES 


t MUSIC 


KARAOKE 


Your One-Stop DJ Shop 

for all your 
DJ equipment 






Visit us at our newly 
remodeled quick-loading 
user-friendly web site: 

www.silnplliglil.com 



or call us toll-free 

(888) 678-21IS 

Phone (480) 539-5588 
Fax (480) 539-2525 






ADVERTISER’S INDEX 


ADVERTISER 

URL 

PHONE# 

PAGE 

Abracadabra 

www.theDJproshop.com 

800-355-7746 

80 

American DJ 

www.americandj.com 

800-322-6337 

3,100 

Aphex 

www.aphex.com 

818-767-2929 

17 

B-52 Pro Audio 

www.b-52pro.com 

323-277-4100 

27 

BBE 

www.bbesound.com 

714-897-6766 

55 

Breakthrough Marketing 

www.breakthroughbrochures.com 800-810-4152 

8 

CAVS 

www.cavsusa.com 

562-422-9743 

57 

Chauvet 

www.chauvetlighting.com 

800-762-1084 

13,53 

Cheaplights 

www.cheaplights.com 

281-880-9922 

81 


www.speakermax.com 

877-569-0505 

81 

CMi, inc. 

www.promolites.com 

800-264-7652 

77 

Core Store 

www.thecorestore.com 

800-324-2673 

12 

Crown 

www.crownaudio.com 

800-342-6939 

99 

CSL 

www.csnl.com 

888-429-0418 

69 

DJ Power 

www.djpower.com 

650-964-5339 

23 

Electronic Bargains 

www.electronicbargains.com 

800-336-1185 

35 

Electro-Voice 

www.electrovoice.com 

952-736-3901 

2 

Ent. Systems 

www.entsyscorp.com 

973-579-6166 

20 

ETA 

www.etasys.com 

800-321-6699 

8 

Gem Sound 

www.gemsound.com 

800-848-9591 

75 

Gemini Sound Products 

www.geminidj.com 

732-738-9003 

18 

Grundorf Corp. 

www.grundorf.com 

712-322-3900 

20,56,90 

H & F Technologies 

www.audio2000s.com 

805-523-2759 

45 

Island Cases 

www.islandcases.com 

800-343-1433 

16 

JBL 

www.jblpro.com 

818-894-8850 

25 

Jewelsleeve 

www.jewelsleeve.com 

800-863-3312 

90 

List Services 

www.listservicedirect.com 

201-585-1447 

18 

Mackie 

www.mackie.com 

800-898-3211 

61,65 

MBT Lighting & Sound 

www.mbtlighting.com 

843-763-9083 

26 

Mix Meister 

www.mixmeister.com/mobile 

425-821-3470 

14 

Musician’s Friend 

www.musiciansfriend.com 

800-776-5173 

40, 41 

Music Industries 

www.musicindustries 

800-431-6699 

67 

Music Maestro 

www.musicmaestro.com 

310-727-0744 

98 

Numark 

www.numark.com 

401 -295-9000 

31 

Odyssey 

www.odyssey-cases.com 

626-334-0800 

6,7 

Parts Express 

www.parts-express.com 

800-338-0531 

54 

Pioneer 

www. Pi o neerPro 0 J. com 

800-782-7210 

15,43 

Planet DJ 

www.planetdj.com 

800-404-8230 

19 

Promo Only 

www.promoonly.com 

407-331-3600 

47 

Pro Sound & Stage 

www.pssl.com 

800-945-9300 

11 

QSC Audio 

www.qscaudio.com 

800-854-4079 

29 

Sherman Specialty 

www.partybysherman.com 

800-645-6513 

18 

SilverFlight 

www.silverflight.com 

888-678-2112 

97 

SixStar DJ, Inc. 

www.sixstardj.com 

888-678-2735 

5 

Sound Choice 

www.soundchoice.com 

800-788-4487 

72 

Stanton 

www.stantonmagnetics.com 

954-929-8999 

21 

Tracoman 

www.tracoman.com 

954-929-5225 

49 

Univenture 

www.univenture.com 

800-992-8262 

56 

VocoPro 

www.vocopro.com 

800-678-5348 

9 

Wedding Wheel 

www.theweddingwheel.com 

416-806-1855 

10 

Yorkville 

www.yorkville.com 

716-297-2920 

51 

Contact Art Bradlee @ (585)385*9920 x 1 03 - 

Advertising Sales Manage 

er 


1 lie DJ Magazine 
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Karaoke Pack 

COG FORMA J 
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Karaoke Pack 
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SOtiGBOOK 

WQUDED 


We’re Starting This Year Off 


Music Maestro has Brand New Club Packs with New Songs 

& Great Compilations at Incredible Prices 



Check out our website at musicmaestro.com, ask your dealer, or call us at (800)543-7664 

for info on these packs, our Homeparty series and our sngle disc library 





























THEY IJON'T GIVE THESE AWARDS 

TO JUST ANY AMPLIFIER. 
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New Power Amp 

Crown CE4000 

Jtn <*r, n. W 01 
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BUI THE CE 4000 ISN'T JUST ANY AMPLIFIER! 


Crown's patented BCA W technology. Switch Mode power supply and on-board Power Factor Correction are just a few of the many features 
that make the CE 4000 the most innovative power amplifier on the planet. The recognition for the CE's performance and advancements is 
great, but we think you'll find that the most amazing feature is how affordable ttiis Crown amp really is. Contact us today for alt the details. 


(bch) 

Visit us at: www.crownaudio. 

TECHNOLOGY INSIDE 

or call toll-free: 1.800.342.69J9 




THE PROFESSIONAL'S CHOICE 


H A Hafman International Company 

























$ 129 . 99 * 




Introducing the American DJ 
Titan, Trance Wheel, Whirl and Topaz- 

t i new phase of special enacts lighting designed specifically far mobile DJs 

These lighting effects offer bright, colorful, wide boom coverage. ore tight weight and portable 

and produce some of today'® most popular OJ effects, and beat of ail, t won t break your budget! 

letrica* OJ maeai qmiiiy, jflortfablt, reliable ail jaametivi special affect! ligh tin 9 1 rut aciiia prodecti 
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contact us 
eras and a 

BOO. 


today for an authorized dealer in your 
free copy of the new lighting catalog! 

2*6337 or InfodamerlcandjiCom 


check out our new 

DJ Forum at: 

www.americandj.coi 1 

Distributed in Canada by 
Sounds Distribution: 

BOO. £6. SOUND or aalesOBOunds diet .corn 



J S Dollars Dealer price may vary. Prices ft Specifications subject to change without notice. 
:an DJ Los Angeles, CA 90056 USA 
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